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The Luxury Gifts Checklist is a full-colour, 

A4-sized, double-page spread of advertorial 

content published in The Sunday Times 

Magazine issued with the weekly newspaper.

With over 62% of readers in the AB social 

economic profile, The Sunday Times boasts a 

wealthy readership. The Luxury Gifts Checklist 

will serve as the essential guide for quality gift 

inspiration and is an excellent opportunity to 

reach this more affluent audience in the run up 

to the holiday season.

It showcases a selection of high-quality 

products, services and experiences, ranging 

from hampers, indulgent foods, gift boxes, and 

celebratory tipples to designer fashion and 

high-end travel options.

The Luxury Gifts Checklist, published at a time 

when readers begin their present planning, 

is the perfect shop window for showcasing 

your company's products and services to an 

audience with a high disposable income, who 

are just beginning to buy gifts and prepare for 

the festive season.

•	 Around 50% of the audience are likely 

to convince others about products and 

services that interest them

•	 Over 70% believe it is worth paying extra 

for quality goods

•	 Around 39% of readers agree that they 

tend to go for premium brands. 

Remember just how good a little self care feels  
FROM HEALTH SPA RETREATS 
TO luxurious day spas, darkly 

romantic Yorkshire moors or the 

dramatic landscapes and diverse 

cities of the North West; the buzz 

of London to the coastal bliss of 

the South West, a spa break in 

England can be anything you 

want it to be. 

Spa Breaks have created a 

selection of speciality spas to 

help you find exactly what you 

want, because a spa break is one 

time that you can guarantee it 

really is personal!

Spas MAY have a historic reputation for being 

just for women. However, spa travel experts 

Spabreaks.com are finding an increased demand 

from men to create relaxing experiences tailored 

just for them. 

Traditionally, men visited spas incidentally, 

either going with a partner or having the 

odd massage while on holiday. However the 

Visit spabreaks.com or call 0800 043 6600  
to book your dream spa experience!

increased conversation around wellbeing is seeing 

more men take time out at spas for themselves. 

As a result, many spas have responded to this by 

updating their style, spa treatments and experiences 

in favour of those that embrace the comfort 

and wellbeing needs of men as well as women. 

Spabreaks.com has also made it easier for those 

looking to treat the men in their life

From digital detox to nutritional know-how 

and soothing massages, Spabreaks.com, Europe’s 

number one spa booking agency wants you to 

remember just how good a little self care feels.

PRICE’S CANDLES HAS A PROUD 
HERITAGE, producing long-lasting 

candles ever since the company was 

founded in 1830. 

Their promise to produce high 

quality candles remains just the same 

now as it once did and they still retain 

the Royal Warrant as candlemakers to 

Her Majesty the Queen.

Price’s Candles three Christmas 

scents are the newest addition within 

their Fragrance Collection. Boasting 

contemporary scents and designs, 

they’re made with high quality 

purified waxes and are fragranced 

throughout. They offer a variety of 

candle sizes, from the smallest tin to 

the largest glass jar for a maximum 

burn time of 150 hours. Reed diffusers 

are also available, to create fragrance 

layering in any home. This new 

launch encompasses scents across 

the fragrance families of woody, spicy, 

floral, fresh, fruity and sweet.  

Enchanted Forest A charming, 

fresh fragrance.  Featuring top notes of frosted 

berries, crisp pine and sweet orange, along with 

subtle base notes of milky sandalwood.

Seasonal Delights This deeply 

sumptuous fragrance encompasses 

fruity top notes with spicy cinnamon, 

with just a hint of aromatic cloves. 

Gingerbread This childhood classic produces a 

warming, rich aroma with its spicy cinnamon and 

nutmeg top notes. The heart of ginger is perfectly 

complemented by creamy vanilla base notes.

Festive scents and long-lasting candles

Visit prices-candles.co.uk and use the offer code CANDLE20 to receive a 20% discount  
off all products. Follow    @pricescandlesuk

YOU LIKE A GLASS OF WHITE AND YOUR PARTNER 
PREFERS RED. But imagine having the freedom to 

enjoy wine on your own terms. The Coravin Model 

Two Elite is the perfect way for savvy wine lovers to 

enjoy a glass of their favourite tipple without having 

to pull the cork. Crafted from high quality materials 

and is fitted with sleek chrome 

accents. When you pierce the cork, 

the wine pouring system uses 

argon gas to create an airtight seal 

to protect the wine from oxidation. 

You can drink a sip, a glass or more 

and preserve the rest of the bottle 

for weeks, months, even years.

A corking way to savour 
your glass of wine

Discover more at coravin.co.uk and 
check the store locator on the website to 
find your nearest Coravin stockist.

Luxury Gifts FLOREAT PRESENTS WINE IN A VERY appealing 

way for contemporary consumers. It takes its 

name from the Latin phrase ‘let flourish’. This 

has been applied to all aspects of Floreat’s 

creation, where only biodynamic herbs are used, 

through to the attention when blending this 

extraordinarily complex new drink. This cares 

for the environmental surroundings as well as 

providing the best source of natural ingredients.

Floreat also only uses medical-grade herbs, so 

that as much of the plant is incorporated into the 

drink as possible. This provides a wonderfully 

complex bright zesty drink, reminiscent of the 

Cornish sunshine where Floreat was created. 

This sophisticated sparkling botanic wine is 

low in calories and less than half the alcohol of 

traditional offerings. 

Fusing environmental wellness and sophisticated 
botanic wine

Use coupon code ‘NATURAL’ to receive six bottles for £95. For further information  
or to order, visit floreatwines.com or email info@theflowermines.com 

Serve Floreat chilled in almost any setting – it 

accompanies fish or chicken dishes. It is an inspired 

choice for guests and is best enjoyed among friends. 

MANY OF US USE A PEN DAILY in work – from lawyers, 

doctors, professors or accountants. Nothing is quite like a 

luxury British Made pen to write letters to loved ones, sign 

big contracts, or keep a journal with fountain 

pens, ballpoints, rollerballs and propelling 

pencils. As Winston Churchill said: “I have 

always earned my living by my pen”.

Visit conwaystewart.com to see the huge range.

Discover British-made designs from Conway Stewart

IVY AND DUKE OFFER A FABULOUS RANGE 

of luxurious, memory foam and pocket 

sprung dog beds handmade in England using 

waterproof and high-quality fabrics.

All dog beds contain an inner waterproof 

cover to protect the fillings and all the outer 

covers are fully removable and machine 

washable, making them practical and easy to 

keep clean.

Visit ivyandduke.co.uk to browse the 
full range of dog beds and use code 
CHECKLIST10 for 10% off.

The memory foam in 

Ivy and Duke dog beds 

provides the ultimate 

in comfort and 

support while offering 

orthopaedic benefits to 

your dog’s joints which 

they will appreciate in 

later life. 

Treat your beloved pets to stylish and luxurious beds For Christmas you can even treat yourself 

and your pet to a personalised Christmas 

stocking big enough to fill with all you and 

your dog’s favourite treats. 

OUR TRAVEL PLANS MAY HAVE changed this 

year, but it doesn’t mean that we must put our 

desire to adventure to the back of our minds. 

The world at our doorstep has a lot more to offer 

than we may think, and now is the perfect time 

to explore those hidden gems. 

From local parks, countryside walks or a day 

at the seaside, there are plenty of spots closer to 

home that give us the freedom of exploration. 

In other words, the staycation is quite literally 

here to stay. 

Where new memories are being made, 

new photos should be taken! By creating a 

photobook of your happy memories, you can 

cherish those good times in the sun.

Your photos deserve the best, which is why 

they should be displayed in a CEWE PHOTOBOOK. 

With photographic papers, front cover 

Reminisce on your days 
spent in the sun for 
years to come 

Preserve your favourite 
staycation memories today at 
cewe-photoworld.com

embossing and the ability to add video via QR 

code, you can create something special. Choose to 

create online or by the free CEWE Creator Software. 

Plus, two new covers have just been released (faux 

leather and linen) which are excellent options for 

weddings, anniversaries or milestone birthdays too.

CEWE ensures that the high quality of their 

personalised photo products match the importance 

of your photos. When you trust 

CEWE, they do all they can to 

bring your photos to life in 

the best way possible. CEWE is 

rated as ‘Excellent’ on Trustpilot 

and is sustainability certified. 

Plus, each CEWE PHOTOBOOK 

produced is climate neutral.

ARE YOU GUILTY OF HOLDING ONTO  

a top-brand watch that you once loved 

but no longer wear? Don’t let your 

hidden treasures gather dust –  

turn them into cash instead with  

BQ Watches.

With over 30 years’ experience 

in the watch, retail and jewellery 

industries, BQ Watches  

are looking to add to their 

inventory of the finest luxury 

timepieces in the world.

The company is looking  

for popular Rolex models  

like the Datejust, Date, Day-Date, 

Submariner, GMT-Master, Explorer, 

Milgauss, Daytona and Yacht-Master.

All of the watches that sold are in 

pristine condition, and they are always 

Time to unlock the value in your luxury watches?

Call 020 8953 4575 or make an appointment to visit BQ Watches’ showroom in Edgware, 
London to discuss your needs. Visit bqwatches.com or email info@bqwatches.com

boxed with all relevant paperwork and 

come with a 24-month guarantee. 

While BQ Watches are specialists in 

pre-owned Rolexes, they also trade 

Breitling, Cartier, Hublot, Omega and 

other high-quality brands.

BQ Watches don’t just buy 

watches – they provide a range 

of supplementary services 

including watch repairs, 

servicing, refurbishing and 

dial changes.

The dedicated team also 

supply and fit diamond dials and 

bezels at very competitive prices. 

ROBERT BOWMAN, appointed sculpture expert 

for the UK Government, opened Bowman 

Sculpture in 1993 with his wife, Michele. He 

developed his expertise in sculpture during the 15 

years prior at Sotheby’s, where he was the director 

of European works of art.

One of London’s rare family-owned-and-

operated art galleries, Bowman Sculpture is today 

headed by Mr Bowman and his daughter, Mica, 

who joined the gallery last year as director. Robert 

has a world-renowned reputation for consistently 

sourcing important sculpture by some of the 

world’s most revered artists. His unique eye has 

earned him the trust of a myriad of clients and 

institutions, including the Musée Rodin, Musée 

d’Orsay and the Victoria and Albert Museum.

“We source our pieces from all over the world 

and we believe that every sculpture in our gallery 

is one of the great works of its respective artist,” 

says Robert.

Artist-defining works have always been at the 

core of Bowman Sculpture, the world’s premier 

gallery for sculpture by Auguste Rodin. The gallery 

deals in sculpture from 1830 to the present day, 

offering a rare opportunity to find significant 

works, from Rauch to Rodin, mixed with striking 

pieces from contemporary sculptors, including 

Yves Dana, Hanneke Beaumont and Emily Young.

Robert says: “People aren’t looking for things 

that are just visually appealing. They’re searching 

Remarkable sculptures 
from around the world 

Bowman Sculpture is located at 6 Duke 
Street, St James’s, London, SW1Y 6BN. 
You can arrange a viewing by contacting 
020 7930 0277 or emailing gallery@
bowmansculpture.com

for sculptures that evoke strong emotions. This is 

what especially draws people to 19th-century artists, 

such as Auguste Rodin and Camille Claudel.” 

Bowman Sculpture continues to facilitate a deeper 

connection between sculpture and people through 

detailed storytelling.

“For me, all great art is about a story. The story 

it’s telling; the story that might’ve inspired it; and 

the story of the artist’s life at the time of its creation. 

Connecting with these stories is when art stops being 

decorative and becomes transformative in our own 

lives,” says Robert.

The gallery works with private collectors, museums 

and auction houses to find specific sculptures. It also 

participates in major international art fairs, including 

TEFAF Maastricht and Masterpiece London.

Camille Claudel, L’Implorante

Auguste Rodin, Le Penseur 
(The Thinker)

The product creating  
a buzz in skincare

gold kit promises to reinvigorate your skin by 

lifting, firming and renewing. 

The addition of pure 24K gold in all anti-ageing 

products promises to contribute to a more intense 

regime and an instant boost to skin.

Fine lines and wrinkles will appear reduced and 

collagen production will be increased.

IT’S THE MUST-HAVE BEAUTY ITEM THAT’S 
flying off the shelves. For those looking to 

give the gift of smooth skin this year, Heaven 

Skincare’s original, powerful, anti-aging Bee 

Venom Mask is the perfect present for a loved 

one or yourself.

Bee Venom Masks, by Heaven Skincare’s 

Deborah Mitchell, offer a range of top-quality 

products to pamper your skin. The Gold Bee 

Venom Mask, Gold Divine Cream, Liquid  

Gold Serum and Gold Bee Venom Eyes 

contain the world’s rarest bee venom, royal 

jelly and pollen. 

Queen bee venom is very precious and 

difficult to source, so supply is very limited. 

But Heaven Skincare have gathered a limited 

amount to create a luxurious skincare product 

range that aims to create a smoother look.

Whatever your skin type, the new bespoke 

Visit shop.heavenskincare.com to browse 
the entire product range, or contact the 
friendly team for more information by  
calling 01952 462505.

Read more online! Visit checklists.co.uk and follow     @checklistsocial

Searching for the perfect present? Spoil your loved ones with our 
selection of gifts to show you care
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Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
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•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
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•	 We recommend supplying lifestyle images depicting your target 
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