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The Retirement Planning Checklist is a 

full-colour, A4-sized double-page spread of 

advertorial content published in The Sunday 

Times Magazine issued with the weekly 

newspaper.

With 89% of readers in the ABC1 social 

economic profile, The Sunday Times Magazine 

boasts a wealthy readership. The Retirement 

Planning Checklist serves as an essential guide 

for these wealthy readers, to ensure they make 

the most of their time and money when they 

stop working. It also gives advice for how they 

can best care for their parents in retirement. 

It showcases a high-quality selection 

of products and services, ranging from 

activities and leisure, travel options, legal 

advice, retirement properties, homecare and 

healthcare options.

Published on a Sunday, the Retirement 

Planning Checklist is the perfect shop window 

for brands and organisations to benefit from a 

mature readership who are concerned about 

their parents’ retirement options, as well as 

planning ahead for their own.

•	 Around 50% of the audience are likely 

to convince others about products and 

services that interest them

•	 Over 70% believe it is worth paying extra 

for quality goods

•	 The average age of Sunday Times 

Magazine reader is 58.

Retirement Planning Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-
Broadcast Advertising and Direct & Promotional Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information. 

To advertise with Retirement Planning Checklist, please call Hurst Media Company on 0203 478 6017

Win two Wills and Lasting 
Power of Attorney plus an 
Amazon Kindle 
Worth £750 in total!

 hurstmediacompany.co.uk/win/simplerlaw

YOU RECYCLE, you buy local –  

but how is your pension helping 

the environment? In the past, 

the investment industry did 

not always make it easy to 

know where your money went. 

However Nutmeg socially 

responsible portfolios are 

designed to be both ethical and 

transparent – so you can see 

exactly where your money goes.

This is done by scoring 

investments based on based on 

data provided by MSCI, a leader  

in socially responsible research.  

If the investment is in a company, 

the team want to know the 

company’s carbon footprint, how 

it treats its workers and whether  

it has independent and female 

directors on its board. 

Many investors fear that “doing 

good” with their money means 

accepting a lower return but Netmeg 

disagrees. Socially responsible 

strategies have often outperformed 

conventional ones on a risk-adjusted 

basis (Source: Nutmeg calculations, 

Macrobond data on conventional and 

socially responsible MSCI indices, 

September 2007 to October 2018).

As of 1 November 2019, Nutmeg 

have opened more than 8,000 

socially responsible pots, including 

stocks and shares ISAs and pensions. 

These pots are designed to be easy to 

use, transparent and low-cost.

Ever wondered what your pension is doing 
for the planet?

Why not open a socially responsible portfolio today at 
nutmeg.com or call 020 3598 1515 for more information.
As with all investing, your capital is at risk. The value of your portfolio with Nutmeg can go 
down as well as up and you may get back less than you invest. Past performance is not a 
reliable indicator of future performance. Tax treatments apply.

Living the retirement you’ve longed for

Use SunLife’s free equity release calculator that shows you how 
much you could release at sunlife.co.uk/money/equity-release 
or call 0800 142 2255 to find out more. 

IF YOU’RE A UK HOMEOWNER 

over the age of 55, equity 

release could provide the 

answer. It’s a simple way to 

access some of the money 

tied up in your home, without 

having to sell up or move out. 

That money could boost your 

pension income – to make 

home improvements, pay off 

debts or use the money for 

travel or new hobbies. Or perhaps 

even to give your children an early 

inheritance. 

It’s important to know that 

you’ll need to pay off any existing 

mortgage with some of the money 

you release and equity release will 

reduce the amount of inheritance 

you can leave behind and may also 

affect your tax position. That’s why, 

when you call the SunLife Over 55 

Equity Release Service, they’ll pass 

you over to an independent advisor 

who will help you to see if equity 

release is right for you and your 

individual circumstances. 

You continue to own your home with a lifetime mortgage secured against it.

Suffering from aches and pains in the 

knee is a common issue for many 

people in the UK. It’s important not 

to neglect your muscles and joints as 

the smallest of injuries can sometimes 

lead to sprains, strains and instability, 

hindering the simplest of everyday 

tasks and movements.

By using a support such as the Neo 

G Stabilized Open Knee Support whilst 

walking or exercising, you can help 

to prevent injuries, as well as reduce 

Knee pain sufferers unite with Neo G

The Neo G range is available  
instore at Boots and online  
at boots.com/neo-g.

the possibility of worsening existing 

ones. Neo G offers a range of medical 

grade orthopaedic and sports supports, 

designed by qualified orthopaedic 

engineers for all ages and body types. 

Treat your swallowing and reflux problems

For free shipping use code CHECKLIST at iqoro.com. Email 
info@iqoro.com or call 0203 966 0723 for more information.

MANY PEOPLE SUFFER from 

swallowing difficulties – dysphagia 

– or acid reflux, snoring and sleep 

apnoea. A new neuromuscular 

treatment, IQoro®, trains the slack 

internal musculature and allows 

people to regain their former quality 

of life. Dysphagia brings with it 

swallowing problems, facial or throat 

paralysis and speech difficulties. 

Hiatus hernia is accompanied by acid 

reflux (GORD), heartburn, nausea or 

a sensation of a lump in the throat 

or chest. Snoring and apnoea disturb 

sleep and bring daytime tiredness. 

IQoro addresses all these issues 

simply, effectively and without surgery. 

IQoro is a hand-held and self-

administered neuromuscular training 

device that strengthens the affected 

muscles and encourages the relevant 

nerve systems to and from the brain 

to improve, rebuild and regain control 

over all these functions. Training takes 

just 30 seconds three times per day 

and can be performed at home or 

wherever you find yourself. 

This revolutionary method is 

underpinned by a series of peer-

reviewed, internationally-published 

clinical studies and has helped over 

14,000 people to date. IQoro is a 

CE-marked Class 1 Medical Product 

recognised by the National Institute for 

Health and Care Excellence (NICE) as 

“the only device available for treating 

hiatus hernia with oral neuromuscular 

training and the intended place in 

therapy is as an alternative to long-term 

proton pump inhibitor medication, or to 

laparascopic fundoplication surgery”.

Plan for your retirement or find out more about how you can 
look after your parents with our round-up of the best pension 

advice, homecare options, funeral services and legal help

FEEL SAFE ON YOUR 

STAIRS and enjoy the 

full use of your home 

once again. An Acorn 

Stairlift gives you a safe, 

comfortable and simple 

way to get up and down 

your stairs. 

Acorn Stairlifts will help 

you master ‘the three Rs’: Regain 

your independence, Retain full use of 

your home, and Remain in the home 

you love. Installing an Acorn Stairlift 

turns your home into a bungalow, by 

removing the obstacle of stairs if they 

become too challenging. 

Tailor-made to suit your individual 

home and lifestyle, we can fit an 

Acorn Stairlift to all types of staircase, 

and what’s more, we can do so within 

a matter of days rather than weeks. 

Whatever type of staircase you 

have in your home, straight or 

curved, Acorn can provide the perfect 

solution for your needs. 

Feel safe on 
your stairs 
with an Acorn
Stairlift

Call us now on 0800 016 9176 or visit acornstairlifts.co.uk for 
your free brochure and quotation.

FOR OWNERS WHO want the extra 

space associated with a motorhome 

but the motoring practicality of a 

campervan Danbury has the six 

variants of the Danbury Avenir, based 

on the popular Fiat Ducato chassis. 

To become the proud owner of a 

stunning range of new and used 

stock campervans, why not arrange 

a test drive, request a brochure, price 

up a part exchange, check our very 

favourable finance options, arrange  

a try-before-you-buy demonstrator 

for a weekend, or just have a chat 

about campervanning?

Discover what’s waiting to meet you with a  
Danbury Campervan

Visit danburycampervans.co.uk 
or call 01454 310000 to talk to 
a real Danbury person. 

CARE UK BELIEVES PATIENTS should 

receive high-quality healthcare, fast. 

Nobody likes to wait, and leaving it 

too long before having your treatment 

can be detrimental to your recovery. 

If you want rapid access to high-

quality, consultant delivered surgery, 

Care UK’s self pay packages could be 

the ideal solution for you and your 

loved ones. With prices up to 30% 

less than other private hospitals, but 

with no compromise on quality, it’s no 

wonder so many patients are turning 

to Care UK for their surgery.

Care UK are the UK’s largest 

independent provider of health and 

social care and support older people 

to live happier, healthier and more 

fulfilling lives.

In need of surgery? Why wait?

For a full list of prices and procedures visit careukselfpay.co.uk

WITH AN ESTIMATED 44 PER CENT  

of care home residents thought 

to be self-funding their care, Lisa 

Morgan, a partner in the nursing 

care team at law firm Hugh James, 

is urging people to tread lightly if 

friends or family are being asked to 

pay for care home fees and explore 

their options first.

Lisa explains: “It’s a distressing 

time when friends and family have 

to place a loved one in a care home. 

There’s also a lack of information 

which leads to confusion about 

what people might be entitled to 

and how to pay for care. It is a 

common misconception, that when 

you go into care you have to pay 

the full cost if your income and 

capital are over the local authority 

threshold. We find all too often that 

people are wrongly forced to sell 

their properties or other assets to 

pay for care fees when they could 

have actually been entitled to NHS 

Continuing Healthcare. This funding 

meets the full costs of the care and 

is available if an individual’s primary 

need is for health. Over the last 

decade, we’ve recovered over £100 

million on behalf of individuals and 

their families who have wrongly paid 

care home fees. We urge families 

to access the right information and 

seek advice if you feel your loved 

one could qualify for funding.”

Hugh James has a helpline for 

those who have been affected by 

similar experiences. Hugh James 

Families should seek advice before wrongly paying care home fees

is a top 100 UK law firm with offices 

in Cardiff and London. The firm has 

grown from humble beginnings in 

1960 to become a leading law firm, 

servicing a vast range of clients across 

the UK and overseas. All of Hugh 

James’ services are listed on their 

website, as well along with the key 

people who manage their teams and 

work with their clients. Within these 

client groups they specialise in a 

number of sectors which you can find 

out about on their website.

Call the nursing care legal team on 0808 252 0000 for a free 
initial assessment or visit hughjames.com/nursingcare to see if 
you or a relative are eligible for NHS Continuing Healthcare and 
reimbursement of care home fees. 
Hugh James is authorised and regulated by the Solicitors Regulation Authority and the Financial Conduct Authority.
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Retirement Planning Checklist is advertorial content compiled by Hurst Media Company Ltd 
which takes sole responsibility for the content, but is published in The Sunday Times Magazine
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SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 15 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 
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