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COMBINED  
REACH IN PRINT  

AND ONLINE

280,000F RO M  T H E  ED I T O R
WELCOME TO THE NEW-LOOK CRUISE & TRAVEL, 
the highest-selling cruise magazine on UK newsstands, 
offering a wealth of advice, inspiration and information for 
new-to-cruise readers and experienced cruise travellers alike. 

Combining high-quality photography and award-winning 
editorial, this glossy, bimonthly magazine celebrates the very 
best of holidays on the water, with unrivalled distribution 
via high-street outlets, supermarkets, luxury retailers and 
independent newsagents throughout the UK and beyond. 

Cruise & Travel ’s unique cross-platform approach also 
incorporates a recently upgraded website, weekly newsletter, 
social media platforms and an online-only magazine, along 
with opportunities to target the databases of our 16 sister 
titles at The Chelsea Magazine Company. 

We can help you connect with a sought-after audience of 
affluent, 45-plus cruise travellers to forge loyal, long-lasting 
relationships between our readers and the best travel brands 
in the world. 

KATIE MCGONAGLE 
EDITOR

Katie

cruiseandtravel.co.uk

“A fantastic publication that’s both informative 
and inspirational with a superb understanding 

of the intricacies of the cruise industry.”
EDWINA LONSDALE, MANAGING DIRECTOR, MUNDY CRUISING
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CARIBBEAN

CARIBBEAN QUEST
Seek out the adventurous side of these sun-drenched 
isles on an expedition cruise with a difference 
WORDS SARA MACEFIELD

P O S T C A R D S Explore Europe’s best destinations from the comfort of a cruise, as we trek to the top  
of Pulpit Rock in Norway, discover a hidden gem in Hoorn and indulge in Istanbul ▲
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he Romans certainly knew a plum location when 
they saw one, and two millennia after they founded 
Lugdunum in 43BC, the southern French city of 
Lyon still packs a picturesque punch. With steep 

hills overlooking the confluence of two major rivers, the site 
ticked every box for a Roman town planner, and today Lyon is 
a favourite with river cruisers and city break fans alike.

Lugdunum gradually expanded into Lyon, spreading onto 
the peninsula (Presqu’île) between the Saône, which winds 
south from Burgundy and the Vosges, and the Rhône as it 
meanders in from the Alps and Lake Geneva. 

Every age brought its own architectural style as workers 
and wealthy created what is now France’s second city, and 
in 1998 Lyon was awarded World Heritage Site status by 
Unesco in recognition of 2,000 years of urban development.  

Few modern cities can boast so much glorious river frontage. 
Majestic municipal buildings and tree-lined promenades, 

T

With two rivers running through its heart, 
this Rhône Valley city is a must for lovers 
of both cruising and cultural experiences
WORDS GILLIAN THORNTON

LYON

Above: A ferris wheel behind a statue of Louis XIV in Place 
Bellecour Right: Trinity Square on Rue St George, home to an 
array of restaurants, traditional cafes and puppet theatres

C I T Y  G U I D E

▲

CIT Y GUIDE

▲
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f there is one cruise topic that always provokes a lively 
debate, among both first-time and seasoned cruisers, 
it’s the subject of tipping. Many people question – 
understandably – why you don’t pay daily tips on other 

types of holidays but you do on cruises.
We’ve talked to cruise experts to find out everything you 

need to know about gratuities – as they’re often called – get 
some advice on tipping etiquette and understand exactly 
where the money goes.

WHY GIVE EXTRA?
Tipping on cruises comes from North America, where it’s 
an accepted part of the culture to tip everyone in the service 
sector – including hotel doormen, bartenders and waiters – 
who are paid low basic wages and depend on tips to boost 
their income. As travellers from the US make up the largest 
number of cruise passengers, and the biggest cruise lines such 
as Carnival and Royal Caribbean are based there, this is how 
tipping became an engrained part of cruising.

Just because Brits don’t usually tip is not a reason to refuse 
to do so on a cruise. It would be like going to a restaurant in 
Florida or New York, where suggested gratuities are listed on 
the bill as a guide for visitors unaccustomed to tipping, and 
not leaving anything. By withholding tips, crew members 
who are often away for months at a time, and send money 
home to support extended families, lose out.

THE PRACTICALITIES
At one time tips were handed over in envelopes at the end 
of a cruise. Aside from some river companies, all ocean 
lines have simplified the practice by enabling passengers to 
pre-pay tips in advance with their final invoice or have them 
automatically added to their onboard account to settle at the 
end of the sailing. 

Depending on the line, they can vary from £6 a day for 
value-for-money lines such as UK-based Ambassador to $16 
(just over £13) for Royal Caribbean. Several lines also include 
children, sometimes at a reduced rate, on the basis that they 
also benefit from excellent service. It should be noted that 
tips on drinks and spa services are calculated per purchase, 
typically between 15% and 20%.

There is also the option to opt out of automatic tips and 
pay them separately in cash to crew members. However, this 
means they are not distributed equally between all service 
crew, including those working behind the scenes.

ALTERNATIVES TO TIPPING
However, for anyone who is uncomfortable about tipping, 
or who wants to budget for their cruise in one go, there is 
another option. 

Many lines, especially ultra-luxury lines and those catering 
to British passengers, incorporate tips in the fare. These 
include ocean lines such as P&O Cruises, Marella, Saga, 
Celestyal, Viking, MSC, Virgin Voyages, Silversea and 

I

For first-time cruisers, tipping can be a cause of confusion –  
exactly who should you tip, when and do you even need to?
WORDS JEANNINE WILLIAMSON

TIPPING POINT
I N S I D E R ’ S  G U I D E

▲
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INSIDER’S GUIDE
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FITNESS 
X-PERIENCE 

Don’t let your fitness 
regime fall away on 

holiday. Keep it going or 
start a fresh activity thanks 

to Princess Cruises’ new 
partnership with 

Xponential Fitness.
From February 20, guests 
upgrading to Princess Plus 

(£50 per day, including 
drinks, tips, Wi-Fi and 

other extras) get two 
classes per cruise, while 

those on Princess Premier 
(£65) have unlimited 

access. And if you find an 
activity you enjoy, you can 
continue back on land with 

a discounted XPass 
subscription (princess.com).

L I F E & S T Y L E

Style on board t
T R EN D  WAT C H 
SOLO TRAVEL SOARS IN POPULARITY
Research from Norwegian 
Cruise Line has found that 
more than a third of travellers 
say they prefer going solo 
on holiday in order to treat 
themselves. The survey 
revealed the top reasons for 
travelling solo were to have a 
break, the freedom to explore 
as you want, avoid snoring 
and other annoying habits 
from fellow travellers and 
avoid the risk of falling out 
with a travel companion.

The study of 2,000 adults 
found two-thirds had taken 
a solo trip before, but among 
those yet to travel alone, a 
fifth were keen to try a cruise, 
with relaxing holidays and 
city breaks also on the list.

NCL has studios designed  
and priced for solo cruisers 
on nine of its ships across 
the fleet. Norwegian Viva 
will increase the number 
to 73 studio cabins when it 
launches this year (ncl.com).       For the full interview with Anne Diamond, 

go to cruise-international.comP
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CUNARD X LIBERTY SCARF 
Liberty has designed a heritage-

inspired scarf to mark its first store 
at sea on Cunard’s Queen Mary 2 

($350, available on board).

FLORIS NEROLI VOYAGE  
EAU DE PARFUM 

Notes of bitter orange neroli, 
lemon and jasmine (100ml, £120, 
chelseamagazines.com/florisneroli).

+

RINGANA FRESH TRAVEL SET 
Keep your skincare fresh with these 
travel-sized toiletries for face and 
body, small enough to go in hand 
luggage (€66.90, ringana.com).

Sharpen up your style this 
spring with our tips on 
must-pack items for your 
next cruise adventure

Anne Diamond,  
Viking godmother  

and presenter
How did it feel to be awarded an OBE in the 
New Year Honours list?
It is truly brilliant, although it hasn’t quite sunk 
in yet. I’d given up hope of my campaign ever 
being recognised. It was a long time ago, but 
in my family it is all about our son, Sebastian, 
who died of cot death (Sudden Infant Death 
Syndrome) in 1991 – and for us, we have never 
forgotten. This OBE is a truly brilliant honour, 
and although I absolutely loved our late 
Queen, I am very thrilled that this honour is 
the first to be made by our new King. 

You’re a familiar face for viewers of  
Viking.TV – what have been your best 
moments from presenting the channel?
There have been standout, pinch-me 
moments: Sir Michael Palin, first mum in 
space Anna Lee Fisher, Born Free’s Dame 
Virgina McKenna and her son Will Travers, 
cellist Yo-Yo Ma, Riverdance creator John 
McColgan or just recently Downton Abbey 
and Paddington star Hugh Bonneville (above). 

Who has been your favourite interviewee?
I cannot pick out a favourite – every single 
interview I have done has been so interesting. 
But I get a bit bowled over by astronauts and, 
once, the chief engineer of the James Webb 
telescope. My dad was an engineer, and I grew 
up being in awe of people who build amazing 
things – so Nasa mission systems engineer 
Mike Menzel really was a highlight for me.

F REN C H FA N C Y 
Luxury wellness brand L’Occitane has debuted 

a new spa concept on board Atlas Ocean 
Voyages’ yacht-style ship World Traveller.

SeaSpa by L’Occitane offers a bespoke spa 
menu of holistic treatments incorporating 
the brand’s high-end products. These 
include the Immortelle Divine Secret 
range – created using sunshine-yellow 
immortelle flowers, renowned for their 
healing and anti-ageing properties, grown 

organically in Corsica – which is part of a 
90-minute facial to firm up skin texture and 

tackle age spots. The sizeable spa features 
two therapy rooms, an infrared sauna and 

Serenity Lounge, and if you want to keep the 
good vibes going long after your treatment is over, 

L’Occitane’s Aromachology toiletries are also on offer in 
all guest suites (atlasoceanvoyages.com).

V I VA  
VO O M
Wellness cruises on the Rhine are among the  
new itineraries in an early season of sailings for  
Viva Cruises. The Dusseldorf-based line resumed its 
river cruises in January – much earlier than most, 
which usually restart in spring – with a series of 
four-night, all-inclusive sailings that include a 
30-minute massage for each guest. 

The Rheingau Wellness trip travels through 
Boppard, Rudesheim, Bonn and Cologne, while the 
Rhine-Hesse Wellness trip focuses on Koblenz, 
Frankfurt and Speyer, both on the company’s first 
new-build ship, Viva One (viva-cruises.com).
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The new-look Cruise & Travel magazine 
retains a glossy, high-end feel and captivating 
photography, now with contemporary design 
and new features for new-to-cruise travellers and 
experienced cruisers alike. Readers can now enjoy:
 
■� More destination content, including shorter 

reads about exciting experiences ashore, an 
expanded city guide highlighting a popular 
cruise port, and a destination feature focusing 
on pre or post-cruise stays.

 
■� More for cruise newcomers, including an 

Insider’s Guide to break down common areas 
of confusion for new-to-cruise travellers, plus 
Q&As and bite-sized advice offering jargon-
free insight into the cruise world. 

 
■� More for cruise aficionados, including a 

Behind the Scenes feature shining a light on 
the myriad crew members involved, and a 
refreshed Reviews section highlighting the 
latest ship launches and onboard advances.

 
■� More lifestyle content, blending food and 

drink, wellness and lifestyle news from ships 
and cruise destinations around the world, 
bringing together travel experiences on board 
and ashore.

The Chelsea Magazine Company is pleased 
to reveal a comprehensive redesign and 
rebrand of Cruise International following 
extensive reader research, market feedback 
and industry insight. 



cruiseandtravel.co.uk

O U R  A U D I E N C E 
Cruise & Travel is officially the bestselling 
specialist cruise magazine in the UK, selling more 
copies on the newsstand than its closest rival and 
with more than three times as many subscribers. 
 
Our readers are keen cruise travellers, using 
Cruise & Travel and cruiseandtravel.co.uk to 
plan their next trip. The audience is passionate, 
affluent and engaged, with most readers taking 
at least one cruise each year.

O U R  R E A C H
■� 7 UK editions
■� 80,000 Print readership 
■� 170,000 Website users 
■� 78,000 Foleon readers
■� 25,000 Email subscribers
■� 19,000 Social media followers

D I S T R I B U T I O N
■� Strategically promoted at key newsstands 

including Waitrose & Partners, M&S, 
WHSmith, Sainsbury’s and Tesco.

■� Leading independent newsagents in the UK.
■� Targeted distribution to specialist travel agents, 

all major port terminals, on board ocean and 
river cruise ships and carefully selected hotels, 
airport lounges and railway hubs.

“Many Princess Cruises guests are also avid readers of Cruise & Travel, and 
it’s not hard to see why. Cruise & Travel is a fantastic resource for inspiration 

and the magazine has perfected how to bring destinations to life on paper.” 
EITHNE WILLIAMSON, VICE-PRESIDENT UK & EUROPE, PRINCESS CRUISES
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A U D I E N C E  I N S I G H T
75% of readers are female
60% of readers are over 50
2 in 3 cruise travellers extend their stay on land
60% of cruise travellers return to a destination 
they first visited by ship

W H Y  D O  R E A D E R S 
C H O O S E  C R U I S E ?
83% cite visiting new destinations
46% say value for money 
42% travel for food and drink

W H O  D O  R E A D E R S 
T R A V E L  W I T H ?
10% solo travellers
70% travel as a couple
9% travel with a friend
12% travel with children or grandchildren

W H A T  D O  R E A D E R S 
E N J O Y  M O S T ?
City guides / cruise-and-stay ideas
Lesser-known destinations
History and culture 
Wellness and spa
Wildlife and nature
Sources: Cruise International reader survey, 795 respondents, Oct 2022;   
CLIA international survey, Sep 2022, 4,000 respondents

“Working with Cruise & Travel is a real pleasure. The expertise, 
flexibility and responsiveness of the team has enabled us to 

deliver strong results and connect with engaged audiences.”
INGRID HUNT, SENIOR MARKETING MANAGER,  NORWEGIAN CRUISE LINE
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PROMOTIONAL FEATURE

■ Get 50% off cruises and up to £250 air credit on  
selected sailings*
■ Upgrade with Free at Sea packages from £149 per person*, 
including premium drinks, speciality dining, Wi-Fi and more
■ Choose from more ports of call across northern Europe,  
the Mediterranean and the Greek islands than any other 
 contemporary cruise line
■ Choose from 19 stunning ships, including brand-new 
 Norwegian Prima and soon-to-launch Norwegian Viva
■ Admire the view from custom-built venues including  
The Waterfront, Ocean Boulevard and Observation Lounge
■ Enjoy top-quality cuisine such as Japanese at Nama Sushi & 
Sashimi or indulgent Italian at Onda by Scarpetta
■ Book a great-value balcony cabin for even more space and 
the perfect spot to enjoy sailaways or pre-dinner drinks

WHY CRUISE WITH NCL?
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SOUTHEAST ASIA
Get a taste of southeast Asia’s most enticing cities with a holiday that  
ticks off several countries in one sailing, as NCL launches its all-new  
Asia programme for 2023-24. Go from gold-covered Buddhist temples 
in Bangkok to white-sand beaches in Ko Samui, take a rickshaw tour of 
Ho Chi Minh City, dine with locals at hawker stalls in the multicultural 
neighbourhoods of Singapore and get closer to nature in the lush interior  
of Langkawi in Malaysia.
11-day Asia: Singapore, Thailand & Vietnam to Kuala Lumpur (Port Klang) 
from Bangkok (Laem Chabang) on Norwegian Jewel, departing January 16, 
2024, costs from £2,365 per person for a Balcony Stateroom, or £215 per day.**

CARIBBEAN
What could be better than spending two weeks flitting from isle to isle in 
the Caribbean Sea? Try bookending it with a sailing in and out of New York 
– one of NCL’s many convenient departure ports alongside Miami, Tampa, 
Orlando (Port Canaveral), New Orleans and Galveston. Sandwiched in 
between, enjoy rum distilleries in Barbados, visit the world’s only  
drive-in volcanic crater in St Lucia, learn about the troubled history of  
slavery in Grenada, see Dutch-influenced architecture in Aruba and  
explore the second-oldest city in the Americas in Puerto Rico.
15-day Caribbean: Curacao, Aruba & Barbados from New York on Norwegian 
Getaway, departing November 4, 2023, costs £1,950 per person for a Balcony 
Stateroom, equivalent to £130 per day.**

AFRICA
Winter cruises aren’t just about lazing around on the beach – this culture-packed 
journey takes in Arabia’s top stops before switching to the white-sand shores 
of the Indian Ocean. Choose between souks and skyscrapers in Dubai then 
visit ancient forts in Omani capital Muscat. Recharge your batteries with a 
few sea days to explore the untamed interior of La Digue in the Seychelles, 
the thriving metropolis of Mombasa in Kenya, the palm-fringed shores of 
Zanzibar and the lemur-rich landscapes of Madagascar.
17-day Africa: UAE, Seychelles, Kenya & Tanzania to Port Louis from Doha, 
sailing on January 3, 2024, on Norwegian Dawn, costs £4,420 per person for a 
Balcony Stateroom, or £260 per day.**

here’s no better way to see the world than on a cruise, and NCL’s award-
winning ships do it in style. Explore by day then dine in speciality 
restaurants, catch a Broadway show or relax in the Mandara Spa back 

on board. For inspiration, here are five of our favourite sailings.

ALASKA
Head north from Seattle to America’s Last Frontier, with a week-long 
sailing through the Alaskan wilds. Expect towering glaciers calving huge 
chunks of ice into the waters below, salmon streaming through the waves off 
the forested coast of Ketchikan, and gold rush tales in the town of Skagway.
Seven-day Alaska: Glacier Bay, Skagway & Juneau from Seattle on Norwegian 
Encore, October 2023, costs from £1,050 per person for a Balcony Stateroom 
(departing October 8, 2023), or £150 per person per day.**

GREECE & ITALY
This sun-kissed sailing skims from the beautiful Greek isles to the cities of 
Italy. Stroll along sea cliffs in Santorini, whitewashed streets in Mykonos 
and secluded coves of Corfu. Then see baroque palaces in Maltese capital 
Valletta, pizzas and piazzas in the colourful city of Naples, art in Florence 
and architecture in Pisa, with a final helping of ancient history in Rome.
10-day Greek Isles & Italy: Santorini, Mykonos & Florence from Rome  
(Civitavecchia), June to October 2023, on Norwegian Breakaway, costs  
£2,450 per person for a Balcony Stateroom (departing August 4, 2023),  
or £245 per person per day.**

To book, call 0333 336 1594, contact your travel agent or visit ncl.com

Explore incredible itineraries in some of the most diverse destinations on Earth
SEE THE WORLD WITH NCLSEE THE WORLD WITH NCL

TERMS AND CONDITIONS: *New qualifying bookings made for any open for sale 3+ night sailings made between 1 February and 28 February 2023 for individual FIT reservations and new created qualifying groups (delegates with names) for 
all stateroom categories. Cannot be held as a new or existing traditional or group block (except 50% discount). Not applicable to affinity / FS group types (except 50% discount). Free at Sea upgrade charge depends on cruise length – £149pp 
for cruises of 6-8 days. 3rd and 4th guest pay taxes only available on select sailings, and only valid where 1st and 2nd guests on booking pay full fare. 50% cruise discount applies to total cruise only fare cost of all guests subject to exceptions 
below. All offers: limits, conditions, restrictions and exclusions apply. Offers not applicable to charter or inaugural sailings. Single occupants paying 200% of voyage fare qualify. New individual FIT reservations cannot be moved into an existing 
speculative / traditional / gross group. Cannot be held as a group block and is not combinable with Interline or net rates. Offer is capacity controlled and can be withdrawn at any time. Up to £250 per person air credit applies to first and second 
guests (inc single guests) on reservation (inc IX, OX, BX and MX). Bookings in Balcony staterooms and above receive £250 per person air credit. Bookings in Oceanview staterooms and below receive £125 per person air credit. For new individual 
FIT (gross) reservations only for select open for sale sailings. Air credit will be applied against cost of flights selected at the time of booking using NCL’s interactive air only. Fly and Cruise bookings only, not applicable to cruise only. Not applicable 
to any other guests on the booking or to child or infant prices. **Lead prices are shown in £GBP and based on balcony stateroom per person, cruise only, dual occupancy including government taxes, port expenses and fees. NCL reserves the 
right to correct any errors, inaccuracies or omissions and to change or update fares, fees and surcharges at any time without prior notice. Government taxes, port expenses & fees, general excise tax (GET), discretionary onboard service charges 
and gratuities additional. Offers non-transferable, non-refundable, have no monetary value and cannot be substituted or customised. Offers and combinability subject to availability, capacity and change or withdrawal at any time. Full terms and 
booking conditions available at ncl.com. NCL (Bahamas) Ltd, UK Office, Mountbatten House, Grosvenor Square, Southampton, SO15 2JU. ©2023 NCL Corporation Ltd. Ships’ Registry: Bahamas and USAPI
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THOW TO ENTER
For your chance to win an eight-day 
APT Travelmarvel Reflections of the 
Rhine & Main cruise for two people, 
staying in a twin French Balcony cabin with return flights from 
London, simply answer the question below before the closing 
date of April 12, 2023:

Which of these is among APT Travelmarvel’s new fleet of 
contemporary river cruise ships:

■ VOGUE                     ■ VEGA                   ■ VELLUM

Go to cruise-international.com/win-with-apt-travelmarvel 
to enter by the closing date of 11.59pm on April 12, 2023. 
Terms and conditions apply and can be found in full online.

PI
CT

U
RE

S: 
G

ET
TY

 IM
AG

ES
/IS

TO
CK

PH
O

TO
/JO

H
AN

N
ES

86
/L

AU
RA

 FA
CC

H
IN

I; R
O

B 
N

IJH
U

IS 

Clockwise from far left: Marienberg Fortress and  
Alte Mainbrucke in Wurzburg, Germany; sun deck seating;  

French Balcony cabin; Augustusburg Castle, Bruhl, near Bonn  
Below: The recently launched Travelmarvel Vega

Win!

TERMS AND CONDITIONS The prize is an eight-day APT Travelmarvel Reflections of the Rhine & Main cruise for two people in a twin French Balcony Cabin departing between June-December 2023 
(subject to availability, excluding bank holidays).* Prize includes two return flights from London on a carrier of APT’s choice. Open to residents of the UK, Channel Islands and Isle of Man aged 18  
years or over, except employees of APT Travel Group, their families, agents or anyone else professionally associated with the promoter. Decisions are final and no correspondence will be entered  
into. One entry per person. No purchase required. Prize includes accommodation; meals per itinerary plus complimentary wine, beer and soft drinks with lunch and dinner; sightseeing excursions; 
transfers between the airport and ship in Nuremberg and Amsterdam; and all tipping, taxes and port charges. Valid travel insurance is required. Any additional costs not expressly included here  
are not the responsibility of the promoter. Flights are only valid departing from London. No cash alternative. Prize must be booked by May 31, 2023. Not available in New Zealand. For full terms and 
conditions, go to cruise-international.com/win-with-apt-travelmarvel
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or more than 90 years, luxury river cruise and touring 
brand APT has been taking travellers to far-flung corners 
of the world to discover new destinations, enjoy unmissable 

cultural experiences and relax in the comfort of a river cruise 
ship. Now sister brand Travelmarvel, which caters to price-
conscious travellers, is offering a range of great-value holidays  
on its three new contemporary-styled ships. 

While APT is the market leader in luxurious, five-star  
all-inclusive river cruises, Travelmarvel offers an accessible  
and flexible alternative for more independent adventurers.  
This four-star proposition provides fantastic value on river 
cruises encompassing Europe, Vietnam and Cambodia,  
along with escorted touring in Canada, Alaska, Australia  
and New Zealand.

Each itinerary is designed by experts in these must-visit 
destinations, so you’ll get insider knowledge and a compelling 
range of holidays that bring each region to life, plus the  
services of a cruise director, activity coordinator as well as 
knowledgeable local guides.

Over the past year, there have been a number of exciting 
developments for Travelmarvel including the launch of three 
sleek and modern contemporary river ships, Polaris, Vega (right)
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and Capella. They offer stylish cruising in spacious surroundings, 
so you can enjoy a drink at the rooftop bar, go for a dip in the 
heated whirlpools or take your pick of three restaurants with 
uninterrupted views. 

Alongside European river cruising, this year will see APT gain 
a new river ship, Mekong Serenity, while its current vessel Apsara 
moves to the Travelmarvel fleet, each offering new levels of luxury 
along the Mekong. Turning to the Adriatic coast, pick from  
two yachts – Princess Eleganza and new-build Lady Eleganza –  
which each hold no more than 36 guests, providing an exclusive 
small-ship experience for cruises in Croatia.

Now is your chance to experience Travelmarvel for yourself 
with an eight-day Reflections of the Rhine & Main cruise for 
two people, staying in a twin French Balcony cabin, to be won. 
You’ll get flights from London for travel between June and 
December 2023, plus a wealth of unforgettable experiences on 
the journey between Nuremberg and Amsterdam. 

See the spires of Cologne, the pretty winemaking town of 
Rudesheim and the baroque palaces of Wurzburg, along with 
Travelmarvel’s signature insider visits to Augustusburg Castle  
in Brühl, to have coffee and cake with a family in Miltenberg 
and enjoy a gala dinner on the Rhine.

APT Travelmarvel is offering an eight-day trip on its contemporary river ship

Promotions

E N G A G E
Promoting your brand through our  
omni-channel offering – across print, digital and 
social – offers a truly effective and integrated 
approach. 

■� UK/international edition (print & digital)
■�  Cruise Planner bonus edition 
■ New-to-cruise supplement (June/July)
■ Themed issues and special guides
■� Advertorials and sponsored content
■� New-look website
■� Weekly newsletter and solus emails
■� Foleon digital magazine

Annual Cruise Planner

Digital channels

C R E A T I V E 
P A R T N E R S H I P S
We are delighted to work with key 
partners to create high-quality 
content that will resonate with our 
readership and deliver maximum 
brand engagement. These include 
promotional features, bespoke 
supplements in print and on our 
innovative Foleon digital platform, 
competitions (data capture available) 
and more. Please contact us directly to 
discuss bespoke creative solutions.
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A D V E R T I S I N G  R A T E  C A R D  
Cruise & Travel provides the perfect vehicle to promote 
high-quality, premium brands, products, and services to an affluent 
and discerning audience.

Promoting your brand through our omni-channel offering – across print, digital 
and social – offers a truly effective and integrated approach.
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We offer an integrated 
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■� 226,000 page views
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■� 19,000 social media 
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ADVERTISING CONTACT

Our comprehensive website is packed 
with inspirational reviews, the hottest 
destination advice, celebrity interviews 
and the very latest ocean and river 
cruise news, to help both new and 
experienced cruisers alike plan their 
next holiday.
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