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‘The biggest and most revered
equestrian media brand in
the UK’

Sarah Jenkins: Editor-in-Chief - Horse & Hound

With more than 139 years at the heart of horse sport, Horse & Hound is
the go to place for breaking news and in-depth analysis of all that matters
in the equestrian world.

Our audience benefits from access to the best experts in the industry,

and appreciates the ways in which we champion and celebrate the horses
they are so passionate about.
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What Do We Do

We create content that our audience love and trust

I~ o G
NEWS
From dressage to team.chasing,our
audience stay/up to date with the
latest equestrian news as it happens.
Whether an elite rider or a busy
amateur, our content brings them the
news they need to know about.

Olympic Dressage Medallist Welcomes
Exciting New Ride

All our audiencé need to know about
the latest and best equestrian products
to come to the market, with expert
buyer guides and reviews to help them
make their decisions.

Ariat Tempest Waterproof Insulated Parka
*H&H Approved

ADVICE

Nothing means more to us than
making sure our audience are

equipped with the best knowledge to
look after their horses. From expert tips

on horse feed through to a equine
veterinary advice.

Golden Rules of Feeding

FUTURE


https://www.horseandhound.co.uk/news/fiona-bigwood-new-horse-814215
https://www.horseandhound.co.uk/news/fiona-bigwood-new-horse-814215
https://www.horseandhound.co.uk/reviews/horse-riding-clothes/ariat-tempest-waterproof-insulated-parka
https://www.horseandhound.co.uk/reviews/horse-riding-clothes/ariat-tempest-waterproof-insulated-parka
https://www.horseandhound.co.uk/features/horse-nutrition-the-10-golden-rules-of-feeding-40745

| Who We Reach

We reach horse
enthusiasts at scale with
high spending power

2.4m

In our Horse & Hound
community*

%
0%
AB (58% ABCI)

2in3  74%

Visit H&H once Own a horse
aweek or more

a L
4 Sources: *Horse & Hound Community = total combined audience acrfsXelleleIN AYaly A onthly Average st Jan - 31st Dec 2022; Future Social Reach Janudhy TURE
1 r



o | How We Reach Them

CREATIVE EVENTS &
SOLUTIONS AWARDS
Print & digital Promote your
advertorials, brand through our
competitions and events/awards or
PRINT more partner with us on

Loyal audiences
combined with our
heritage branding,

provides highly

engaged

A Multi-Platform
Brand With

your bespoke NEWSLETTERS
events Editorial & Solus
newsletter activity to
reach dedicated
subscribers

DIGITAL DISPLAY
High impact formats
to help create brand
awareness and drive
traffic to your website

PODCASTS
Expert-led podcasts
reaching focused
audiences with
sponsorship and

Endless Partnership
Possibilities.

Paid commercial
partnerships bringing

Reach equestrian
audiences with

) let
highly contextual scaeto gvery
dt ted 1P campaign
andtarge ECOMMERCE VIDEO
solutions Driving our intent Custom video
readers through the packages and live
buying event reporting
funnel/affiliate gains you
opportunities maximum 4 -
FUTURE
exposure




We reach a high-intent audience who trust us, and action from our content

AUDIENCE

Our Horse & Hound audience are
highly engaged equestrian
enthusiasts who are always
looking for the latest news,
reports and advice in the
equestrian world

2in3

Visit H&H once a week or more

Source: Google Search, UK, w/c

2th Sept 22 Future Internal Records;

SEARCH

We use our global SEO expertise
to appeal to our audience's
demand for equestrian content
with top performing articles
consistently ranking #1in search.

#1 Ranked on Google Search For:

- Best Horse Calmers
- Best Riding Hats

- Best Horse Riding Body
Protectors

Gl GB, December 22

TRUST

Through consistent editorial
excellence since our inception,
our readers know they are getting
the best in class advice. Through
this, they have developed a
complete trust in our content.

78%

Trust the opinions and
recommendations in H&H

=

ACTION

From trusting our editorial
expertise, our audience are
supported through the purchase
journey, so they can spend with
confidence.

64%

Find H&H articles more insightful
than other magazines or articles

FUTURE



-l Campaign Benefit

Why partner with Horse & Hound?

HERITAGE AND TRUST . ¥ WSCALE

With heritage, comes an innate trust. With trust comes action. With Horse & Hound comes scale.

A trust that has been earned since our Which is why we drove £404k affiliate Across our Global Network you can
inception in 1884. sales over the 12 months from our reach 2.4m equestrian enthusiasts.
content.

7 Source: Hawk eCommerce Data, Jan-Dec 22; *Global Network = total combined audience across digital, social, newsletters, print [Google Analytics, iR 0 C

Global/UK, Monthly Average Ist Jan - 3lst Dec 2022; Future Social Reach January 2023; ABC Jan-Dec 2022; Newsletter Subscribers; a






" HORSE&HOUND

Horse & Hound is Britain's leading equestrian
brand.

With more than 139 years at the heart of horse
sport, it offers the latest news, expert veterinary
advice and ways to improve your riding and
competitive edge, with insight from the best.

1.2m 733k 3.5m

Average Global Average UK Average UK
Monthly Users Monthly Users Monthly
Pageviews
20.4k 146k 1.Im
ABC Circulation Average Issue Social Reach
Readership
9 Source: Google Analytics, L12M monthly average [Jan-Dec 22]; ABC Circulation [Jan-Dec 22]; TGI GB, January

23; Total Social Reach, January 23; Future Internal Records, January 23 [newsletters];

40%

58%

ABCI

64%

Female

33k

Newsletter
Subscribers




Editorial Pillars for
Horse & Hound

And more
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Our Audlénce

X *’ J
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Participation

Hacking/ pleasure riding _ 59%
Dressage _ 35%
Riding club activities - 23%
Show jumping - 22%
Hunter trials - 17%
Showing - 16%
Eventing - 15%

Hunting - 15% o
()

Lecture/ demonstration . 7%

Endaranee I 3% Participate in at least

1type of sport

12 Source: Horse & Hound Survey April 2021.
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Our Audience

U

&
The professional equestrian

Those that make their living fromm competing,
training & producing horses all the way up to
Olympic level.

The dedicated amateur

They take their riding seriously and are
committed to training and competing
alongside full-time work outside the equestrian
industry.

ilrg
The leisure rider

This segment has regular access to a horse, they
might own or loan one. They thoroughly enjoy
their hobby and take a lot of pleasure from
riding and spending time around horses. They
are dedicated to their hobby and invest time
and money into it

©)

£

The learner

They do not yet have access to their own horse
or a loan, but are learning to ride at an approved
BHS establishment. Equestrian sport isn't their
whole life..yet

228
[
The spectator

Obo

Enjoys attending and watching equestrian
events among other hobbies. Possibly has
family connections to equestrianism (family
member/friend owns/competes).




&

Awards

Horse

14
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Aug 2023

Horse & Launen avards
Hound Awards

Now in their 8th year. We celebrate all the

achievements from the year of sport and e ————
equestrianism, with categories for Sept 2023
Professional riders, volunteers, to horse and Nominations close
ponies and moments of the year, with Judging

readers nominating and voting for their
winners. Much anticipated by readers and
recipients alike, this year saw the awards
achieve over +100,000 votes and reached
an audience size of over 5 million and still Oct 2023
counting.

Shortlist issue Voting
For sponsorship opportunities for this open

event please do speak to a member of
the Horse & Hound team.

Nov/Dec 2023

Awards ceremony
Post Awards

Categories This Year

Team of the Year - NEW

Dressage Horse of the Year - NEW
Event Horse of the Year - NEW
Show jumping Horse of the Year - NEW
Show Horse of the Year - NEW
Horse of a Lifetime

Farrier of the Year

Vet of the Year

Amateur Rider of the Year
Moment of the Year

Professional Rider of the Year
Unsung Hero of the Year

Groom of the Year

Young Rider of the Year
Inspiration of the Year

Horse & Hound Lifetime Achievement
Award

4 L
FUTURE
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Creative Print Opportunities

We offer multiple print
opportunities to take
advantage of our leading
editorial expertise.

Print opportunities include:

Print Display

Bespoke Opportunities

ents

National

dressage
champs
/| action, plus
Townend’s

SEIB were there
to help...

Ticking all ﬁ

thc boxes
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Creative Digital Opportunities

We have a wide range of ad formats across
multiple devices that allow your campaign’s HORSE&HOUND
viewability to be fully optimised.

Subscribe Buy &Sell News Sports Events Products Galleries Advice JustForFun Forum Shopping Village

HORSE&HOUND Trending:  HiHsubscriptionsavings  InHMH magazine  Cost :h.u & .‘;vm. podcast s foral. Sell o bocie

High-impact display can make use of aliedi = - s R ) e i oo cot et oce
. . . i N Mash, this ke herin conaimon

animation, video, carousels, countdowns o e : e sl ol

and interactive elements to engage users ‘ a i) o | = @ A £ et ot T2 S Coy

and drive traffic to your product.

Our ad packages are ideal for making a big
impact for a product launch, popular event

, - e i : , %7
or a Content Hub we've created for you. =2 > < S ‘ ; i )
bsr 1 ‘ & u : . PR
a A " X 3 E 5 o Defending champion ‘A tragedy’: top five-star How Alan Davies plaits,
0 y - heads up Badminton horse dies of ‘a heart Vanir Kamira’s retirement
On I I ne oppo rtu n Itl es I nc' Ude' s 2 3 entries — plus what’s attack’ on first run of the and other tk he horse
k X o unusual this time season world is talking about

T 231702 20 MARCH, 30231347 20 MR

First Party Display

Defending champion heads up

Social Am |O|IﬂcatIOh Badminton entries — plus
................................... what’s unusual this time How Alan Davies plaits, Vanir Kamira’s retirement and other things the horse world is talking
about

Digital Advertorials TR

H&H’s daily debrief

Podcasts Top Spec Takeover

FUTURE


https://www.horseandhound.co.uk/?google_preview=fsUnROnNNRMYxNyJnwYwxPi-pgaIAYCAgOCS8ammKQ&iu=10518929&gdfp_req=1&lineItemId=6195793129&creativeId=138419499869
https://www.horseandhound.co.uk/

20

Aperture: Futures First Party Data Targeting Solution

Reaching

30Tm

Global users

Y
~ APERTURE
%W U

Aperture is Future's intelligent
audience data platform that allows
advertisers unparalleled insight into
our extensive, high intent audiences.

Driving

24m

monthly ecommerce

With over 180+ digital brands
reaching over 301m global online
users every month, Aperture
processes and analyzes all our 1P

data, in real time, across Futures clicks
technology stack - knowing every
move our customers make, from the

icl h h . .
articles they read, to the products Delivering

50-70%

increase in CTR

Through Aperture, Future delivers
targeted audiences across interests,
behaviours, geographies, lifestyles,
demographics, purchasing habits
and much more.

Source: Future DMP, Aperture Audiences -January 2023; Google Analytics L12M Monthly Average, Jan-Dec 22; Future Internal Records, 2022

Across our network in
the UK, we reach...

523.4k

Horse owners

1.3m

Horse Racing Enthusiasts

9.7m

Pet Owners

946k

Country Clothing Intenders

810k

HNW individuals

FUTURE






