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The Yachting & Boating Checklist is a full-

colour, A4-sized double-page spread of 

advertorial content published in The Sunday 

Times Magazine issued with the weekly 

newspaper. 

 

The Sunday Times Magazine boasts a wealthy 

readership with high disposable incomes. The 

majority of these readers are over the age 

of 35, and have the means to invest in their 

hobbies and outdoor pursuits. 

 

The Sunday Times Magazine is the perfect 

vehicle for showcasing the Yachting & Boating 

Checklist, which will serve as an essential guide 

for readers to discover more about the world 

of yachting and boating, and all that it entails.  

It showcases a selection of high quality 

products and services including yachting and 

boating holidays, purchasing and chartering, 

courses, equipment, fashion attire, tech, and 

much more. 

 

Published on a Sunday, Yachting & Boating 

Checklist provides a perfect shop window for 

brands and organisations looking to benefit 

from a mature and affluent readership.

•	 Around 50% of the audience are likely 

to convince others about products and 

services that interest them

•	 Over 70% believe it is worth paying extra 

for quality goods 

•	 The average age of The Sunday Times 

Magazine reader is 58. 

Win a waterfront shopping  
experience Worth £500!

checklists.co.uk/win/gunwharfquays

At Gunwharf Quays – located on Portsmouth’s historic 
harbour – you can shop at over 90 famous brands, dine 
in a choice of over 30 restaurants, bars and cafes

If you’re a regular charterer  

and have considered purchasing 

your own yacht but don’t want 

the hassle or ongoing costs, then 

you should consider the Yacht 

Ownership programmes from 

Sunsail and The Moorings. Owners 

can use either their own yacht or 

sister ships for up to 12 weeks a 

year at worldwide destinations. 

The Moorings and Sunsail will 

take care of your yacht, including 

maintenance and insurance. 

The Guaranteed Income 

programme You pay 100% of the 

yacht cost at the start, receive the 

title and an income of 9% per annum 

(8% in Europe). You could choose 

to buy with cash or instead pick a 

competitive marine mortgage from 

a financial partner. At the end of the 

approximately five-year programme, 

you can choose to keep your yacht, 

sell it or trade it in for a new one  

and start the programme again. 

The Option to Purchase 

programme The buyer is offered a 

substantial discount off the retail price 

of the yacht, instead of receiving an 

income during the programme term. 

The title remains with The Moorings 

or Sunsail, but your investment can be 

secured with a lien. The title may be 

transferred to you at the end of the 

contract after a 20% title payment or 

alternatively you can choose to take 

a guaranteed 20% cash buyback to 

simply walk away. 

Owning a yacht 
without hassle!

Visit sunsailyacht.co.uk or call 023 9222 2225 to find out more. 

Dig into all things archaeological 

or cultural with an expert-led 

experience courtesy of Peter 

Sommer Travels. 

The specialist family-run travel 

company is a two-time winner 

of the Tour Operator of the Year 

Gold Award, so you know you are 

guaranteed the finest tours and 

gulet cruises; perfect for small 

groups or create your very own 

bespoke private trip or gulet charter. 

Explore Crete, Athens, the 

Peloponnese or the Dodecanese 

islands in Greece; travel in the 

footsteps of Alexander the Great, hike 

on the Lycian Way or experience a 

gastronomic cruise in Turkey. 

Discover the many wonders of 

Ireland or of Sicily or Rome; cruise the 

Dalmatian coast of Croatia aboard a 

gorgeous gulet; explore Hadrian’s Wall, 

Wessex, or Wales here in the UK.

Release your inner Indiana Jones on an 
archaeological tour

Find out more and book a trip 
you’ll never forget by visiting 
petersommer.com or calling 
01600 888 220.

GJW Direct have been providing 

specialist boat insurance for 193 

years and are hugely respected 

throughout the marine world.

GJW Direct lead the way when 

it comes to harnessing technology 

with a state-of-the-art website 

which includes the MyBoat portal, 

the digital boat management 

system and safety equipment 

reminder service which helps you 

organise your life afloat. 

MyBoat is FREE to sign up to, 

giving you access to news, views, tips 

and weather. What’s more, GJW Direct 

insurance customers gain access to 

exclusive offers and discounts from a 

wide range of top marine brands.

Safety is paramount while on the 

water – GJW Direct is an official 

supporter of the RNLI’s Lifejacket 

Clinics where Community Safety 

Volunteers provide safety advice on 

a range of topics and 

carry out free lifejacket 

inspections. 

Specialist boat insurers for 193 years

Visit gjwdirect.com and choose a GJW Direct policy 
to have confidence in your marine insurance.

Universal is ideally situated for those 

wishing to spend less time travelling 

in the car and more time boating in 

one of England’s most sought-after 

destinations. The River Hamble has 

always been the number one base 

for boating, pleasure or racing. 

The marina, surrounded by 

woodlands and salt marshes, is 

a unique environment which 

separates us from the rest. As well 

as enjoying a multitude of leisure 

activities at Universal, at its heart is 

a thriving passionate community of 

over 200 people. From IT specialists 

to charity sailing centres and much 

more: marine engineers; valeting 

-Maritime Yacht Services; rigging ; 

sail making; and Pascoe’s Bespoke 

Superyacht Tenders. The marina 

accommodates up to 450 vessels with 

a variety of berthing , dry stacking and 

lifting up to 75 tons. 

Leisure facilities include Bistro 8, 

Mermaids Coffee Shop, kayaking and 

paddleboard hire/club, jet-ski club and 

jet-ski docks, charter sail, fishing trips, 

pilates and sports massage. 

A lifestyle destination for those 
who love boating

Check out    @universalmarina. For more information,  
email info@universalmarina.co.uk or call 01489 574272.

Collingwood Boat Builders is the 

largest family owned canal boat 

builder in the UK, with over 40 

years’ of experience and knowledge.   

The Sailaway range is the perfect 

solution for anyone looking to 

invest in a canal boat. Be involved 

in the building process and choose 

what amount of involvement you 

desire to have in your project.

Affordable luxury living, with 

a fully fitted range, is the ideal 

Craftsmen-built, luxury 
boats designed for you

Visit collingwoodboatbuilders.co.uk, call  0151 298 9602 or 
email sales@collingwoodboatbuilders.co.uk for more details.

solution for someone who is looking 

to walk straight into a home, with 

interiors beautifully designed and  

pre-fitted ready for you to enjoy. 

There is also a range of stock boats 

available immediately for delivery.

Collingwood will provide you with a 

boat of distinction, a way of life, to turn 

your dream into reality.

Experience the challenges of tidal 

currents, rocks and sand banks, taking 

in the ever-changing scenery, and 

entering the UK’s many historical ports 

from the sea. All while contributing to 

a good cause, as part of fundraising for 

Macmillan Cancer Support.  

Premier Sailing’s experience of the 

superb care and support provided by 

Macmillan has inspired this dreamy 

trip. Yachts will visit many gorgeous 

marinas and most, including Dean 

and Reddyhoff and Quay Marinas, will 

donate the mooring fees to Macmillan. 

The cruise of the year

From £795 per person – visit premiersailing.co.uk, email  
colin@premiersailing.co.uk or call 01621 744902. 

Competent Crew; move up to Day 

Skipper; and then there are advanced 

courses available up to Yachtmaster. 

Seafarer’s Beach Club in Greece 

offers attractive accommodation 

with unlimited dinghy sailing and 

windsurfing, with RYA training offered 

from beginner up to instructor level. 

Seafarer operates summer flotilla 

sailing holidays in Greece, Croatia, 

Montenegro, Turkey and the South of 

France; plus the 

Thailand flotilla 

sailing over the 

winter months. 

With training centres in Greece, 

Croatia and the UK, Seafarer offers 

the widest choice of locations 

where you can learn to sail. 

Their practical yacht courses 

suit all levels. Beginners start with 

Learn or improve your sailing with Seafarer 

For more details visit seafarersailing.co.uk or call 020 8324 3118.

The structured programme equips 

graduates with a strong foundation of 

knowledge and a realistic understanding 

of the superyacht industry. Cadets ‘earn 

UKSA is one of the world’s leading 

maritime training providers and 

their waterfront base on the Isle 

of Wight is the perfect setting to 

learn in. An RYA and MCA Centre of 

Excellence, UKSA offers a full range 

of professional maritime training, 

launching long-term careers in 

a growing industry with plenty of 

opportunities for employment. 

UKSA’s flagship programme, the 

Superyacht Cadetship, has been 

designed for 18-25 year olds and is 

a credible alternative to university 

for those looking to train as officers. 

UKSA’s professional training launching 
long-term careers in the marine industry

Visit the website at uksa.org, 
email careers@uksa.org, or  
call 01983 203038. 

while they learn’ with periods of paid 

employment onboard superyachts 

interspersed with further training at 

UKSA. Growing numbers of young 

people are signing up thanks to 

the unrivalled support, all-inclusive 

facilities and ongoing 

industry guidance. 

What makes UKSA a truly special 

place, however, is its charity work, using 

sailing and watersports as a catalyst to 

transform young peoples’ lives. The 

money raised by the generosity of 

sponsors, fundraising and professional 

courses means some 

10,000 young people 

experience the power 

of the sea every year. 

A life less ordinary

Email sales@discoveryyachtsgroup.com  
or visit discoveryyachtsgroup.com

Discovery Yachts Group build 

yachts of unrivaled perfection 

and quality. Their reputation as a 

world class yacht constructor has 

been achieved through innovation, 

collaboration and passion. 

At the Southampton Boat 

Show, the Group are 

exhibiting the world 

renowned Southerly 

480 with her varible 

draft swing keel; 

the latest Southerly 

540; a custom 58; 

and the Bluewater 

50 Catamaran 

considered to be an extension of 

one’s home. All Discovery Yachts are 

bespoke and constructed to exceed 

every client’s unique requirements. 

A life on the water symbolises the freedom to choose where you  
want to go – here is a raft od ideas to whet your whistle and  

drift off to wherever you please

Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and 
Direct & Promotional Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. To advertise with Checklist, please call Hurst Media Company on 0203 478 6017
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Competition upgrade

£12,000

£9,000

£6,500

£1,000

RATE CARD

•	 588,494 printed copies of The 
Sunday Times are circulated

•	 1,504,000 average print 
readership of The Sunday Times

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

CLICK HERE TO SEE THE COMPETITION MEDIA PACK
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15-34           9%

35-54  	               29%

55+	                                      62%

GENDER

50% 50%

M F

SOCIAL DEMOGRAPHIC

ABC1 - 89%

C2DE - 11%

PUBLISHED WITH

Average readership of  
The Sunday Times Magazine

1.5m

agree they tend to go for 
premium brands

39%

of readers are in the ABC1 
social-economic profile 

89%

believe it is worth paying 
extra for quality products

70%

https://www.hurstmediacompany.co.uk/wp-content/uploads/2021/05/Competitions-published-with-the-national-press-and-Hurst-Media.pdf


Health & Wellbeing Checklist is advertorial content compiled by Hurst Media Company Ltd which 
takes sole responsibility for the content, but is published in The Sunday Times Magazine
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QUARTER PAGE
Portrait: 94 x 106 mm

HALF PAGE
Landscape:  193 x 106 mm

80-100 words (includes call to action) 

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

STRIP Landscape: 193 x 32 mm

130-150 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

1-2 images + logo

Total word 
count

Call to 
action

Images

250-300 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

2-3 image + logo

Total word 
count

Call to 
action

Images

THIRD PAGE
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Portrait: 94 x 142mm

SIXTH PAGE
Landscape:  95 x 65 mm

What is the prize and its value. 

Hurst Media will provide competition link

1 image

Copy

URL

Images

HEADLINE COMPETITION Landscape: 94 x 32 mm

160-200 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

80-100 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count
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LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 15 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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