
SCOTLANDMAG.COM Published by THE CHELSEA MAGAZINE COMPANY

MEDIA PACK | 2023

The World’s Best-Selling 
Magazine About Scotland



SCOTLANDMAG.COM Published by THE CHELSEA MAGAZINE COMPANY

“I love your magazine and read  
and reread each issue!”
Carol Suarez, Los Angeles, California

“What a magnificent magazine this 
is. I have read from cover to cover 
and can’t wait until the next issue.”
Gwen Gullick, by email

“I treated myself to Scotland and 
have been not only totally absorbed 
but thrilled with it.”
Alex Macpherson, South Lanarkshire 

FROM THE EDITOR
Scotland magazine is the go-to guide to Scottish 
ancestry, history, heritage and travel. We help our 
readers plan their next Scottish holiday and inspire 
them with page-turning stories that celebrate 
Scotland’s rich and varied history and culture, from 
its clans to its unique traditions. 

WHO OUR  
READERS ARE
With over 140,000 readers every issue, Scotland is 
far and away the world’s best-selling magazine about 
Scotland. Our readers are an affluent and discerning 
mix of national and international travellers with 
strong links to the country – most have Scottish 
ancestry themselves. Our readers live worldwide, 
with a large proportion in North America, and 75% 
pay to receive every issue on subscription. 

The remainder of our readers buy Scotland on the 
newsstand. More than half our overseas readers 
travel to Scotland every year, stay in hotels, visit the 
major cities and tour the Highlands and islands. 
They regularly purchase Scottish products, such as 
whisky, tweed, cashmere, shortbread and salmon, 
and they are dreaming of their next visit even before 
they leave.

• The world’s best-selling  
magazine about Scotland
• Circulation of over 40,000  
copies per issue
• 70% of readers are paid 
subscribers
• Subscriber volumes have 
doubled in two years

Sally Coffey
Editor
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Prepare to be enchanted
15 fairytale keeps and clan castles

Castles
of Scotland
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CIRCULATION –  
40,000+ COPIES

STATS AT A GLANCE 
• 6 issues per year
• Cover price £4.95 or USD $7.99 
• Readership per issue 145,000
• Readers per year 870,000

AUDIENCE 
Age • 45% 45-64, 47% 65+ 
• Affluent ABC1 readership
Travel • 57% plan to visit Scotland in the next 12 months 
Spend • 40% spend up to £500 per annum on Scottish goods, 
13% spend over £500
• 52% buy Scottish goods online at least four times a year 
• �Time • 53% spend more than 2 hours reading each issue 

DIGITAL
• Page views 14k • Users 6k
• Instagram: 12k • Facebook: 15k 
• Email subscribers 8k

DISTRIBUTION 
• �Over 30,000 paid subscribers worldwide
• �On sale in all good WHSmith Travel and high street stores 

in the UK and Barnes & Noble stores across North America 
• �Available in Scotland’s finest hotels, guest houses and  

golf clubs and at specialist international events and  
Highland games 

• �Scotland is available via Readly and other digital  
media platforms

BOOKAZINES & 
SUPPLEMENTS

SCOTLAND WEBSITE

FACEBOOK

INSTAGRAM

MAGAZINE

Scotland reaches an 
international audience 

through all these platforms

14 Scotland

TRAVEL  |  Glasgow

Words by SALLY COFFEY

Scotland’s most populous city is packed 
with heritage attractions that can easily 

rival the capital

ofCity
Culture
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Scotland 15

Glasgow |  TRAVEL

THIS IMAGE:
The Kelvingrove 
Art Gallery and 

Museum 
in Glasgow’s 

West End

Glasgow |  TRAVEL
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54 Scotland

traditions  |  Burns Supper

LET THEM 
EAT HAGGIS

The past president of the Robert 
Burns World Federation, Marc R 
Sherland, tells us how to host the 

perfect Burns Supper
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Burns Supper  |  traditions

It is said that the few who first sat down to have a meal in 
Burns Cottage, Alloway, in 1801, did so because they 
missed their friend, Robert Burns, so much after he died 

in 1796. 
On the anniversary of his death on 21 July they held the 

first commemoration organised by the Rev Hamilton Paul. 
I’ve often tried to imagine what that would be like: to be so 
admired as to inspire that kind of following, after death. 

At that first meal, haggis and sheep’s head was on the 
platter. The principle had been established and the very next 
year the newly formed Greenock Burns Club (founded in 
1801) held its own Burns Supper, moving it from the summer 
and placing it on what it thought was the anniversary of 
Robert Burns birth on 29 January 1802. It was a few years 
before parish records proved that his actual date of birth was 
25 January.

In those days, when the Church still held sway, the meal 
would always start with the saying of Grace, often the 
Selkirk Grace, known to have been used by Burns, though he 
did not write it. Interestingly, Robert did compose several 
Graces to be used before and after a meal and these days 
sometimes these are an alternative.

So, what makes a decent Burns Supper? It’s a recipe that 
can be added to or subtracted from, but the basics are as 
follows:

1 Take a good company of people who get along, or who 
promise to for as long as the meal lasts.

2  Appoint a person who will chair the proceedings and ensure 
the smooth running of the event.

3  Capture and cook a well-fed haggis and bring it into the 
room for a good reciter to perform the ‘Address to a Haggis’. 

Usually, this is undertaken with great solemnity with music 
leading a procession of haggis on a platter, a piper playing 
appropriate tunes and the cook who has undertaken the 
preparation of the beast for slaughter. (Please don’t microwave 
a whole haggis, as when stabbed it will likely explode.)

4  Serve a simple fare of mashed potato and turnip alongside 
the haggis.

5   Some Burns Suppers start with soup, often a cock-a-leekie 
soup, complete with prunes, though a good Scots broth is 

often substituted.

6  There are usually two key speeches at every Burns Supper; 
the Immortal Memory and the Toast to the Lasses and its 

Reply. The former is the most important and should praise and 
explore some aspect of the life and work of Robert Burns; this 
can also explore his frailties and occasional bad behaviour, but 
it should be nuanced, and fair handed. The Toast to the Lassies 
is a tribute to the female of the species, but can be delivered 
in part as tongue in cheek. The Reply from the Lassies usually 
gives menfolk a well-deserved roasting, as it should. After 
each toast there should be the lifting of a glass in tribute to the 
subject of the toast.

7  Some form of after-dinner entertainment is usual, with 
recitals of Burns poems, Scots songs and sometimes dancing 

and drinking on the menu. 

THIS IMAGE: 
The ‘Address to a 

Haggis’ should be 
performed with 
great solemnity
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CALENDAR 2023

BOOK BY 

MON 28 NOV
ARTWORK 

FRI 2 DEC
ON SALE 

16 Dec (UK)/24 Jan (US)

BOOK BY 

MON 16 JAN
ARTWORK 

FRI 20 JAN
ON SALE 

Feb (UK)/Mar (US)

BOOK BY 

MON 13 MAR
ARTWORK 

FRI 17 MAR
ON SALE 

April (UK)/May (US)

BOOK BY 

MON 08 MAY
ARTWORK 

FRI 12 MAY
ON SALE 

June (UK)/July (US) 

BOOK BY 

MON 03 JULY
ARTWORK 

FRI 07 JULY
ON SALE 

Aug (UK)/Sep (US)

BOOK BY 

MON 28 AUG
ARTWORK 

FRI 01 SEP
ON SALE 

Oct (UK)/Nov (US) 

JAN/FEB 2023 MAR/APR 2023 MAY/JUNE 2023 JULY/AUG 2023 SEP/OCT 2023 NOV/DEC 2023
FOCUS

WHISKY SPECIAL 
SCONE PALACE

FOCUS

SCOTTISH MAKERS
ISLE OF MULL

FOCUS

HIGHLAND GAMES
BAGPIPES

FOCUS

TARTAN  
& TWEED

FOCUS

SHORTBREAD
CASTLES

FOCUS

FORT WILLIAM &  
GLEN COE
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RATE CARD
MAGAZINE DISPLAY 

INSIDE FRONT COVER £2,650

OUTSIDE BACK COVER £2,915

INSIDE BACK COVER £2,385

DOUBLE PAGE SPREAD ADVERTORIAL £3,710

FULL PAGE ADVERTORIAL £2,173

DOUBLE PAGE £3,180

FULL PAGE £1,855

HALF PAGE £1,113

QUARTER PAGE £668

INSERTS (PER THOUSAND) POA

MAGAZINE CLASSIFIED 

5 x 1 £212

2.5 x 1 £106

ONLINE  RATE PER MONTH

LEADERBOARD 728 X 90 PIXELS £750

BILLBOARD £750

MPU 300 X 25 PIXELS £550

DOUBLE MPU £750

ADVERTORIAL £750

COMPETITION £500 + PRIZE

SOCIAL MEDIA POSTS £300

E-NEWSLETTER £1,750 RATE PER MONTH

BUTTON 72 X 220 PIXELS £400

MPU 300 X 250 PIXELS £450

SOLUS EMAIL                                            	                   CHARGED AT £100 PER 1,000

CONTACT
Catherine Chapman Group Sales Director 
catherine.chapman@chelseamagazines.com   
+44 (0)20 7349 3711

Daisy Welch Advertising Manager 
daisy.welch@chelseamagazines.com   
+44 (0)20 7349 3702
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