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REAL IMPACT NEXT TO THE STORIES THAT MATTER 

EURO FINAL 
 
21 brands booked  
in 24 hours 

Your ad can be  
across the country  
by 6am the next day 
 
Hyper engaged  
audience 

Timely and tactical  
ads proven to be  
twice as memorable 

Source Kantar, The Works, May 2021



BRAND BUILDING

3 KEY WAYS 
 
Impact: Broadsheet  
standout, beautifully  
designed premium 
environments   

Engagement: Our  
newspapers are   
enjoyed for between  
57mins and 1h 23 

Market share 
Print performs  
particularly strongly  
for customer  
acquisition (+65%) 
and loyalty (3x) 
 
 

Sources: PAMCo 1 2021, IPA Databank study



SELLING OFF THE PAGE

REAL ROI 
 
Turn £1 to £2.43 
More than radio  
and OOH  

Multiply by 3 
your ROI by adding  
newspapers to your  
campaign 

Instant returns 
Our readers react  
quickly, taking  
articles into stores  
on the day of  
publication keen to 
buy items mentioned

Sources: Newsworks Effectiveness Research
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any more.” Her arrival on US soil 
coincided not only with the Covid-19 
pandemic and a simmering general 
election, but also devastating 
Californian wildfires. 

“We lived for two weeks with toxic 
air,” she says. “You couldn’t open the 

doors or windows. If you had 
air-conditioning, you were 
grateful for that, because it kept 
the heat out of the house. But you 

just felt so dysphoric, like it was the 
end of days.”

It’s been no better down 
the hill, in the urban heart 
of Los Angeles. 

“If I drive eight minutes 
down the road on to Sunset 
Strip, it’s Orwellian. All the 
buildings, more or less, are 
boarded up because of the 
election. There’s a sense of 
a potential for civil war, for 
vigilantism,” she says 
soberly as we speak in the 
midst of still-unresolved 
White House transition 
chaos.

 “The political divide, the 
polarity, is so palpable.”
Division, she’s come to 

understand, is also intrinsic to 
the feminist cause for which she 

was a stadium-sized standard 
bearer in the Eighties. “I’ve 

When I first spoke to Annie 
Lennox about the release of 
her festive album 10 years ago, 

she was typically… single-minded.
Yes, she conceded, A Christmas 

Cornucopia featured cockle-warming 
orchestral covers of God Rest Ye Merry 
Gentlemen, Silent Night and O Little 
Town of Bethlehem. But we were not to 
be lulled into an eggnog fug, thinking 
this was simple seasonal syrup.

“Isn’t it ironic,” said the former 
Eurythmic turned women’s rights 
activist, “that Christmas is a time of 
celebration, in memory of a child – the 
celebration of the divine, sacred event 
of birth – and yet in this day and age, 
one in eight women die giving birth in 
developing countries? And they’ll die 
not even on the floor of a hospital, 
they’ll be outside in the road. So I’ve 

As she turns 66, 
Annie Lennox tells 
Craig McLean about 
moving to LA – and 
why she won’t be 
hosting Christmas

‘My friends have long Covid, 
so I’m not taking any chances’

realised it’s a multifaceted issue. 
Feminism is expressed and felt and 
perceived by men and women 
everywhere. But if you’re driven by 
anger, it’s just going to repeat, repeat, 
repeat, repeat,” she says, rhythmically 
snapping her fingers. 

Were things simpler in the Eighties, 
when Lennox flew the flag for what 
used to be called “gender-bending”, 
and Boy George on Top of the Pops was 
confusing the nation’s dads? Then, 
such political statements seemed more 
straightforward.

“I didn’t just arbitrarily choose to 
put on a man’s suit, cut my hair and 
become a gender-bender. It’s not as 
simple as that. That was never the 
intention. It’s something that evolved,” 
she says. 

“And George was so flamboyant, like 
a creature from outer space. But it was 
super-brave of him to do that, because 
he was a gay man who would get 
beaten up. But you know what? He’d 
punch the living daylights out of 
anybody that tried to assault him! He 
was tough.

“So it’s easy to think retrospectively 
and put it in some neat box and 
categorise it – there’s so much more to 
it than that. Back then, it was 
something different, and was 
completely on the cutting edge. But 
after a while it becomes normalised. 
That’s the way society and culture and 
attitudes evolve.”

I’m interested in Lennox’s views on 
the battle between those championing 
women’s rights and LGBTQ+ activists 
promoting trans rights. Just look at the 
boiling water JK Rowling plunged into. 
What are her thoughts on that? A 

pause. “I’ll step back from that. It’s too 
hot a subject. I got my fingers burned 
rather badly from some things that I 
said off the cuff, or even with humour, 
and it got into a situation not quite as 
bad as this one,” she says, in an 
apparent reference to her description 
in 2014 of Beyoncé as “feminist lite”. 

“It’s become absolutely paralysing,” 
adds Lennox. “I agreed with political 
correctness at the beginning. It’s right 
to say: listen, be aware. 

“The word, and how you frame it, is a 
very powerful thing. You can’t un-say 
what you just said, you can’t un-ring that 
bell. But now we’re so hyper-vigilant, 
hypercritical, we’ve come to this point 
where we’re censored in a way.”

She is reminded of her own reaction 
to the “Rhodes Must Fall” campaigns 
of a few years ago, when statues of 
colonialists around the world were 
targeted by protesters. 

“I had an idea: maybe the solution is 
to turn those statues on their heads. 
Every one of them. Don’t destroy them, 
because they are part of history – and 
at the bottom on the plinth, we have an 
explanation as to who this person was, 
how they affected and impacted 
society… and how much damage they 
did to the slaves under their thumb.”

Despite Covid restrictions, she and 
Besser are managing “quite well”, she 
says. “As both of us are introverted 
people, we appreciate, almost, an 
opportunity to disconnect. But I’ve 
been very, very strict. 

“My brother-in-law was running the 
CDC [Centres for Disease Control and 
Prevention in Atlanta] a few years ago, 
[during] swine flu. And he’s now a 
commentator here – at one point, he 
was daily on the news. He’s incredibly 
informed about epidemiology, and so 
we speak with him.

“But I have a couple of friends who 
are experiencing Long Covid, right 
from back in the day, and they are 
struggling. They are both not old 
people, they’re far younger than me. 
So I just think: you can’t take risks. For 
someone of 65-plus, you can’t afford to 
be exposed to it.”

Christmas, then, for Lennox will be a 
sensible affair, despite the happy 
confluence of her album’s new lease of 
life, and her turning 66 on December 
25. Yes, she’ll be in LA, but with no 
plans as yet to host the family.

“We just have to be really careful at 
any kind of celebratory coming together. 
You take one day at a time, don’t you?”

‘I’ve had my fingers 
burned rather badly 
from things I’ve 
said off the cuff ’ 

brought something of that into the 
recording.”

Speaking to Lennox a decade on, 
about the same collection (reissued 
today with a new bonus track), 
everything has changed – and yet 
nothing has changed. 

Her age-defying vigour and cropped 
silver hair remain. But the 65-year-old 
is Zoom-ing in from the Californian 
home she’s occupied in the canyons 
above West Hollywood since March.

The album now features Lennox’s 
take on Dido’s Lament, a classical piece 
inspired by The Aeneid and written by 
Henry Purcell in the 1680s.

It was recorded during the original 
sessions but Lennox somehow forgot 
about it. Her producer rediscovered it 
during a lockdown clearout. 

Now Lennox can see the timely 
reason for dusting off a cover of a 
350-year-old composition based on an 
epic verse by an Ancient Roman poet. 
“This is a lament for the world,” she 
says of the spectral, chillingly beautiful 
piano ballad. “The whole thing is 
synchronistic in every single way.”

For an artist who blazed a trail as a 
synth-pop pioneer with musical 
partner Dave Stewart, today the 
technology is getting the better of her.

“Some weird s---’s going on with my 
laptop. Ach,” says a frustrated Lennox, 
sounding very Scottish as her video 

link goes blank. “Don’t you hate it? 
Jesus, if I only was any good with this, 
but I’m a bloody Luddite!”

Back in her pop star days, she adds, 
she was never the technological one. “I 
sat and gave guidance from the sofa at 
the back of the studio. But I never put 
my hands on the [recording] desk.”

As for her relocation to the United 
States – at the height of the 
pandemic’s first wave – she 
explains: “My daughter Lola has 
been living here for a few 
years, trying to develop her 
career in music. My stepson 
also lives here, and my 
husband’s spent a lot of time 
in Africa.”

Dr Mitch Besser, an 
obstetrician, gynaecologist 
and charity chief whom she 
married eight years ago is, she 
explains, “one of those people 
that really needs the sun, 
otherwise he just feels 
miserable”.

Nonetheless, at this stage in 
her life, she never would have 
expected to be doing a 
transatlantic flit. 

“And it’s certainly not 
because I love Los Angeles,” 
she explains. “We just needed 
to be closer to family, and 
London wasn’t doing it for us 
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There must be an angel: Annie Lennox, 
left, is rereleasing A Christmas Cornucopia. 
Below, with her daughter, Lola

A digitally remastered version of  
A Christmas Cornucopia is released  
today via Island Records to mark its 
10-year anniversary.   

The Daily Telegraph Friday 20 November 2020 25***     



AN AFFLU E NT AN D ACTIVE AU DIE NCE

1.8m readers a week, 780k readers a day 
2.2m, 81% are ABC1 
1.4m, 52% are AB 
2m are main shoppers  
Combined they have £131m in savings and investments 

2.7m
readers a month



EVERY DAY

The only daily 
broadsheet 
newspaper 

100% bigger ads 

Greater dwell 
time per page 

Stand alone daily 
Business and 
Sport sections 



EVERY DAY

N E WS 
Setting the agenda, holding 
those in power to account, 
helping readers understand 
what is happing, why it is 
happening and what will 
happen next. 

WOR LD 
N E WS 
With xxx journalists living 
throughout the world,  
The Telegraph provides an 
unparalleled view of global  
life every day.

COM M E NT 
This is where our expert 
writers use their voices for 
good, spark debate, provoke 
comment as well as provide 
perspective and amusement.  

LETTE RS 
We receive 1,000 letters a day 
full of learned wisdom, wistful 
nostalgia and robust good 
sense. It is a must-read page 
with a huge dwell time.

OB ITUAR IES 
Our obituaries are always a 
point of reference, celebrating 
the lives, deaths, careers, 
crimes and foibles of the good, 
bad, famous and infamous. 



EVERY DAY

PU Z Z LES 
Another page with a hugely 
loyal following and huge  
dwell time.

FEATU R ES 
Help, advice, solidarity and 
inspiration. Our daily Features 
pages provides it all across all 
manor of subjects and with 
great humour thanks to the 
best-known writers, authors, 
broadcasters and experts.  

ARTS 
From Ballet to TV shows every 
day we inspire readers to make 
the most of their spare time 
with expert reviews, big name 
interviews and powerful first-
person accounts.

TV & RADIO 
Even with Electronic 
Programme Guides our 
readers still want to know 
what our expert critics think 
they should spend their time 
watching and listening to. 

WEATH E R 
Who doesn’t talk about the 
weather? Here’s where our 
readers turn to help them plan 
their day and fuel their 
conversations. 



MONDAY - FRIDAY

H EALTH ON 
MON DAY 
Four pages every week 
exploring the latest advice, 
answering reader’s questions  
plus providing motivational 
first-person accounts. Regular 
columns include Linda Blair’s  
Mind Healing, The Midlife 
Fitness Files and The Surgery.

ART ON 
TU ESDAY 
Alistair Sooke is our Chief Art 
Critic who is also often found 
presenting shows on the BBC. 
Every Tuesday he gives 
readers the inside track on the 
latest gallery opens and art 
sales.  

FASH ION ON 
WE DN ESDAY 
Our Fashion and Beauty team 
is one of the biggest and well-
respected in the industry. 
Every Wednesday they inspire 
readers with the best seasonal 
buys, practical How To advice 
and the latest news from the 
catwalks and high street. 

F ILM ON 
FR IDAY 
Robbie Collin and Tim Robey 
are two of the most passionate 
film lovers you will ever meet. 
Every Friday they offer their 
pick of the week’s biggest 
releases as well as well as 
interviews with the industry’s 
biggest directors and actors.

M USIC ON 
TH U RSDAY 
The Telegraph crosses  
boundaries to review and 
promote music in all its forms 
throughout the week. On 
Thursday, you will also find  
Neil McCormick’s big-name 
interviews and Album of the 
Week suggestions. 



SATU R DAY 
Editorially imaged to reflect 
the mood of the day – active, 
energetic, family-focused. 
Packed with hints and tips for 
how to live a better life. A 
champion of town, country 
and everything in between.

TRAVE L 
Where our award-winning 
journalists take you on an 
exhilarating journey through 
inspiring lands to discover 
holidays and experiences that 
are perfectly suited to you. 

MON EY 
Our award-winning section is 
well known as the place to 
turn for trusted advice about 
mortgages, investing, 
retirement, tax and insurance. 

R EVIE W  
Covering all areas of the arts 
including comprehensive TV 
and radio listings, here you’ll 
find our pick of the very best 
things to watch, read, see and 
do in the next seven days.  

MAGAZ IN E 
Written and designed to help 
you get the very best out of 
your weekend. Our Saturday 
magazine is packed full of 
ideas, features, shopping 
inspiration and the best food, 
drink and interiors.

SATURDAY :  7 SECTIONS ON OUR BIGGEST-SELLING DAY



SUNDAY :  5 BRILLIANT SECTIONS

MAIN N E WS 
Setting the agenda, holding 
those in power to account, 
helping readers understand 
what is happing, why it is 
happening and what will 
happen next. 

SU N DAY 
Sunday is calmer and more 
about self-improvement than 
its Saturday sister. It is relaxed, 
contemplative, more country 
than town. wholesome and 
comforting and reassuring

SP ORT 
Often the section many 
readers turn to first on a 
Sunday. Packed with exclusive 
columns and interviews, all 
the pre event build up and  
expert analysis and reaction.

B USIN ESS  
& MON EY 
A powerful section attracting 
huge numbers  of home-
buyers wanting to know 
whether, when and where 
they should purchase, plus 
how best to fund a move.

STE LLA 
Stella is a riot of fashion, 
features, food and fun.  
Its broad demographic means 
it does not get hung up on age 
but celebrates ageless style 
through Smart Living and 
Smart Beauty sections. 



OU R MOST P OPU LAR F OR MATS

FR ONT  
PAG E STR IP

DOU B LE PAG E SPR EAD 38x6 25x4 FU LL PAG E



MONDAY - FRIDAY RATE CARD

MAIN BOOK BUSINESS SPORT





Your 
Saturday 
just got 
better



PACKED FULL OF IDEAS



MUST-READ FEATURES



MUST-READ FEATURES



MUST-READ FEATURES



ALL THE SHOPPING



THE TASTIEST TREATS



THE BEST INTERIORS





6pages  
of fashion



15pages  
of features



4pages   
of beauty



pages   
of food4



4pages   
of interiors





ST

the insider’s guide 
to the finer things in life







ST

younger, 
fresher  

and more 
adventurous 

than Luxury…

the risk-taker













MAKE IT  

SPECIAL



OU R F OR MATS



BOOKING DEADLIN ES

MON DAY PR IOR  
TO PU B LICATION

TU ESDAY PR IOR  
TO PU B LICATION
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TELEGRAPH MAGAZINE STELLA


