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RATE CARD

•	 309,167 copies of The Telegraph 
published daily

•	 734,000 average daily readership

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

GENDER

52% 48%

M F

PUBLISHED WITH 

Daily print readership of 
The Telegraph

734k

of readers think it’s worth 
paying more for quality goods

74%

of Daily Telegraph readers are  
ABC1 adults

81%

The Daily Telegraph is read for 
an average of 56 minutes

56

SOCIAL DEMOGRAPHIC

ABC1 - 81%

15-34                11%

35-54 	          19%

55-74 	                                             40%

75+ 	                                   30%

AGE

C2DE - 19%

The Countryside Checklist is a full-colour, 

tabloid-sized newspaper publication 

distributed full run and nationwide with 

The Daily Telegraph. 

The Telegraph reaches a more affluent 

readership than any other newspaper, 

the majority of readers are ABC1 adults 

and the average Telegraph reader has 

£100,000 of savings. This wealthy 

readership believes it is worth paying 

extra for quality products and services, 

especially when it comes to outdoor 

pursuits.  

 

The Countryside Checklist will therefore 

offer new and exciting ways for 

consumers to experience the Great British 

outdoors and get them ready for game 

season.

The Countryside Checklist showcases 

a high-quality selection of products 

and services to benefit the countryside 

enthusiast, including country homes and 

interiors, outdoor clothing and footwear, 

organic food and drink, equestrianism, 

shooting and country sports.

 

The Countryside Checklist is the perfect

shop window for brands and organisations

to benefit from the season of heightened

appreciation for the British outdoors, and 

a loyal, traditional, and affluent readership 

more likely to buy good quality, organic, 

local products and produce.

•	 The Telegraph is aimed at the 

traditional reader who wants the best 

news, comments and analysis to read 

at their own leisure 

•	 The average Telegraph reader is 

61-years-old and has savings of  

over £100k

•	 Print readers are 2.7x more likely to 

have a personal income above £70k+ 

•	 Readers are 122% more likely to  

agree they rely on newspapers to  

keep them informed.

IT’S THE 
GLORIOUS
TWELFTH
Enjoy shooting, stalking and fishing –

the pillars of the countrysports world

An independent publication distributed with The Telegraph on behalf of Hurst Media Company Ltd which takes sole responsibility for the content

COUNTRY 
LIFESTYLE

AFTER A FASHION

GREAT
GUNDOGS
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ULTIMATE PERFORMANCE.
PERFECTLY DESIGNED.

The Z8i is the new benchmark set by SWAROVSKI OPTIK. 

You’re equipped for every type of hunting with its 8x zoom and 

outstanding optics. Its slim 30 mm (1.2 in) central tube blends 

seamlessly with any hunting fi rearm. The fl exible ballistic turret and 

FLEXCHANGE, the fi rst switchable reticle, offer maximum versatility 

in every situation. When seconds are crucial – SWAROVSKI OPTIK.
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AMES PURDEY 
JACKET 
Naturally, when it comes 
to fashion, it is with his 

jacket that a man will make his first 
impression. So it is important that you 
make a good one. This James Purdey 
jacket has a rugged, old-fashioned 
look to it which makes it as well-
suited to a night on the town as a stroll 
through the fields. 

Countryside inspiration for fashion lovers!

After a fashion
THURLOE BRUSHED  
PLAID SHIRT 
This brushed, cotton shirt is an 
essential, ideal for town or country. 
Add a few frayed ends and this shirt 
will tell the story of your adventures. 

RIBBED CASHMERE HAT WITH 
DETACHABLE POM 
If you are planning on spending plenty 
of time in the British countryside this 
autumn, then this ribbed cashmere 
hat is an absolute must. Made from 
beautiful 100% Mongolian cashmere 
and with a press stud attachment for 
the quirky fur pom pom, meaning you 
can interchange between a variety of 
different colours depending on how 
you are feeling! 

LIBERTY SILK FAWN  
FEATHER SHIRT
Really Wild clothes combine the 
best of British heritage with timeless 
modern tailoring. A perfect example 
of this is the beautiful Liberty silk 
blouse – its light material and stylish 
pattern make it ideal for layering up.

REVERSIBLE GILET
This sheepskin reversible gilet is 
perfect for those looking to get the 
chic countryside look. Suitable for 

J

layering up with all manner of styles, 
this is one item which will keep you 
feeling warm when out-and-about, but 
won’t sacrifice style in the process.

BALENO ANDERSON SHIRT
This classic men’s long-sleeved 
checked shirt with chest pocket, 
button down collar and a front placket 
makes it a smart and 
versatile piece 
which can be 
worn on formal 
or informal 
occasions. Made 
from 100% 
brushed cotton 
twill, it feels 
great to wear 
and is available 
in a range 
of different 
colours and 
sizes. A perfect 
addition to your 
wardrobe. 

ADVERTISEMENT FEATURE

Shop online
Available in sizes 3 to 12 for 
£69.99. Visit the online store at 
thedrybootcompany.com

Multi-purpose, all terrain, 
all weather boots

sweating. Thick padding around the 
ankle area for added comfort and 
prevention of ankle rub. They are fully 
washable and quick drying, unlike a 
leather boot and ideal for those with 
wider calves. 

The Harris Dryboot provides 
excellent protection against the 
toughest terrain and wettest 
conditions. A favourite for walking, 
fishing, gardening, farming, metal 
detecting, rambling, caving, potholing, 
field sports and all outdoor work or 
leisure activities. 

Dryboots are also suitable for 
vegans with no animal products used 
in the production process.

In the unlikely event that you are 
unhappy with your boots, you can 

After 60 years in production, the Harris Dryboot remains the only 100% 
guaranteed waterproof, multi-purpose, lace-up boot available in the UK

rom Bridgedale, to 
Viking and now their own 
brand name - ‘Harris’.  
This 100% guaranteed 

waterproof boot remains one of the 
most successful and long-lived style 
in the history of waterproof footwear. 
First produced in 1953, the material 
quality, design, styling, construction 

and production process has remained 
unchanged throughout it’s long 
lifetime - a testament to it’s success. 

Favoured by everyone from walkers 
and gamekeepers to gardeners and 
farmers, they’re a comfortable, low 
maintenance waterproof boot – 
without the inconvenience of a knee-
length Wellington.

send them back for an exchange 
or refund, providing the boots are 
returned in an unworn condition.  
If you order an incorrect size, The 
Dryboot Company will send out the 
correct size, free of carriage charge.

F
Top quality natural rubber 

construction, impervious to damage 
from bramble or rough undergrowth. 
Splash resistant to acid and alkali, 
garden and agricultural chemicals. 
Steel shank built into the non-slip sole 
adds strength and protection.

Fully lined with cool jersey-cotton 
fabric which helps prevent the foot 

MEN’S PRINT 
SILK TIES
Made in Italy 
from pure silk and 
cut by hand, these 
men’s printed silk 
ties are a miniature 
piece of art. The 
quirky elephant and 

lobster prints will brighten up 
your day and add a touch of fun 

to any dressed-up look. The simple, 
understated print means this is a tie 
which is suitable 
for the office, 
weddings or 
as a special 
gift for the 
eccentric 
oddball in 
your life.
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ome of the finest examples 
of gunmaking in the 
world today stem from 
Britain’s history, with 

many traditional British names, such 
as Purdey, Boss & Co. and Holland 
& Holland still being made and 
manufactured in the country, by hand, 
to this day. 

One name which has gone from 
strength to strength, while managing 
to maintain a fine balance between 
respect for tradition and the need 
to adapt to the contemporary, is 
William Evans. In 1883, William 
Evans first opened its doors on 
Buckingham Palace Road, the 
marque’s namesake having learnt 
his craft in the workshops of famed 
gunsmiths, James Purdey & Sons 
and Holland & Holland and, with 
an eye on developing new business 
opportunities, Evans had the 
confidence to go out on his own.

Armed with adequate training 
from his previous employers, Evans 
set himself apart in recognising a 
largely untapped market. Over his 

The gunmaking industry is where the largest names 
feature the finest craftsmanship

The art of 
gunmaking

first 13 years in business, Evans grew 
to national recognition by building 
an enviable client list, which featured 
ranking officers in the Guards 
Regiments who ordered sporting 
shotguns and rifles before being 
posted throughout the Empire. 

By engaging with this emerging 
clientele, business flourished. In 
addition to elite military personnel, 
he then looked to attracting the 
private member’s clubs and their 
clientele, such as White’s, Brooks and 
Boodle’s, which were located in the 
neighbourhood.

The gunmaking trade, like any 
other, is impacted by changes in the 
market stemming from the political 
and economic climate, through 
to lifestyle trends that effect the 
customer and their wants and needs. 

During World War One, the war 
office was dominating the trade, as 
the mechanical actions for all firearms 
were reassigned by government decree 
and, once the war ended, a generation 
of the trade’s gunsmiths would pass on 
without the need to replace them.

Across many sectors, the very nature 
of luxury in the consumer market was 
rooted in the megabrand big corporate 
names that dominated the minds of a 
group of consumers that liked the idea 
of being a part of an exclusive club.
This market has become more 
passionate about individuality and 
the freedom of choice. People are 
feeling confident in creating their 
own unique pieces, and, as ever, the 
customer is always right, with bespoke 
gunmakers, such as Longthorne 
(longthorneguns.com), confirming 
that their top end customers are happy 
to pay more for bespoke services. 

t’s remarkable 
to think that 
whilst it’s a legal 
requirement to 

insure yourself when you drive 
a car, it’s not when you own 
a gun.

That said, the majority of 
gun owners would recommend 
you have insurance. And many 
estates now require proof 
before allowing you to take 
part in a shoot.

Happily, shooting insurance 
is cost-effective and simple 
to set up, making it one of the 
easiest items to tick off your 
checklist. Your top priority 
should be public liability cover. 
Gunplan offer £10m public 
liability for just £22 a year. 

And it comes with a proof 
of insurance card to show the 
venue. Other cover options can 
be added if you need them, 
including equipment cover, 
legal protection and personal 
accident.

Get ready for The Glorious Twelfth with specialist shooting insurance

Award-winning 
protection for every shot

S

Established in 1971, GMK is the 
leading UK importer and distributor 
of shotguns, rifles, ammunition and 
accessories for sports shooting, 
as well as supplying firearms, 
ammunition and accessories to UK 
law enforcement and the Ministry 
of Defence.
Find out more at gmk.co.uk

In the Spotlight
GMK

ADVERTISEMENT FEATURE ADVERTISEMENT FEATURE

I

To save 20% off any insurance quote
Visit the website at gunplan.co.uk/checklist or call the team  
on 0800 0927 273 quoting CHECKLIST to find out more.

ith the shooting 
season about to get 
started in earnest, 
now is the time to 

make sure that your shotgun is 
as ready as you are. 

The Rizzini ‘Regal de Luxe’, 
with its beautifully figured 
Turkish walnut stock and eye-
catching looks, is sure to elicit 
more than its share of admiring 
glances. It is available in 
all the popular calibres and 
with various barrel lengths; 
Rizzini also offers a bespoke 
stock making service, so your 
shotgun can fit you perfectly.

The profuse engraving on 
this shotgun is finished entirely 
by hand, which is a rarity on 
guns in this price category, 
and even those that cost 
substantially more. 

The pistol grip is adorned 
with an elegant steel grip cap 
which can be engraved with the 
owner’s initials or monogram 
at no extra cost. 

At a fraction under £6,000, 
the Rizzini ‘Regal de Luxe’ 
gives you a lot of bang for  
your buck!

Get set for the 
shooting season

Off with a bang

If you see a model you like 
in these pages, but would 
prefer something a little more 
personalised, simply get in 
touch to arrange a factory visit, 
during which you can choose 
your wood, have yourself 
measured for your stock and 
discuss the different engraving 
options available. Unlike many 
other makers, Rizzini do not 
charge for this service!

Almost every standard gun 
in the Rizzini range is available 
in five gauges – 12, 16, 20, 
28 and .410. The first four of 
these are all built on truly 

scaled actions, giving the guns 
their ideal weight, balance and 
handling characteristics. Barrel 
are available from 26” to 34” 
and with fixed chokes, internal 
or extended multichokes.

W

For more details
Visit the website  
at a-s-i.co.uk or email 
info@a-s-i.co.uk

The modern super-accurate 
machining methods of many 
European brands aside, the actual 
craft of gunmaking has not changed 
significantly in the last ten decades. 
Action design has remained the same 
because it has always been reliable 
and effective, instead, the quality and 
aesthetics of the engraving and the 
grades of wood used have seen the real 
change. Increasing customer demand 
has meant that engraving is ever more 
elaborate, increasingly incorporating 
precious metals, and the look, finish 
and feel of wooden components has 
improved in turn. 
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ounded in 2017, Wild and 
Game is on a mission to 
put game more fully on 
British menus. 

Lean, healthy and nutritious, game 
is rapidly gaining popularity as people 
discover how much more flavoursome 
and interesting it is than your average 
supermarket meat. 

Choose from a wide range such 
as vacuum packs of pheasant, 
partridge, grouse, venison and pigeon 
breast. You can also buy whole birds 
including grouse, partridge, mallard, 
and pheasant.

The meat is low in fat, high in 
protein and tastes great! Game has for 
many years been seen as a seasonal 
meat.  An aim of Wild and Game 
is to dispel this myth by producing 
delicious and healthy products which 

If you want to bring more flavour and interest to your meals, then Bristol-based 
company Wild and Game has the answer

Transform your 
home cooking

Wild and Game 
prides itself on 

sourcing the very 
best meat from the 

UK’s finest game 
suppliers

F

ADVERTISEMENT FEATURE

grouse, which forage for heather and 
bilberries, pair well with rich and 
fragrant, berry-laden sauces.

Wild and Game prides itself on 
sourcing the very best meat from the 
UK’s finest game suppliers – such as 
WilloGame, located in Shropshire. 
The company is a respected supplier 
of a wide range of game meats; these 
are sourced from the surrounding 
area, keeping food miles low. By 
buying from specialists such as 
WilloGame, Wild and Game ensures 

there is a complete audit trail from 
field to fork.

When you’re ready to start cooking 
with game, Wild and Game offers 
everything from whole game to 
venison and wild boar steaks, along 
with plenty of recipe ideas.

Wild and Game would love to 
see your recipe ideas and videos. 
Send them in using the details on 
their Contact Us page, and they will 
showcase their favourite customer 
recipes on their social media and 
e-newsletter.

DON’T HAVE TIME TO  
COOK UP A FEAST?
Wild and Game’s ready meals are 
perfect for when you haven’t got much 
time to cook up a delicious meal or 
just want to spend more time with 
your guests than in the kitchen.

Choose from Pheasant Chilli,  
Pheasant Korma, Pheasant Tandoori, 
and Pheasant Lasagne. 

Watch this space for new additions. 
All their ready meals are made with 
the finest cuts of meat. 

NEW GAME DOG FOOD  
NOW AVAILABLE
Wild and Game are very happy to now 
introduce you to Hoddy’s Dog Food. 
We have partnered with them as they 
have the same ethos as ourselves, 

To place an order
Head over to wildandgame.co.uk 
– your mealtimes are about to get 
far more exciting.

ensuring quality wild British game is 
fully utilised. Hoddy’s is a nutritious, 
delicious and sustainable dog food 
made with wild British pheasant.

Founded in 2019, the idea was 
simple – create a 100% natural dog 
food using wild game, which might 
otherwise go to waste.

ORDER ONLINE TODAY
All orders must total above £35.00 
simply for sustainability reasons in 
order to minimise packaging, delivery 
and the environmental footprint.

Presently they deliver to all of 
England and Wales and most of 
Scotland which is £4.99 per order, 
however, there are some postcodes 
they are unable to deliver to due to 
products being dispatched frozen. 

can be enjoyed all year round.
The approach worked, with 

many people excited to discover the 
pleasures of eating game. Wild and 
Game are proud to be a growing 
company – and as their customer base 
grows, so does their range. 

Game reflects the flavour of the wild 
plants and berries the game animals 
eat as they roam freely, producing 
meat with real complexity and depth 
of flavour. This creates potential 
for delicious flavour combinations: 

checklists.co.uk        @checklistsocial checklists.co.uk        @checklistsocial

4 SAMPLE SAMPLE 5



HALF PAGE

DIMENSIONS

Size: 258mm (w) x 157mm (h)

Text-safe area: 238mm (w) x 137mm (h)
Recommended text-safe area is 10mm all around. 

QUARTER PAGE

DIMENSIONS

Size: 125mm (w) x 157mm (h)

Text-safe area: 105mm (w) x 137mm (h)
Recommended text-safe area is 10mm all around. 

FULL PAGE

DIMENSIONS

Size: 258mm (w) x 338mm (h)

Text-safe area: 238mm (w) x 318mm (h)
Recommended text-safe area is 10mm all around. 

DOUBLE PAGE SPREAD*

DIMENSIONS

Size: 536mm (w) x 340mm (h)

Text-safe area: 516mm (w) x 320mm (h)
*Centre-fold only. Recommended text-safe area is 10mm all 

around. Please ensure there is a 20mm-wide text-safe area in 

the centre to account for the page fold

FULL PAGE

Total word count: 600-700 words 

Headline: Up to 60 characters 

Box copy: Up to 50 words, which could 

include an offer code, contact details 

(web, email, phone) and social handles. 

Images: 3-5 high resolution images plus 

company logo

HALF PAGE

QUARTER PAGE

Total word count: 350-400 words 

Headline: Up to 60 characters 

Box copy: Up to 30 words, which could 

include an offer code, contact details 

(web, email, phone) and social handles. 

Images: 1-2 high resolution images plus 

company logo

Total word count: 180-230 words 

Headline: Up to 40 characters 

Box copy: Up to 30 words, which could 

include an offer code, contact details 

(web, email, phone) and social handles. 

Images: 1 high resolution image plus 

company logo

FORMAT  
All adverts should be supplied as a print-ready PDF (PDF/X-1a:2001)

ARTWORK SPECIFICATIONS
•	 CMYK colour

•	 Resolution: 300dpi

•	 Ink density limit: 240%

•	 Bleed and crop marks are not required

Please note newsprint does not print to the trim of the paper, there is non-printing margin 
outside the full page print area so if your artwork is on a white background or if you are working 
to a large text-safe area, this non-printing area may give a wider looking margin than expected. 
Colour variations will occur if your files do not utilise the colour profile and respect guidelines 
outlined above. We cannot guarantee the quality of the final print if files are supplied outside of 
these specifications. We reserve the right to convert all images to meet this specification if they 
are not supplied as such.

ADVERT DESIGN PREMIUMS 
Advert designs (in which the client supplies images, logos and contact 

details and Hurst Media creates a design) are charged at a 10% premium 

or a one off fee of £150, whichever is greater. Subject to availability.

COPY SPECIFICATIONS
•	 Supplied copy will be subedited by the editorial team. Spelling, 

grammar and punctuation will also be corrected to the house style 

(including copy in third person)

•	 If you are using a discount code, custom landing page or an offer 

to the readers in your copy, please only refer to the Checklist (e.g. 

‘CHECKLIST20’) or another generic word, and NOT The Telegraph

IMAGES SPECIFICATIONS
•	 Please supply all images as high resolution CMYK JPEGs

•	 All images must be at least 300dpi when placed at full size

•	 DO NOT supply images with copy and graphics (such as slogans and 

logos on top) 

 

DESIGN PROCESS
•	 After receiving your copy and images, we will design your advertorial 

in the publication house style and send a proof to you

•	 After sending a proof, we require either your corrections or your 

approval to send the advertorial to press

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval 

•	 If you have any changes, you have the option of TWO rounds of 

amendments before final approval is required. As such please  

ensure any amendments are clear and concise

•	 All advertorials must also be approved by the newspaper ahead 

of press; the team will get back in touch if The Telegraph requires 

changes or substantiating evidence for any claims made in the copy
Image use subject to editorial discretion and may vary depending quality, size and layout. 
Image research and sourcing conducted by Hurst Media on behalf of the client will be 
charged at a fee of £25 per hour. 

CONTACT DETAILS 
Hurst Media Company 
United House 
N7 9DP 

Tel: 020 3478 6017 
hurstmediacompany.co.uk 
Company number: 08357910 
VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 
Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPT. 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk

ADVERT SIZES

SUPPLYING ADVERT ARTWORK SUPPLYING ADVERTORIAL CONTENT

ADVERTORIAL REQUIREMENTS

FILE TRANSFER
Files should be emailed to production@hurstmediacompany.co.uk

For larger files, send to production@hurstmediacompany.co.uk via 
wetransfer.com. Please clarify in your message your company name, 
publication and on sale date as per your booking. 


