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30
YEARS

Our Magazine
The London Magazine has been firmly 

established in the marketplace for over 

30 years. It remains the leading luxury 

lifestyle and property magazine in London 

and continues to delight its fiercely loyal 

readership – discerning and sophisticated 

homeowners from the most affluent 

neighbourhoods across the capital. They 

are some of the wealthiest people, not just 

in the UK, but in the world. 

Our mission is to be highly relevant to our 

readers. Editorial is tailored to providing 

inspiring, intelligent content and includes 

art, culture, interiors, education, retail, 

travel, and property, as well as interviews 

with leading Londoners.



Prime 
Central London

 W1, W2, W9, W10, 
W11, SW1, SW3, SW5, SW6, 
SW7, SW11, SW13, SW15, 
SW18, NW3, NW8 SWIX, 

SW10, W8, W14, WIH, 
SWIW, SW1E, SW1P, 

SW1V, W1U

Readership
With a readership of 140,000, The London Magazine 

provides the perfect vehicle to promote premium and 

luxury brands, products and services to a very 

affluent, discerning and cultured community. Over 

90 per cent of readers fall into the City Prosperity 

category, including high and ultra-high net worth 

individuals. In Mayfair alone, 2,000 households 

contribute £2 billion to the economy.

Distribution
The magazine is delivered to the most desirable 

neighbourhoods: Mayfair, Bayswater, Belgravia, 

Knightsbridge, Chelsea, South Kensington, Notting 

Hill, Marylebone, Regent’s Park, St John’s Wood, 

Hampstead, Highgate and Fulham. It is also 

distributed to select 5-star hotels, private members 

clubs, private jet charter services, luxury showrooms 

and corporate headquarters across the capital. 

Copies are also available from our stand at the 

Chelsea Flower Show.



Brands that advertise include

Carpe Diem Beds, Smallbone, West One Bathrooms, Minotti,  

Tom Raffield, Rolex, Sharps Pixley, Brewin Dolphin, CREED, 

Seychelles Tourism, Gulf Stream, Pernod-Ricard,  

Standard Chartered Bank, Schoen Clinic, Smeg

Advertorials 		

These are bespoke promotions designed and produced by us on your behalf 
for maximum impact. For select products and services, advertorials are ideal
as informative and educational marketing communications which benefit from 
perceived editorial endorsement.	 	
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[ P R O M O T I O N A L  F E A T U R E ]

A 
natural paradise made up of 115 islands 
scattered across the Indian Ocean, the 
Seychelles archipelago is characterised 
by its pristine beaches, where gin-clear 

water laps sugar-soft sands, and lush jungle tumble 
to the water’s edge. An exquisite setting for tropical 
luxury, the islands are also home to dense forestry, 
with 1,000 species of endemic flora and fauna to 
discover on one of the many island trails. Its culture 
is like no other – a melting pot of influences from 
Africa, Asia and Europe. Above all, given the 
success of its vaccination programme, it’s yours to 
discover this summer.  

LAND OF ADVENTURE
The Seychelles tropical beaches, with their great 
granite boulders and elegant palms, might be 
the most obvious lure to the islands, but they are 
backed by a tropical adventure playground waiting 
to be discovered. Some 48 per cent of the land is 
made up of protected nature reserve and filled with 
walks stretching off in all directions. Highlights 
for those looking for a taste of adventure include 
the Morne Seychellois National Park. Here, trails 
clamber up the hillside, through the mangroves and 
up to the highest peak on the island of Mahé. On 
the island of Praslin, Vallée de Mai is a UNESCO 
site, home to the rare coco de mer palms and other 
fascinating plants. The nature reserve is dedicated 
to preserving the forestry and quiet hiking trails 
meander through the foliage. For those keen to 
learn more about the island’s wildlife, Curieuse 
Island, on the coast of Praslin, is known for its giant 
Aldabra tortoises. Elsewhere, Bird Island lives up to 
its name with its population of sooty terns and fairy 
terns. Diving and snorkelling are unrivalled in the 
Seychelles, with shallow, warm water teeming with 
marine life. The islands of Mahé, Praslin and La 
Digue are good places to start, with healthy coral 
reefs abundant with colourful fish, shipwrecks and 
migrating whale sharks and rays. 

CREOLE CULTURE 
The Seychellois culture is a distinct blend that 
reflects the islands’ diversity. The archipelago 
is enriched by the African, Asian and European 
settlers, whose influence feeds into the islands’ 
food, language, dance, music, art and architecture. 
Visitors can experience the live beat of the 
Seychellois drum with many luxury resorts offering 
musical performances accompanied by traditional 
dance. The Seychelles have their own take on the 
musical genres that have drifted in from Africa 
and beyond, with seggae a fusion of Mauritian sega 
and reggae, and Creole pop. On Mahé, Creole 
architecture can be spotted in designs of the old 
houses with their sloping roofs, a style of home 
synonymous with life in the tropics. Another 
facet of Seychellois culture is cuisine, with Creole 
gastronomy a fusion of French and influences from 
the East. With the ocean’s plentiful reserves of 
seafood, the flavours are guaranteed to seduce all 
palates, and resorts offer cooking classes so you can 
take these special recipes home.

COVID POLICY
The campaign to combat the spread of Covid-19 has 
been successful in the Seychelles, and the islands 
have been working hard towards vaccinating 70 per 
cent of the population, with the target in sight. This 
year, the policy has allowed visitors from any part 
of the world who have been fully vaccinated, and 
who have received a negative PCR test taken less 
than 72 hours prior to travel. Since 25th March, the 
islands have opened up to all visitors from any part 
of the world, whether they have been vaccinated or 
not. Mahé is the entry point to the Seychelles, and 
where procedures have been put in place to ensure 
airport arrival and transfers are regimented, but 
hassle-free. After arrival, there is no restriction 
on movement, and the islands are your oyster. For 
more information on the Seychelles’ travel policy, 
visit advisory.seychelles.travel.

SEYCHELLES.TRAVEL/EN

SEYCHELLES
A successful immunisation programme means that the 

Seychelles is open to all who want to explore its lush jungle, 
white-sand beaches and charming island culture
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[ P R O M O T I O N A L  F E A T U R E ]      

Exuding class and style, Silent Pool gin stands apart

I
n a world now saturated with artisan gin, 
Silent Pool Gin is one of the original premium 
handcrafted gins that has made its mark across 
the globe and successfully established its own 

unique identity among luxury spirits. 
Born in a distillery deep in the heart of the Surrey 

Hills in lush English countryside and christened with 
the name of its legendary location, Silent Pool Gin 
has emerged as one of the preferred choices of the gin 
cognoscenti. It is a fresh, clean, juniper-driven spirit, 
a contemporary take on the classic London Dry gin. 
Delicate flavours of homegrown lavender and local 
chamomile have been combined with fresh citrus 
notes and velvety honey (sustainably sourced from a 
neighbouring farm) to produce a gin of outstanding 
depth and complexity.

Quality is never compromised. Every drop of 
Silent Pool Gin is handmade, naturally distilled and 
sustainably produced. And if the brand’s absolute 

insistence on sourcing only the finest ingredients 
and botanicals results in a production process that’s 
intricate and costly, then that’s inevitably worth the 
price. After all, contrary to popular belief, the best 
things in life are seldom free. Perhaps that’s why Silent 
Pool Gin, exuding a rare class and style, has acquired 
a reputation for being an extravagant purchase. And 
why, with a loyal following from the world’s best 
bartenders and many industry awards behind it, this 
superior gin with its distinctive bottle has become an 
icon in bars across the world. 

Today, quietly confident Silent Pool Gin, Silent Pool 
Rare Citrus Gin and Silent Pool Rose Expression Gin 
stand apart on the shelves of restaurants and bars in 
locations everywhere, from 
San Francisco to Shanghai. 
Fiercely independent. 
Intricately realised. Justifiably 
extravagant. @silentpoolgin 

Quietly confident

SILENTPOOLDISTILLERS.COM

The Modernist Collection by Smallbone

smallbone.co.uk

Smallbone Brompton Gate Flagship Showroom, Knightsbridge, London. Opening Spring 2021.

15,000 sq ft of the next generation of immersive retail experience.

Smallbone Brompton Gate Flagship Showroom, Knightsbridge, London. Opening Spring 2021.
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Rate Card

Premium Rate 

Outside Back Cover £4,200 

Inside Front Cover £3,950

Inside Back Cover £3,300 

Inside Front Cover Double page spread £6,500 

Display

Double page spread	 £4,500 

Full page, right hand in front half £3,240 

Full page £3,000

Half page £1,650

Quarter page £910 

Special

Advertorial page £3,750

Advertorial double page spread £5,625

Loose inserts £60 per 1,000

Gift Guide entry: Valentine's Day, Mother's Day, 
Easter, Father's Day, Christmas

£700

Property, Main Gallery

Double page spread £3,850 

Full page £2,000 

All rates exclude VAT



January 

BOOK MON 21 NOV  
ARTWORK FRI 25 NOV 

ON SALE FRI 16 DEC

July

 BOOK MON 29 MAY 
ARTWORK FRI 2 JUN 
ON SALE FRI 23 JUN

February  

BOOK  MON 2 JAN 
ARTWORK FRI 6 JAN 
ON SALE FRI 20 JAN

August 

BOOK MON 26 JUN  
ARTWORK FRI 30 JUN 

ON SALE FRI 21 JUL 

March 

BOOK MON 23 JAN 
ARTWORK FRI 3 FEB 
ON SALE FRI 24 FEB

September 
 

BOOK MON 24 JUL 
ARTWORK FRI 4 AUG ON 

SALE FRI 25 AUG 

April 

BOOK MON 27 FEB 
ARTWORK FRI 3 MAR ON 

SALE FRI 24 MAR

October 

BOOK MON 28 AUG 
ARTWORK FRI 1 SEPT 
ON SALE FRI 22 SEPT 

May 

BOOK MON 27 MAR 
ARTWORK FRI 31 MAR 

ON SALE FRI 21 APR

November 

BOOK MON 25 SEPT 
ARTWORK FRI 29 SEPT  ON 

SALE FRI 20 OCT 

June 

BOOK MON 24 APR 
ARTWORK FRI 28 APR 
ON SALE FRI 19 MAY

December 

BOOK MON 23 OCT 
ARTWORK FRI 27 OCT 
ON SALE FRI 17 NOV

Calendar 2023



The Chelsea Magazine Company Ltd., Jubilee House, 2 Jubilee Place, London, SW3 3TQ   www.chelseamagazines.com

Part of The Chelsea Magazine Company

The London Magazine is part of The Chelsea Magazine Company’s portfolio of luxury newsstand titles, 
including The English Garden, The English Home, as well as the travel titles BRITAIN and Discover 

Britain. Its educational division includes Independent School Parent, distributed to independent schools, 
Great British Education, supported by the Government’s Education is GREAT campaign and the 

Independent Schools of the Year Awards. The Chelsea Magazine Company’s titles are enjoyed by more than 
2.5 million readers in print and online

Contact us
For more information about advertising opportunities, please contact

Caroline Warrick
Group Account Director 

 +44 (0)20 7349 3792 or 07881 611962
caroline.warrick@chelseamagazines.com


