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The At Home & Garden Checklist is a full-

colour, A4-sized double-page spread of 

advertorial content published in The Saturday 

Times Magazine issued with the weekly 

newspaper.

 

With 89% of readers in the ABC1 social-

economic profile, The Saturday Times 

Magazine boasts a wealthy readership. They 

have the spare money to spend on luxury 

items to maximise their enjoyment of day-to-

day living.

 

Full of inspiration for those who are spending 

more time with family and friends in their 

homes and gardens, the At Home & Garden 

Checklist serves as an essential guide for 

readers on the latest food & drink options, 

gadgets & tech, entertainment and leisure, 

homes, DIY & interiors, as well as delivery 

services, and health & wellness amenities.

 

Published on a Saturday, the At Home & 

Garden Checklist is the ideal shop window 

for brands and organisations to benefit from 

a mature readership who have more time to 

spend reading their newspaper, and a greater 

disposable income to spend on products and 

services

•	 Around 50% of the audience are likely 

to convince others about products and 

services that interest them

•	 Readers have 24 conversations about 

food daily, 20% more than the average

•	 They are also 25% more likely to mention 

ads when they talk about brands. 
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Third page

Quarter page

� Sixth page

Competition upgrade

£8,500

£6,750

£5,000

£1,000

RATE CARD

•	 495,000 copies of The Times 
published on a Saturday

•	 1,077,000 average print 
Saturday readership

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             7%

35-54                      20%

55-74                                                 48% 

75+	                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

To advertise with Homes Checklist, please call Hurst Media Company on 0203 478 6017

Win one of five 12”  
Mermaid Hard Anodised 
Deluxe Roasters by Samuel 
Groves Worth £50 each!

 hurstmediacompany.co.uk/win/ugroup

YOU LIKE A GLASS OF WHITE AND YOUR PARTNER PREFERS RED. But 

imagine having the freedom to enjoy wine on your own terms. The 

Coravin Model Two Elite is the perfect way for savvy wine lovers to 

enjoy a glass of their favourite tipple without having to pull the cork. 

When you pierce the cork, the wine pouring system uses argon gas to 

create an airtight seal to protect the wine from oxidation. You can drink 

A corking way to savour a glass of wine

Discover more at coravin.co.uk and 
check the store locator on the website 
to find your nearest Coravin stockist.

a sip, a glass or more and 

preserve the rest of the 

bottle for weeks, months, 

even years.

Reduce food waste in the kitchen with 
perfectly pre-portioned meal kits

To find out more about HelloFresh’s approach to 
sustainability, visit hellofresh.co.uk/about/sustainability

THE UK’S LEADING 

MEAL KIT company, 

HelloFresh, is focused 

on reducing food 

waste by delivering the 

exact pre-portioned 

ingredients needed 

to cook chef-inspired 

recipes from scratch  

at home. 

Food waste is 

not only reduced in 

households but also in 

the supply chain by ordering accurate 

amounts of produce each week for 

customers’ recipes. The little food 

surplus at HelloFresh’s packing facility 

is given to those in need,  

through partnerships with food 

charities like The Felix Project. 

In addition, buying direct from 

local suppliers and delivering to 

customers cuts out wholesalers and 

supermarkets and reduces carbon 

emissions, making meal kits like 

HelloFresh more environmentally 

friendly when every step  

in the process 

– from farm to 

landfill – is  

taken into 

consideration.

BOSCH SMART HOME OFFERS 

intelligent solutions for enhanced 

security, convenience and a 

comfortable climate at home – 

allowing you to control the processes 

within your home automatically and 

remotely. Simple to set-up devices are 

combined with elegant designs and 

completely customisable solutions so 

whether you want to network your 

heating system or secure the safety of 

your home, the Bosch Smart Home 

System offers you complete and 

personalised solutions to suit your 

needs and those of your home. 

Bosch’s products are designed 

for convenience from the moment 

Control your home remotely with Bosch 

Explore the range at 
bosch-smarthome.com and 
use the code CHECKLIST to 
get 20% off

you open the box. Set-up is easy 

through your Bosch Smart Home 

app. You can rest assured that if you 

encounter any problems or have a 

query- Bosch will be able to help 

through e-mail or the free customer 

service hotline.

EVERY BEDROOM should be a true 

sanctuary, a place where you can 

drift off in complete comfort night 

after night. That’s why DUSK craft 

all their collections from premium, 

hand-picked materials sourced from 

around the globe. From sumptuously 

soft bed linen to timeless throws and 

cushion covers, DUSK bedding is sure 

to add a subtle touch of luxury to 

your bedroom.

Here are a few favourites…

The Pimlico Collection is inspired 

by London hotel luxury. Featuring a 

smart satin stripe and finished in a 

luxurious 800 thread count, this 100% 

Egyptian Cotton sateen collection 

will feel splendidly soft against your 

skin and send you to sleep in ultimate 

comfort night after night.

Add a little luxury to your lie-in with DUSK

Shop the full range of luxury bedding, exclusively at dusk.com 
and for an extra 10% off all orders, use code DUSK10.

Why not pair with the cosy 

Chamonix Grey Collection? This 

super soft wool-blend collection 

will have you snuggled up in 

alpine-inspired comfort. Available 

in a choice of classic colours and 

equally suited to a bedroom or 

lounge, the Chamonix collection 

looks simply stunning with one 

of DUSK’s soft cotton bed linen 

collections.

THE HUSKY SIGNATURE WINE COOLER 

range is made for wine lovers. With a stylish 

design, ideal to fit in a compact space (38cm 

wide x 87.5cm high), this wine cooler chills 

up to 31 of your 75cl bottles to perfection. It 

slots under kitchen worktops and looks great 

in any entertaining area. Those passionate 

about wine will appreciate the professional 

touches including anti-UV glass, subtle 

interior lighting and a replaceable carbon 

filter, protecting your wine from odours. 

Available in both single and dual zone. 

Husky wine cooler makes a statement

To find out more, visit husky-lifestyle.co.uk or call 01455 555397.

SCIENTIFIC RESEARCH SUGGESTS that 

it could be. This is why Puressentiel 

has developed a combination of natural 

and sustainable ingredients to create its 

Purifying Air Spray. 

This 100% plant-based formula is 

proven to reduce household bacteria2. 

It’s gentle on you and your family, 

and is suitable for asthma sufferers. 

Plus its essential oils signature blend 

has a long-lasting and uplifting fragrance. 

Spritz in the air and on carpets, 

bedding or surfaces and enjoy a 

clean, natural fresh air in your home. 

Could the air inside your home be more  
polluted than outdoors?

The Puressentiel Purifying Air Spray is available from Boots 
and Wholefoods. Visit uk.puressentiel.com and use code 
CHECKLIST20 to get 20% off. 

MANY PEOPLE HAVE rediscovered 

their homes during the last few weeks 

and months. Beautifying the garden 

or balcony, redesigning the home 

office or setting up new streaming 

devices. Places where you can keep 

in contact with loved ones via video 

calls, stream videos or just game. 

However, WiFi coverage doesn’t 

always reach that new favourite spot. 

The solution: devolo Magic WiFi

devolo cures weak WiFi! The magic-

trick? devolo uses the building’s own 

power line to transmit data. The 

advantage is that a hotspot can be 

created at any power socket, thus 

ensuring that walls, ceilings and 

closed doors can no longer block the 

WiFi signal. 

Fully automated: devolo Magic 

installs itself It may sound technical 

and complicated, but putting it 

into practice is easy. devolo Magic 

adapters are easy as pie to set up 

for use. Once you’ve plugged in the 

first adapter, all other adapters that 

are plugged in within the next two 

minutes are automatically connected 

to each other. The connection which 

is established is secure and protected 

from external access.

This is how devolo Magic can 

guarantee super-fast WiFi. And  

how the new episodes of your 

favourite series as well as the eagerly 

awaited online game can finally 

stream and load without a hitch – 

driving off the bad mood and bringing 

back your shine.

devolo Magic 
cures weak WiFi

Find out more information 
at devolo.co.uk

An essential guide on the latest food and drink options, gadgets and 
tech, online games, homes and interiors, as well as delivery services 

as well as health and wellness amenities.

ADDING A STYLISH, ARCHITECTURAL 

LOOK to gardens that’s worthy of the 

Chelsea Flower Show or a Grand Designs 

makeover has never been easier, thanks to 

Kangular. Discover the ultimate line-up  

of affordable contemporary features  

and structural screens that create  

instant impact.

Kangular empowers the nation’s 

gardeners and home-improvers to quickly 

achieve a sophisticated, designer look. 

Creating a piece of instant artwork in 

gardens that wouldn’t look out of place in 

a gallery, but at a fraction of the cost.

The range provides stunning focal points 

for gardens, borders and driveways, while 

privacy screens shield gardens from overlooking properties or neighbours. Perfect 

for hot tubs, swimming pools and al-fresco dining areas, as well as enclosing 

gardens from passing pedestrians or the din of traffic noise. 

Turn your garden into your own  
Chelsea Flower Show with Kangular 

Receive a discount of 15% with Code ST15. Try 
before you buy. Scan the QR code to see Kangular 
in your garden. To speak to the experts at 
Kangular, call 020 8012 8284 now. Alternatively, 
for more information, visit kangular.com

For more details, visit everedge.co.uk

Classic lawn edging
EVEREDGE HAVE BEEN manufacturing and 

supplying lawn edging to domestic and 

commercial gardeners for over 25 years. The 

EverEdge Classic range remains the most 

popular choice in domestic gardens and is 

perfect for use around lawns and flowerbeds. 

EverEdge Classic is tough, durable and flexible 

making it perfect for straight lines or curves. 

These are available in packs of of 5m by 1m 

pieces and in a range of finishes and depths 

to suit every garden. EverEdge Classic lawn 

edging is the preferred choice of professional 

gardeners to ensure neat and maintenance 

free garden borders. Call them now to discuss 

your edging requirements.

PUBLISHED WITH ON A SATURDAY

Average readership of  
The Times Magazine

1m

agree they tend to go for 
premium brands

39%

believe it is worth paying 
extra for quality products

70%

more likely to have weekly 
conversations about beauty 

and personal care

30%

http://www.hurstmediacompany.co.uk/wp-content/uploads/2020/08/Competitions-published-with-the-national-press-and-Hurst-Media.pdf


Health & Wellbeing Checklist is advertorial content compiled by Hurst Media Company Ltd which 
takes sole responsibility for the content, but is published in The Times Magazine

All bookings are made subject to our Terms & Conditions of advertising, which are available here: 
hurstmediacompany.co.uk/hurst-media-advertising-terms

CONTACT DETAILS 
Hurst Media Company, United House, North Road, N7 9DP 
Company number: 08357910 VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 Fax: 0203 478 6018 
sales@hurstmediacompany.co.uk

PRODUCTION DEPARTMENT 
Tel: 0203 770 4024 
production@hurstmediacompany.co.uk

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 15 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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QUARTER PAGE
Portrait: 97 x 90 mm

HALF PAGE
Portrait: 97 x 184 mm

80-100 words (includes call to action) 

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

STRIP Landscape: 198 x 27 mm

130-150 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

1-2 images + logo

Total word 
count

Call to 
action

Images

250-300 words 
(includes call to action) 

i.e. Discount offer, website, 
phone, or social links

2-3 image + logo

Total word 
count

Call to 
action

Images

THIRD PAGE
Landscape: 198 x 59.5 mm

Portrait: 97 x 121 mm

SIXTH PAGE
Landscape:  97 x 59.5 mm

What is the prize and its value. 

Hurst Media will provide competition link

1 image

Copy

URL

Images
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2 images + logo
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Call to 
action

Images
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(includes call to action) 
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1 image + logo
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