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REACH OF OVER

800,000Artists & Illustrators is the 
UK’s best-selling magazine 
for artists and art lovers, 
providing expert advice 
and inspiration in every 
issue. With work in a 
variety of subjects and 
mediums, Artists & 
Illustrators has been an 

indispensable guide to creativity for more 
than 30 years.Each issue brings inspiring 
interviews with well-known and up-and-
coming artists, providing an exclusive insight 
into their artworks and techniques. From 
traditional to the contemporary, from oils to 
watercolours, portraits to landscapes, abstract 
art to botanical illustration, Artists & 
Illustrators has it all. What’s more, the 
constant flow of practical advice from 
professional artists and tutors helps creatives 
improve and expand their own artistic 
horizons every four weeks.Featuring a stylish 
new redesign and an unrivalled print and 
digital reach within the art community, there’s 
no better brand to feature your products and 
business. Come and join us.
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Our audience

Our reach

Distribution

●   13  UK editions
●   65,000  Print readership 
●   �10,000  Print subscribers 
●   742,000  Digital reach
●   22,000  Email subscribers

The readership of Artists & Illustrators is  
primarily made up of practising artists. A third 
of these have completed art courses to 
foundation or degree level and 31% consider 
themselves ‘professional’ artists. Our readers 
work across a range of painting, drawing and 
printmaking mediums, with an eagerness to 
discover new brands and products. They have 
the time and money to invest in their passions, 
from going on painting holidays and taking 
practical courses, to visiting exhibitions and 
buying works of art.

●  Strategically promoted at leading 
     newsstands including Waitrose & Partners, 
     M&S, WHSmith, Sainsbury’s and Tesco 
     in the UK, and   Barnes & Noble and 
     Books-A-Million in the US 
●  Independent newsagents in the UK  
     and overseas 
●  High-profile media partnerships 
     with shows, galleries, museums, 
     art festivals, fairs and more
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44 Artists & Illustrators

The whole experience has 
increased my sensitivity when 

drawing a subject

Disappearing world

Amy takes drawings, 

like the puffins 

above, and erases 

the elements she 

can no longer see
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ADVERTORIALAmy's story
I n 2014, Amy Izat collapsed from 

a brain haemorrhage whilst 
working and living in Sardinia. 

The 20-year-old’s parents fl ew out 
immediately and were told she had a 
50/50 chance of survival. After two 
weeks and an emergency operation, 
Amy’s condition stabilised and she 
was fl own to hospital in the UK and 
underwent numerous operations.

After a year recovering at home, 
Amy enrolled onto the drawing and 
painting course at The Sarum 
Studios. Her ambition was to become a classically-trained 
portrait painter, using traditional methods to capture 
likenesses in oils. However, a pattern of migraines, shunt 
pains, vision disturbances, extreme fatigue and a constant 
fear of a relapse was still present, making a huge impact 
on her quality of life and the amount of energy and focus 
Amy could give to the course.

Since then, Amy’s health has improved but trying to 
get back to a normal life was much harder than she could 
have imagined. Further complications from several more 
operations left the young artist almost completely blind – 
a terrifying and completely devastating moment. She had 
lost her central point of focus on top of the left side, 
making it diffi cult to see a whole fi gure now – particularly 
frustrating because it seemed to dash her dreams of 
fi nishing her training in portraiture. Amy says her vision now 
is like looking through a window and only seeing out of the 
top right-hand panel. With no focus, everything moves and 
becomes confusing in her brain, resulting in tiredness and 
dizzy spells, especially in busy, crowded places.

After hitting a real low point and becoming angry at 
experiencing all this at an age when everyone else she 
knew was out having fun, a visit from the local vicar 
reminded Amy about having trust and faith in life again. 
Choosing life – and to really live it – was the hard option, 
but it was the choice she wanted to make. The next 
morning, she woke up her mum and asked her to take her 
to the beach to watch the sunrise. It was the fi rst time Amy 
was able to feel a sense of gratitude for still being able to 
see where the sun hit the water – even in a distorted way. 
Amy may not see a whole face anymore, including her own, 
but the gratitude of what little she has left hasn’t stopped 

her from learning how to make 
sense of what she does see and 
putting it on canvas.

“Perhaps strangely, the whole 
experience has increased my 
sensitivity when drawing a subject, 
making me able to somehow capture 
a character better with a softness 
to my mark making,” she explains. 
“People often comment on the 
detail and sensitivity of the character 
I have drawn. I have so much more 
determination, so much appreciation 

for the vision I have left. These are gifts I don’t think I would 
have had without everything I’ve survived through.

“I have spent the last few years drawing people’s 
animals, spending days creating an exact likeness of the 
subject by using grid techniques to try and create a 
well-proportioned fi gure. This exhibition is making me 
explore not what I see, but what I experience, in the fuzzy 
interactions between what I can and cannot see and what 
this means for my perspective on the world. Imagine a large 
drawing with a huge amount of blank space but still framed 
as though it was there.”

For her new touring exhibition, Windows of the Soul, Amy 
has produced a series of wildlife artworks based on her 
own visual experience. She has drawn each subject with 
painstaking detail and precision. However, in a twist, a fellow 
artist then erases the parts of the drawing that she couldn’t 
see clearly if she was looking into the eyes of a subject. 

“The idea of having someone I trust take away something 
that was once beautiful and perfect and whole symbolises 
the process of every time I went into the operating room, 
having a bit of vision taken away,” she explains. “By letting 
people into how I experience the world now, I hope to feel a 
sense of internal peace at last, knowing that my experience 
is being recognised and understood, presented alongside 
other artists living with visual impairments.

“Through my work, I hope to turn a loss into a gain: 
something completely unique and individual that has been 
gifted to me by dint of never giving up... My work consists of 
specifi c subject matters that have helped me along the way 
and hold symbolic meaning to every stage of my journey.”
www.amyizat.com, www.instagram.com/amyizat_art
Windows of the Soul details at www.windowsofthesoul.art

When a brain haemorrhage left young portrait painter Amy Izat
partially blind, she never gave up on her passion for art. 

Here she reveals how she turned a tragic loss into a creative gain...

Ways of seeing

The erased parts of 

the drawings are an 

attempt to refl ect 

Amy’s experience 

of a subject
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48 Artists & Illustrators

DERWENT ’s two new paint pan sets – Pastel Shades  
and Line and Wash – are perfect for on-the-go artists  
to sketch and paint the world around them

D erwent’s Pastel Shades  
Paint Pan Set is a collection 
of 12 uniquely formulated 

shades that celebrate the persistent 
pastel colour trend. 

These paint pans are unique  
in that they are a gouache-style 
pigmented product within a palette 
formulation. The soft, playful colours 
build up in thick, opaque layers, 
allowing the colour to dry as a  
bright, matte finish. These dreamy, 
contemporary shades can also  

be applied in light washes for a  
pretty and light finish with a slight 
opacity to it.

Popular hues
The versatile Pastel Shades Paint  
Pan Set (RRP £25) is perfect for 
professional illustrators and hobby 
painters alike. Derwent conducted 
focus groups with many artists and 
feedback has been very positive with 
the paints being described as soft, yet 
vibrant on the page. Artists felt that 

Bring the colour!ADVERTORIAL

Artwork by Abby Nurre  
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pastel hues are missing from so many 
palettes and so this set fi lls that gap. 

With that in mind, Derwent worked 
with Abby Nurre to develop the 
packaging illustration. Abby is an 
accomplished watercolour artist, who 
tends to use light, refreshing colours 
in her animal paintings.

Versatile application
Derwent’s uniquely formulated Pastel 
Shades Paint Pans can be used with 

Derwent’s Inktense or Metallic paint 
sets to create an array of dramatic 
effects. This compact, self-contained 
set contains 12 pastel paint pans, 
a mini waterbrush, fi ve mixing 
palettes and a sponge to clean your 
waterbrush, making it ideal for urban 
sketching and on-location art. 
Buy Derwent’s new Pastel Shades and 
Line and Wash Paint Pan Sets today 
from select art retailers or directly from 
www.derwentart.com

Paint your world
Derwent’s Line and Wash Paint 
Pan Set (RRP £30) allows artists 
to sketch and paint the world 
around them. This compact, 
curated collection contains 
versatile greys and blacks along 
with highly pigmented colours, 
perfect for urban sketchers, 
landscape painters and 
illustrators on the go.

The Line and Wash Paint Pan 
Set includes six of Derwent’s most 
loved Inktense colours. These 
paints can be dissolved for subtle 
washes or unlike traditional 
watercolour, washes of vivid 
Inktense paint can be applied 
without dissolving previously dried 
layers. Four Graphitint colours 
provide muted tones and the set 
is completed with two neutral 
lighter shades. The two black Line 
Maker pens, featuring the fi nest 
quality 0.3mm and 0.8mm 
Japanese nibs, are perfect for 
versatile linework. 

For the packaging illustration, 
Derwent wanted to work with an 
artist who specialises in urban 
sketching, so they chose New 
York-based artist Jedidiah Dore. 
In  his painting of Times Square, 
Jedidiah was able to explore real 
perspective with the Line Makers.
www.derwentart.com

pastel hues are missing from so many 
palettes and so this set fi lls that gap. 

With that in mind, Derwent worked 
with Abby Nurre to develop the 
packaging illustration. Abby is an 
accomplished watercolour artist, who 
tends to use light, refreshing colours 
in her animal paintings.

Versatile application
Derwent’s uniquely formulated Pastel 
Shades Paint Pans can be used with 

Artwork by Jedidiah Dore
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HOW TO MASTER 
LIGHT AND SHADE

LEARN TO PAINT 
REFLECTIONS

CREATE AMBIENT 
STREET SCENES

TIPS, TRICKS AND 
CHALLENGES

158 Paint 
your pets
Expert tips for 
animal painting

31 genius ways 
to boost your 

skills

ART 
ADVICE

Painting
IMPROVE YOUR ARTISTIC SKILLS TODAY!

PAGES OF PRACTICAL IDEAS

116

made easy
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£9.99
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Art Student

THE NEW RULES
What does a 

post-pandemic art 
world look like?

GOING OUT OUT
The gallery shows 

to see IRL

OPEN COMPETITIONS
TO UP YOUR EXPOSURE

IN CONVERSATION WITH 
JIGGLE N JUICE

NEW ART PRODUCTS
FOR YOUR WISH LIST 

EXHIBITIONS  /  IDEAS  /  COMPETITIONS    

FREE  

AUTUMN 2021

NEXT BIG THING 
Grads on life 
after art school

PUBLISHED BY THE CHELSEA MAGAZINE COMPANYW W W. A R T I S T S  &  I L L U S T R A T O R S      

How to... PAINT YOUR GARDEN • DRAW A PORTRAIT IN COLOURED PENCIL
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T I P S  •  T E C H N I Q U E S  •  I D E A S  •  I N S P I R A T I O N

The RA
Summer 

Exhibition

             Is this
         the best
     connected 
   man in art?

We ask Mark Cass 
from Cass Art

Winners revealed

AUGUST 2022 • £5.25THE FAVOURITE MAGAZINE FOR ARTISTS
  GREAT 

NEW 
LOOK!

Improve 
your art skills
Projects, ideas and challenges

F IN
AL CAL L TO ENTER !

£15,000
PRIZES 

WORTH OVER

TO BE WON
with The British 

Art Prize
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Promoting your brand through our 
omni-channel offering – across print, 
digital and social – offers a truly 
effective and integrated approach.

●   UK/International edition  
     (print & digital)
●   Supplements
●   Glossy annual Easy Painting 
      publication
●   Digital monthly newsletters
●   Portfolio online art gallery
●   British Art Prize

We are delighted to work with key 
partners within the industry to create 
high-quality content that brings a 
product or service to life in a way that 
truly resonates with our readership. 
Please contact us directly to discuss 
bespoke creative solutions.

Solutions

Creative 
partnerships

ANNUAL EASY PAINTING
PUBLICATION

UK/INTERNATIONAL 
EDITION

BRITISH ART PRIZE

NEWSLETTER

P ORTFOLIO ONLINE  
ART GALLERY
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Double page spread .....................................

Outside back cover ......................................

Inside front cover DPS ...............................

Inside front cover .........................................

Inside back cover ...........................................

Full page ..............................................................

Half page ..............................................................

Quarter page .....................................................

Double page spread advertorial ..........

Full page advertorial ...................................

Classified (scc) ..........................................................

Inserts (per thousand) .....................................   

DISPLAY, INSERTS 
AND CLASSIFIED   

DIGITAL RATES
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£5,300
£4,500
£6,360
£4,240
£3,710 

£3,180
£1,908
£1,145

£5,830
£3,498

£45
POA

                WEBSITE 

Reskin ........................................................

Online advertorial ................................. 

Competition .......................

Double MPU ................................................

MPU ..................................................................

Billboard .......................................................

Leaderboard ...............................................

Online directory ..................................... 

Social media post ....................................

 

£2,500
£950

£1,000 + prize
£950
£550
£750
£750
£300
POA

Our comprehensive website is a 
deep dive across the industry: 
How to guides, Art for sale, 
Portfolio online art gallery, 
Artists A-Z, News, Competitions. 
Inspirational and user-friendly, 
it provides our loyal audience 
with step-by-step practical 
advice, artists’ works, exclusive 
features on famous names and 
expert product tests, whether 
they favour painting, drawing or 
printmaking.

Advertising 
contacts

Advertising  
rate card  
Artists & Illustrators  
provides the perfect vehicle  
to promote high-quality, 
premium brands, products, and 
services to an affluent and 
discerning audience.

Promoting your brand through 
our omni-channel offering 
– across print, digital and social 
– offers a truly effective and 
integrated approach.

GROUP SALES DIRECTOR   
Catherine Chapman  020 7349 3709 
catherine.chapman@chelseamagazines.com

BUSINESS DEVELOPMENT MANAGER   
Emily Driscoll  020 7349 3784 
emily.driscoll@chelseamagazines.com

ADVERTISING Jubilee House, 2 Jubilee Place, London SW3 3TQ Phone 020 7349 3700

Digital 
audience
WEBSITE
We offer an integrated omni-channel  
solution through our website, social 
media and e-marketing platforms. 
artistsandillustrators.co.uk 

●   95,400  monthly average 
       unique users
●   183,900 monthly average 
       page views
●   20,900 email subscribers
●   622,600  social media followers

All advertisement bookings are subject to Chelsea Magazine Company’s standard terms 
and conditions. Final copy is required on the ad copy deadline. Cancellations must be 
made in writing at least eight weeks prior to publication.  
All advertisements are subject to VAT at the standard rate. A discount of 10% is available 
to PPA-approved agencies. Production charges for alteration and setting may apply.

ADVERTISING

         EMAIL MARKETING

Newsletter advertorial ...................... 

Newsletter leaderboard .....................

Bespoke solus email ...	                                        	
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How to... PAINT BLOSSOM • USE PEN & WASH • DRAW IN PASTEL PENCIL
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T I P S  •  T E C H N I Q U E S  •  I D E A S  •  I N S P I R A T I O N

Walter 
Sickert

Botanical 
art

Learn to 
paint 
outdoors

The original 
art provocateur: 
a major new show 
at Tate Britain

Exclusive 
insights from 

the world’s 
best show

With our guides 
to landscape and 
urban sketching

WIN!
£1,000

of Schmincke 
watercolour 

products

JUNE 2022 • £5.25THE FAVOURITE MAGAZINE FOR ARTISTS
  GREAT 

NEW 
LOOK!
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How to... P A I N T  F A S T  M O V I N G  W AT E R • M A S T E R  C O N T É  C R AY O N S
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T I P S  •  T E C H N I Q U E S  •  I D E A S  •  I N S P I R A T I O N

£10,000
PRIZES 

WORTH OVER

TO BE WON!
with The British 

Art Prize

JULY 2022 • £5.25THE FAVOURITE MAGAZINE FOR ARTISTS
  GREAT 

NEW 
LOOK!

The healing 
power of art 
and nature

Learn to 
paint roses 
in oils

How they can help 
your emotional 
wellbeing

Make 
money 

from 
your art

Go outside 
to improve 
your painting
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How to... USE ACRYLIC PENS • CREATE COLOUR NOTES IN YOUR LANDSCAPES
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T I P S  •  T E C H N I Q U E S  •  I D E A S  •  I N S P I R A T I O N

The life of 
Jean-Michel

Basquiat

Artists’ 
secrets 
revealed

Remembered 
by his family

Learn from the 
professionals and create 
your best art yet

SUMMER 2022 • £5.25THE FAVOURITE MAGAZINE FOR ARTISTS
  GREAT 

NEW 
LOOK!

Your summer
of painting
All the advice you need

£15,000
PRIZES 

WORTH OVER

TO BE WON
with The British 

Art Prize
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How to... PAINT YOUR GARDEN • DRAW A PORTRAIT IN COLOURED PENCIL
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Exhibition

             Is this
         the best
     connected 
   man in art?

We ask Mark Cass 
from Cass Art

Winners revealed
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  GREAT 

NEW 
LOOK!

Improve 
your art skills
Projects, ideas and challenges

F IN
AL CAL L TO ENTER !

£15,000
PRIZES 

WORTH OVER

TO BE WON
with The British 

Art Prize
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How to... IMPROVE YOUR PAINTING • WORK WITH A LIMITED COLOUR PALETTE
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Capture a 
dramatic 
landscape
Great advice 
from the pros

Mastering
animal fur
In watercolour 
and mixed 
media

SEPTEMBER 2022 • £5.25THE FAVOURITE MAGAZINE FOR ARTISTS

Coloured
pencils
Draw portraits, 
pets and more!

£1,000
WIN!

worth of Derwent 
Lightfast coloured 

pencils 

Meet the artist 
best known as 

VIC REEVES

Jim Moir
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How to... PAINT A LANDSCAPE IN OIL • DRAW USING A THREE COLOUR COMBO
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OCTOBER 2022 • £5.25THE FAVOURITE MAGAZINE FOR ARTISTS

Mark
Rothko

His iconic art 
remembered 

by his son

£1,000
WIN!

TO SPEND ON A 
FABULOUS ART 

HOLIDAY

Magical 
marine art
In oil and 
watercolour

Watercolour
workshop
Create movement 
by painting loose

Paint a 
vibrant city 
scene
Using bold 
brush strokes 
in acrylic
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