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TOTAL  
COMBINED 

REACH OF OVER

390,000FROM THE EDITOR
The English Home has been a much-loved magazine on 
international newsstands for over 20 years. A specialist 
interiors magazine, it continually delights its loyal readership 
– an affluent and discerning audience with quintessentially
English taste. 

More readers than ever before are aligned with our key 
editorial pillars: English style, quality design, craftsmanship, 
sustainability and provenance. To this end, they have become 
increasingly loyal to The English Home, with annual subscribers 
making up 71% of all subscribers and a 40% increase in 
visitors to theenglishhome.co.uk. The brand has enhanced its 
position in the marketplace with an increasing number of 
events, talks, retail promotions and a popular podcast.

 Much more than a magazine, The English Home facilitates 
lasting connections between its readers and the premium and 
luxury brands who engage with them. Collaborations with 
authoritative names in interior design and intelligent, in-depth 
content arms our readers with the confidence to make 
important buying decisions for the home, from bespoke four-
poster beds to elegant kitchens, beautiful bathrooms and 
classic orangeries. For more than two decades The English 
Home has been a trusted resource; a reassuring, warm voice 
celebrating timeless English style.

Samantha Scott-Jeffries
Editor
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OUR REACH 
• 12 UK editions; 6 North American editions
• �77,350 Total Circulation (ABC Jan-Dec 2021) 
• �53,207 Subscribers (ABC Jan-Dec 2021) 
• 250,000 Print Readership
• �136,000 Digital Reach

For six consecutive years, The English Home 
has increased its circulation, outperforming 
many other similar titles. The English Home 
magazine boasts the second-highest number of 
subscribers in the Home Interests category and 
its international circulation is close to double 
that of its nearest competitor. The English 
Home sells more copies overseas than House 
& Garden, Homes & Gardens and World of 
Interiors combined.

 
READERSHIP  
The English Home’s considered editorial is 
tailored to homeowners and design professionals. 

Our readers are:
• �More engaged than ever before, with longer-

term annual subscribers making up 71% of all 
subscribers 

• �Predominantly AB, female, aged 45+
• �Long-term homeowners, who have decorated 

several properties
• Classified as ‘high affluence’ shoppers*

• Loyal to the title, with repeat purchases higher 
than for other home interest titles*

* Source: loyalty cards/Frontline 
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A special supplement to

English Christmas
A complete A-Z of an

0 TEH DEC 21 SUPP cover_25.08.22.indd   10 TEH DEC 21 SUPP cover_25.08.22.indd   1 30/08/2022   16:3330/08/2022   16:33

A special supplement to April 2020 issue

GRAND HOUSES
of England

TEH US Mar/Apr20 Cover.indd   1 27/11/2019   10:48

PODCAST

OVER 30 INTERIOR DESIGNER CASE STUDIES BY
Nina Campbell, Joanna Wood, Jane Churchill, Paolo Moschino, 
Susie Atkinson, Emma Sims-Hilditch & many, many more...

CREATING THE PERFECT ENGLISH HOME
INTERIOR DESIGN

20
21

DES
IGN GUIDE

PROFESSIONAL
DESIGN ADVICE
Kitchens
Bathrooms
Sitting rooms
Dining rooms
Home offices
Dressing rooms

PLUS
Chic shortcuts 

& wise buys
Essential 

resources & 
brilliant tips

Bookazine US COVER 2021 final.indd   1 30/10/2020   11:16
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Downsizing can be overwhelming, but for Judy Bishop selecting oak-frame  
experts Oakwrights helped to procure an innovative and authentic build

SEAMLESS SUNSHINE

Judy Bishop and her late husband, David, had 
lived in The Old Rectory in the South Downs  
for about 30 years, but as their children moved 
away, they decided the time had come to 
downsize. Fortunately, they owned some land  

just over the road from their home, so could build  
a more manageable house for themselves in an area 
they already knew.  

Having discovered Oakwrights through another 
project she had been involved in, and with a few ideas 
in her mind already (above all wanting an oak-frame 
house), Judy knew the company could help realise her 
vision. One of the oak-frame supplier’s architectural 
designers, John Williams, was tasked with overseeing 
the project and was distinctly aware of the strict 
planning permissions due to the build being situated 
in a conservation area. 

Unfortunately, by the time the Bishops visited the 
Oakwrights show home, The Woodhouse, in Hereford, 
David’s health had declined and he had been confined 
to a wheelchair. This lead to fundamental changes to 
the house’s design and structure to ensure the property 
was accessible for David, with extra-wide doors, a lift 
and no change in floor level, inside and out. Alongside 
this, John listened to Judy’s brief of filling the house 
“with as much sunlight as possible and the feel of no 
division between inside and the garden”. He also 
adhered to the conservation requirements by cladding 
the exterior of the property with hanging tiles, flint 
walls and timber, ensuring it integrated with the local 
vernacular and neighbouring village houses. 

Sadly, David passed away before planning permission 
was granted, and at Judy’s request, Oakwrights 
sensitively adapted the downtairs layout so that the 

ABOVE Designed in 
accordance with strict 
South Downs National 
Park guidelines, the 
house’s clay roof tiles 
and varying brick 
detailing help it blend 
into its surroundings 
and also highlight the 
oak-framed doors and 
windows, hinting at 
the reliable oak frame 
within. Garden 
designer Anne 
Keenan worked with 
Oakwrights for the 
necessary surveys. 

bedroom and large walk-in wet room that had been 
planned for him became a study and sitting room with 
a gas fire. It took six months to complete the 
groundwork after planning permission came through 
and the oak frame was delivered and constructed not 
long after. Soon the builders and landscapers moved 
into action and the house was completed a year after 
the groundwork was laid. The project took five years 
from conception to moving in. 

Explaining the choice of finishes used, John says, 
“The texture of the flint and the use of brick detailing 
around the window and door openings and in the 
external quoins give the house a timeless quality, at 
one with the quiet village setting where oak sits 
sympathetically alongside these materials.” The oak 
doors and windows were made by Woodbase Joiners, 
and an air source heat pump powers the underfloor 

OAKWRIGHTS

heating system, all contributing to the property’s 
excellent efficiency and environmental ratings. 

For Judy, two features stand out: the hallway, with its 
double-height glazing and cascading staircase; and the 
main room with a sunroom on the end, where three 
sides of bi-fold doors create a seamless boundary with 
the garden. The open-plan nature of the ground floor 
works well for Judy, who says, “It’s fine for me as a 
single individual and my dogs, but it’s also a great 
entertaining house.” 

From meeting and then working with Judy 
throughout the project, Oakwrights realised her needs 
and anticipated her wants with its experienced team 
and sharp foresight. “It was always a pleasure to work 
with Oakwrights,” she says.  n 

oakwrights.co.uk

ABOVE LEFT The 
impressive double-
height entance is 
centred around the 
floating staircase, 
designed by Judy 
together with ZigZag  
Design Studio.
ABOVE RIGHT 
Oakwrights used the 
local stone – flint –  
on the front facade  
as a nod to the 
architectural 
vernacular of the 
South Downs National 
Park, in which the 
house sits. 

PARTNER SPOTLIGHT

LEFT Magnificent ceiling height 
accompanied by French 
windows infuse Judy’s 
bedroom with air and light.
ABOVE Judy chose Oakwrights 
for the ‘barn-style’ look, seen 
here in the upstairs hallway in 
the exposed oak beams 
RIGHT Floor-to-ceiling windows 
connect the interior and 
exterior and maximise the 
natural light. 

The twentieth-century French artist Claude Venard is proving a particular area 
of interest, finds this gallery with an international reputation in the world of art

PICTURE PERFECT
CALLAGHANS OF SHREWSBURY

As the celebrated artist Salvador Dalí  
once said, “a true artist is not one who  
is inspired but one who inspires others.” 
This, of course, is the great joy of art, as 

Stella Callaghan, (who along with her husband Dan 
owns the Fine Art gallery Callaghans of Shrewsbury) 
can attest. “We always recommend our clients choose 
works they fall in love with and feel inspired by. The 
‘pop-off-the-wall pieces’ you could get lost in every 
day,” she says. 

There is no doubt Stella and Dan Callaghan know  
a thing or two about art, having garnered themselves 
an outstanding reputation both in the UK and across 
the world during their gallery’s 35-year history. The 
company specialises in European nineteenth- and 
twentieth-century oils and watercolours – particularly 
those by Antoine Bouvard Snr, Marcel Dyf, Eugene 
Galien-Laloue and Claude Venard – as well as 
contemporary sculpture and early twentieth-century 
Carlo Bugatti furniture.

RIGHT The vibrant 
colours and 
asymmetric design  
of Venard’s Le Tunnel 
(97cm x 130cm) make 
it a striking addition 
to any room.
BELOW One of 
Venard’s favourite 
subjects was 
biplanes, as seen  
in the scale of this 
impressive piece,  
No 7 Red Biplane, 
which stands at 
130cm x 160cm.

PARTNER FEATURE



TOP LEFT Venard painted ports and boats in many forms 
over the years, but Le Port (66cm x 86cm) is particularly 
eye-catching for its use of so many shades of blue. 
TOP RIGHT The strong colours and thick impasto paint of 
Le Femme Verte (130cm x 89cm) make it a distinctive piece. 
MIDDLE RIGHT Venard often painted on smaller canvases 
too. Coffee Pot (33cm x 45cm) makes up for its lack of size 
with its strong use of colour. 
BOTTOM RIGHT The oil on canvas La Baigneuse (114cm x 
145cm) clearly demonstrates Venard’s post-Cubist style.

So, when it comes to building an art collection,  
where should people start? As Stella says, it is best  
to follow the heart when it comes to art. “Once we 
know our client and they know us, we can curate their 
collections together. But we always recommend buying 
pieces that give you pleasure, that you want to keep 
looking at,” she says.

As such, Stella would not recommend following 
artistic trends, but striking out on one’s own with a bit 
of advice from an art dealer. “We always tell our clients 
to buy the best pieces they can afford and to avoid 
buying multiple pieces that they only like rather than 
adore,” she says. “That said, if you’re buying en masse 
for a space like an office, you don’t need to be so 
emotionally invested.” 

For some, buying art can be a daunting prospect, but 
the Callaghans always reassure their clients that, if in a 
few years, their taste has changed, or they move to a 
different-style property that would lend itself to 
another genre of art, they can help sell the current 
pieces and buy new ones instead. “Art is an investment 
not just in the emotional sense but in monetary terms 
as well,” Stella explains. “It’s far more enjoyable and 
attractive than a stocks and shares certificate filed away 
in a filing cabinet.” 
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A cleverly designed scheme combined with an abundance of room  
and natural light create a space that truly is the heart of the home

OPEN-PLAN PARADISE

Whether it be for cooking, dining, 
entertaining, working or relaxing, a 
multipurpose space embraces many of 
the different aspects that comprise 

family living. Since our homes have become even more 
hardworking in recent months, it only seems right that 
the environment where most time is spent should be 
perfect. This is something Barnes of Ashburton, with 
its 40 years of experience, can help with. Its skilled 
team specialises in creating bespoke spaces tailored to 
each client’s needs. 

A prime example is in this family kitchen, dining 
room and living space, as the brand’s director Kim 
Whinnett notes. “This is a space that can work in 
many different ways, obviously cooking being the first 
one, but also working, family time, socialising.”

A long-standing relationship with the property’s 
owners – having been involved in designing many  
of their previous homes – helped Barnes of Ashburton 
develop a strong understanding of their needs to  
create a truly tailored and personal project. Putting  
the clients’ stamp on the creation meant Barnes of 
Ashburton was able to create an open-plan kitchen 
which was, in the clients’ opinion, “the best we  
have ever done.”

Even though there is a modern touch, this kitchen 
still embraces a very classic and timeless feel with its 
traditional joinery and cabinetry, especially in the 
detailed panelling – a special request from the clients, 
who wanted it to mirror the panelling on the internal 
doors already in the property, perhaps one of the 
reasons this multipurpose space feels so right. 

ABOVE Selecting a 
colour for the island 
that is synonymous 
with the living area 
furnishings and bar 
stools has enhanced 
the natural flow of 
this open-plan space. 
The lights were 
sourced by the client 
from Industville. 

Constructing every piece in-house from scratch meant 
no restrictions on sizing and Barnes of Ashburton was 
able to include special pieces the clients had collected 
over the years. “We will always try and incorporate a 
bit of old with the new,” says Whinnett. “It makes 
everything so much gentler and just warmer.”

Whilst this stylish open-plan area seamlessly blends 
the three spaces together, hidden within it lies an array 
of gadgets to help the functionality of the kitchen. For 
example, pull-down mechanisms above the coffee 
machine (above right) help maximise space and ease  
of use, and as the clients wanted an Aga, this was a 
‘must-have’ to centre the design around.  

Choosing paint colours takes great consideration, 
something which Barnes of Ashburton does not shy 
away from: several samples of Little Greene paint were 
painted up to enable maximum choice for the client. 
Here the clients chose to have the walls painted in 

BARNES OF ASHBURTON

ABOVE LEFT Barnes 
of Ashburton 
encourages the 
incorporation of old 
and vintage pieces, 
such as this dining 
table, to create a 
warmer, more 
evolved atmosphere. 
ABOVE RIGHT  
This wooden 
pull-down shelving 
within a cabinet, 
made using 
traditional mortice 
and tenon joinery, 
demonstrates Barnes 
of Ashburton’s 
consideration of 
clients’ needs. 

French Grey, the cupboards in French Grey Dark and 
the kitchen Island in Harley Green, all Little Greene. 
The beautiful quartz work surfaces are Snowy Ibiza in a 
suede finish by Silestone which complements the 
Lulworth Buff stone flooring. 

A glowing review from the clients described Barnes 
of Ashburton as “head and shoulders above the rest”.
Professional and knowledgeable, the brand’s design 
team are there every step of the way for each client as 
every space is unique and deserves an exclusive design.

In recent months, the clients have revelled in this 
open and naturally lit space and have even mentioned: 
“It is full of grandchildren racing around it every 
weekend. It’s proved to be very robust….and truly is 
the heart of our home.”

To book an appointment for a consultation visit 
barnesofashburton.co.uk or call 01364 653613  n

PROMOTION

ABOVE Handmade using ethically sourced wood, 
the cabinets are expertly designed to provide 
ample room for the clients’ glassware and china.
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SOLUTIONS
Promoting your brand through our  
omni-channel offering – across print, digital 
and social – offers a truly effective and 
intergrated approach. 

• �UK/International edition (print & digital)

• �North American edition (print & digital)

• Supplements

• �Glossy annual Interior Design publication

• Digital monthly newsletters

• Monthly podcast

DISTRIBUTION
• �Strategically promoted at leading newsstands 

including Waitrose & Partners, M&S, 
WHSmith, Sainsbury’s, Tesco and Booths

• �Select independent newsagents in targeted 
postcodes, including Harrods

• �Targeted distribution to BIID (British Institute 
of Interior Design), SBID (Society of British 
and International Design), KLC School of 
Design and Inchbald School of Design

• �Major shows, events and venues including 
Decorex, Design Centre Chelsea Harbour and 
RHS Chelsea & Hampton Court Flower Shows

• �Five-star hotels in London and luxury 
destinations throughout the UK

ANNUAL INTERIOR DESIGN
PUBLICATION

CREATIVE PARTNERSHIPS
We are delighted to work with key partners
within the industry to create high-quality 
content that brings a product or service to 
life in a way that truly resonates with our 
readership. Please contact us directly to 
discuss bespoke creative solutions.
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ADVERTISING RATE CARD  
The English Home provides the perfect vehicle to promote high-quality, premium and luxury 
brands, products and services to a very affluent and discerning audience. 
Promoting your brand through our omni-channel offering – across print, digital and social – offers  
a truly effective and integrated approach.

Inside front cover double-page spread

Outside back cover                                 

Inside back cover

Double-page spread     

Double-page spread partner feature

Full-page partner feature

Full page

Half page

Quarter page

DISPLAY

£5,950

£4,500

£3,450

£4,950

£5,250

£3,250

£3,000

£1,990 

£1,125

INSERTS

Loose inserts  (per thousand)

Up to 10g and with mechanical specification. 
Bound or heavier inserts on request.

Discretionary discounts apply for series 
booking.

INSERTS

POA

All advertisement bookings are subject to Chelsea Magazine Company’s standard terms and conditions. Final copy is required 
on the ad copy deadline. Cancellations must be made in writing at least eight weeks prior to publication. All advertisements are 
subject to VAT at the standard rate. A discount of 10% is available to PPA-approved agencies. Production charges for alteration 
and setting may apply.

DIGITAL

DIGITAL AUDIENCE

WEBSITE
We offer an integrated omni-channel 
solution through our website, social 
media and e-marketing platforms. 
www.theenglishhome.co.uk 

• 35,000 Monthly average unique users

• 60,000 Monthly average page views

• �Email database –  

14,000 UK subscribers

DIGITAL RATES

WEBSITE 

Reskin		             £2,500

Online advertorial	            £950

Competition	            £1,000 + prize

Double MPU	            £950

MPU	                              £550

Billboard	     	            £750

Leaderboard	            £750

Online Directory	            £300

Social Media Post	            POA

EMAIL MARKETING

Newsletter advertorial        £650

Newsletter leaderboard     £475

Bespoke Solus email	           £60 per 1000	                                        	

DIGITAL RATES

Advertising  Jubilee House, 2 Jubilee Place, London SW3 3TQ Tel 020 7349 3700

Group Sales Director   
Catherine Chapman  07879 644768 
catherine.chapman@chelseamagazines.com 

Advertisement Manager 
William Bernard   020 7349 3749 
william.bernard@chelseamagazines.com

Group Account Director 
Natasha Scroggs  020 7349 3733
natasha.scroggs@chelseamagazines.com

Senior Sales Executive
Laurna Barry  020 7349 3712
laurna.barry@chelseamagazines.com

ADVERTISING CONTACTS

Our comprehensive website is a deep dive across the industry: Inspiration, 
Rooms, Interviews, Buyer’s Guides, Offers, Directories, Colours, Patterns, 
Bathrooms, Kitchens, Interior Designers, Gardens. Inspirational and  
user-friendly, it provides our loyal audience with room-by-room decorating  
advice, interviews with top interior designers, behind-the-scenes insights  
and invaluable market guides.
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CALENDAR 2023
UK EDITION

ON SALE
29 December 2022

BOOKING
12 December

FEBRUARY
2023

ON SALE
5 July 2023

BOOKING
21 June

AUGUST
2023

ON SALE
1 February 2023

BOOKING
18 January

MARCH
2023

ON SALE
2 August 2023

BOOKING
19 July

SEPTEMBER
2023

ON SALE
1 March 2023

BOOKING
15 February

APRIL
2023

ON SALE
30 August 2023

BOOKING
15 August

OCTOBER
2023

ON SALE
29 March 2023

BOOKING
15 March

MAY
2023

ON SALE
4 October 2023

BOOKING
20 September

NOVEMBER
2023

ON SALE
3 May 2023

 

BOOKING
18 April

JUNE
2023

ON SALE
1 November 2023

BOOKING
18 October

DECEMBER
2023

ON SALE
31 May 2023

BOOKING
17 May

JULY
2023

ON SALE
29 November 2023

BOOKING
15 November

JANUARY
2024

CALENDAR 2023
NORTH AMERICAN EDITION

ON SALE
20 December 2022

BOOKING
28 October

JANUARY/FEBRUARY
2023

ON SALE
14 February 2023

BOOKING
20 December 

MARCH/APRIL
2023

ON SALE
18 April 2023

BOOKING
24 February 

 

MAY/JUNE
2023

ON SALE
13 June 2023

BOOKING
21 April  

JULY/AUGUST
2023

ON SALE
15 August 2023

BOOKING
23 June

SEPTEMBER/OCTOBER
2023

ON SALE
17 October 2023

BOOKING
25 August

NOVEMBER/DECEMBER
2023


