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Saturday print readership  
of The Times 

1m

agree they tend to go for 
premium brands

39%

are likely to take action after 
seeing adverts in this section

34%

believe it is worth paying 
extra for quality products

70%
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Quarter page

� Sixth page

Competition upgrade

£8,500

£6,750

£5,000

£1,000

RATE CARD

•	 495,000 copies of The Times 
published on a Saturday

•	 1,077,000 average print 
Saturday readership

•	 Distributed UK wide

DISTRIBUTIONDEMOGRAPHICS

AGE

15-34             7%

35-54                      20%

55-74                                                 48% 

75+	                24%

GENDER

56% 44%

M
F

SOCIAL DEMOGRAPHIC

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

CLICK HERE TO SEE THE COMPETITION MEDIA PACK

PUBLISHED WITH  ON SATURDAYS

Education & Learning Checklist is a full-
colour, tabloid sized double-page spread of 
advertorial content published in the Weekend 
section of The Times. 

With a definitive ranking of the highest-
achieving 2,000 schools in The Sunday Times 
Schools Guide, The Times is renowned for its 
expert commentary on education. Education 
& Learning Checklist will serve as an essential 
guide for parents looking to make the best 
choices available for their children.

It will showcase a high-quality selection 
of educational services, including the best 
college and school options, from pre-school 
to secondary school, activity camps, tutoring 
options, boarding schools, as well as evening 
classes and distance learning.

Education & Learning Checklist is the perfect 
shop window for brands and organisations 
to benefit from a time when life-changing 
decisions are made, and an affluent, educated 
audience.

•	 The Times boasts 1 million readers with a 
circulation of 495,000

•	 The Times readers are 25% more likely 
to mention ads when they talk about 
brands

•	 64% of readers are AB social group

•	 The Times readers have a mean family 
income of £55,885

•	 140,000 The Times readers are currently 
employed in the education industry

•	 The Times readers are twice as likely to 
have a university degree or doctorate

ONLINE TRADING ACADEMY’S core strategy 

helps everyday people learn strategies that 

could help them make the right moves inside 

the financial markets. 

With this methodology, there are two 

questions that matter:

• Where will price turn?

• Where will price move to?

Once we answer these questions, we can 

apply the core strategy to any market, whether 

investing in stocks, bonds, futures, forex, options, 

and real estate — in a way that could help support 

your financial objectives. 

Question 1: Where will price turn?

Market price turns at price levels where supply 

and demand are out of balance. Banks and financial 

institutions are generally very profitable, and they 

create the largest imbalances as they buy and sell the 

largest quantities. So, if we can see where they are 

Answer these two questions, and your next investing decision will be clear

It all starts with a free investing class at an Online Trading Academy location near you. 
There’s an investor in all of us. Call 01727 873847 or visit otauk.com today!

buying and selling on a price chart, we  

can buy and sell there also.

Question 2: Where will price move to?

In any and all markets, price simply moves 

from demand to supply and back again. 

Once all the buy and sell orders are filled at a 

demand or supply level, price simply moves to 

the next level. By seeing supply and demand 

on a price chart, we can predict market moves 

in advance with a higher degree of accuracy. 

No matter the asset class you’re investing 

in, developing skills designed to help you 

generate income and build confidence towards your 

retirement is the key to owning this knowledge.  

Note: Past performance is not necessarily a guide to 

future performance and that, unless guaranteed, the 

value of investments can go down as well as up.

An investment in your education can last a lifetime. We take a look at 
a range of education ideas, including establishments with excellent 

facilities and a variety of philosophies

Training

THE CREATIVE INDUSTRY is already worth £92 

billion to the UK economy. With the creative 

industry growing dramatically year on year, 

jobs need to be filled as positions are created. 

The career options in the creative sector are 

endless from animator to films effect developer, 

set designer, photographer, curator, ceramicist, 

radio presenter, fine artist, carpenter, graphic 

designer, art director, blacksmith and so on.

Hereford College of Arts’ (HCA) educational 

expertise, industry experience, blended 

learning and complete commitment to your 

individual journey will mean that you will 

develop highly effective practical and technical 

skills of a professional standard so you are 

ready for an exciting career in this sector.

HCA provides a range of full and part-

time degree courses and MAs for all ages and 

backgrounds. Your future starts here. 

Your future is Hereford College of Arts.

Your future starts here

Join them for September 2020 entry; visit hca.ac.uk to find out more.

AFTER FIVE YEARS working in service design 

agencies, Hannah was ready for her next 

challenge. But she wasn’t sure what jobs to apply 

for, or where she wanted to work. With greater 

confidence from Stay Nimble’s guidance, she 

started a new job last month which exceeded 

her expectations in both seniority and salary. 

“The Stay Nimble digital platform gave me 

space to explore my strengths and skills, and 

advice on how to present my capabilities in 

interview,” Hannah says. “I felt supported 

throughout my whole journey. The confidence 

boost helped me let go of fear, which enhanced 

my interview performance.”

One-on-one sessions with a dedicated coach 

gave Hannah tools to showcase her skills. 

“Coaching highlighted great strategies for 

interviews and how to prepare for questions  

What would life look 
like if you developed 
your full potential?

Join Stay Nimble to unlock your potential by  
23 August using code 15PERCENT and 
get 15% off the first month of a Premium 
Membership. Visit staynimble.co.uk

and illustrate my experience,” Hannah adds.  

“I learnt so much about recognising the right  

roles to apply for, and a skills-based CV helped  

me reframe my experience.”

Stay Nimble’s in-app exercises assisted Hannah 

to identify strengths, and environments where 

she’d thrive. “Stay Nimble delivers tangible 

results,” says Hannah. “Using the digital platform 

raised awareness of my potential and gave me the 

confidence to shine.”

Stay Nimble is an award-winning tech social 

enterprise which aims to help everyone find 

purpose in their work. 

KNOWING HOW TO PLAY an instrument 

is fun and a fantastic skill to have. Which is 

why Derosa Music lessons are delivered on a 

one-to-one basis with the idea of putting the 

individual’s learning first.

Online lessons have many additional benefits 

and are a fantastic alternative to a face-to-face 

sessions. Above all, taking up an instrument is 

incredibly rewarding.

How you will learn 

Having a private lesson means the tutor will 

discuss your own objectives. They will then work 

with you by setting practise goals throughout 

the week.

Who are the lessons for? 

Lessons are available for children and adults. 

Your bespoke lesson plans ensure that your 

musical journey is both enjoyable and 

rewarding. Remember all lessons are on a one-

Ever dreamt of taking up a musical instrument?

To book a free trial lesson call 01279 465155 or email sales@derosamusic.co.uk
For more information visit derosamusic.co.uk

to-one basis with a real tutor for a real lesson. 

What are the health benefits to learning to play?

It has shown that learning to play can help 

reduce stress, improve dexterity and hand-eye 

coordination, as well as being good for your mind 

and memory.

How much does it cost?

One-to-one lessons range in prices from:

• 20 minutes for £15

• 30 minutes for £20

• 40 minutes for £30

THE ONLINE ART APPRECIATION COURSE is 

a comprehensive and flexible art history course 

delivered in a supportive learning atmosphere.

The course will help students think critically and 

become art savvy. The focus is to develop a deep 

knowledge and to expand the student’s horizons 

to enjoy art with confidence either as a hobby or to 

support certain career options.

Course curator Hilary Kay, best known for her 

Art appreciation course

Contact support@theartinstitute.co.uk or 
visit theartinstitute.co.uk – get a seven-day 
money back guarantee and flexible payment.  

appearances on the BBC’s Antique Roadshow 

programme, has brought together 12 remarkable 

authors presenting the students with an engaging 

course to study at home, whenever it suits. 

Students can enrol every day of the year. 

A tutor will be allocated to the student upon 

enrolment, who will guide the student through 

each module of 

the course, while 

giving constructive 

feedback on all 

submitted work. 

Benefit from 24 hours 

support for all levels.

START A NEW CAREER IN DIGITAL MARKETING, with Concise 

Training’s City & Guilds Diploma. This 15-month practical, part-

time distance learning course comes with unlimited personal 

support. In depth learning materials are updated every six 

months – graduates receive lifelong access. Accredited by City 

& Guilds and eligible for a Government Advanced Learner Loan, 

the next course starts 4 September. 

New career on the digital horizon? 

Apply at concisetraining.net/digitalmarketingcourse

ACADEMIC COACH TERESA SONG works with  

those who want to push their boundaries and unlock 

their potential. Students of all abilities and parents 

from all walks of life find her to achieve results. 

She describes herself as not a teacher, not a  

tutor but a coach, who gets her hands dirty  

and becomes involved in almost all aspects of  

the student’s life. She is dedicated and results driven.

Teresa uses unconventional methods that not 

everyone may agree with or even like, but her 

coaching is not for everyone. Her bespoke, tailored 

programmes mean there is no one-size-fits-all 

option; the focus is working towards achieving your 

specific goals – not just what others have told you 

you’re capable of. 

Teresa says every student she has worked with has 

seen their life transformed. She does not give up and 

expects you not to either.

Nothing is impossible 
with bespoke coaching

Visit teresasong.co.uk for more information.

See the difference of an  
Allied Health Career

For more information about the Allied 
Health Professions and life as an AHP, visit 
iseethedifference.co.uk, which has details of 
all the AHPs and a course finder with details 
of opportunities around the UK.

ALLIED HEALTH PROFESSIONALS (AHPS) make 

up the third largest clinical workforce in the 

NHS. This family of 15 professions, including 

fields as diverse as podiatry, orthoptics, 

prosthetics and orthotics, radiography, 

occupational therapy and dietetics, provide 

essential care to millions of patients every day.

As an AHP you will see the difference you 

make to patients’ lives, whether by supporting 

their fight against cancer, managing long-

term conditions like diabetes, or maintaining 

mobility and wellbeing.

But you’ll also see the difference a career 

as an AHP makes to you. The Allied Health 

Professions offer flexible careers, with great pay 

and opportunities to progress and specialise in 

your chosen field.

AHPs are essential to meeting growing demand 

in the NHS, but many also offer opportunities for 

private practice.

Qualification routes vary but most require the 

completion of a three-year degree programme. 

Some degree apprenticeships are in development 

with the first opening in September 2020. In 

December 2019 the government announced 

funding of up to £8,000 a year to support students 

on certain allied health courses in parts of England.

“I want to be there for people on a life-changing journey”

“With so many ways to specialise, I can build the career I want”

FILM AND TELEVISION 
PRODUCTION in the UK is booming, 

with employment in the screen 

industries rising at more than double 

the rate of the rest of the economy.

ScreenSkills is the industry-led 

skills body that helps find, develop 

and sustain the skilled behind-the-

camera workforce underpinning that 

success. It is the people in the UK’s 

film and TV who make them great.

Whether you are a young person 

deciding how to get into screen, a professional 

considering transferring your expertise into 

our exciting sector or you already work in film, 

TV, VFX, animation and games and want new 

training, ScreenSkills can help.

The charity runs, commissions or endorses 

a range of courses and training across the 

country, investing industry contributions from 

productions made in the UK to skills funds as 

Find your future – join the screen industries  
success story

For more information, visit: screenskills.com

Bodyguard © World Productions/Sophie Mutevelian

well as National Lottery funds awarded by the BFI.

Any teenager finalising their UCAS decisions now 

should check out ScreenSkills Select,  

which uses experts to recommend college and 

university courses that they consider relevant to 

working in the screen industries. This helps young 

people identify courses that can provide a more 

direct pathway to employment in a wide range of 

jobs beyond acting and presenting.

ScreenSkills Select is one of a range of initiatives 

designed to expand the workforce to meet increased 

demand as well as opening up the sector to a  

greater diversity of talent. There are also online 

careers information and events explaining the  

wide range of roles available and the routes to them, 

including apprenticeships. 

Open the door to new possibilities and achieve  
career happiness

Sign up now and get 10% off the online 
course by using the code CHECKLIST at 
peopleatheartcoaching.com

DO YOU FEEL 
STUCK IN YOUR 
CAREER and want 

to take action, but 

don’t know where 

to begin? Kick start 

your career change 

and make your best year ever with 

People at Heart Coaching.

Two years ago, People at Heart 

Coaching’s founder Catherine left a 

job that made her unhappy to start her 

business. Now her mission is to share 

everything she’s learned throughout 

her own and clients’ transitions, to make career 

change accessible to all and help others achieve 

career happiness.

She designed this six-week online course to 

help you work out what is important to your 

career. You’ll explore your purpose in life and 

vision of the future. You’ll learn about your 

values, strengths and personality traits. You’ll 

understand and remove your self-limiting beliefs 

and fears.

By the end of the course, expect to have a 

deep knowledge of yourself, a clear career goal 

and a strong action plan. This will give you the 

confidence to take the right decisions for your 

career and make changes in your life.

“The course gave me the opportunity to begin 

thinking in a structured way about what I want 

to do next from the point of what I like, enjoy and 

value,” says client Marie.

Caroline adds: “The course has been a reflective 

experience. It’s been good to focus my mind on 

where I am in my career and how I’ve got there.”
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HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Total word count

Call to action

Images

Total word count

Call to action

Images

STRIP Landscape: 268 x 42.5 mm HEADLINE Landscape: 132 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
production@hurstmediacompany.co.uk via the free file sharing service 
wetransfer.com. Please clarify in your message your company name, 
publication, theme and on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media supplies the copy ONLY, and all images/logos are provided by the 
client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater. 
 
Image sourcing conducted by Hurst Media on behalf of the client will be charged at a fee of £25. 


