
(THIS IS NOT A THIRD-PARTY SUPPLEMENT, IT IS FEATURED INSIDE THE NEWSPAPER AND IS INCLUDED IN ALL NATIONWIDE PRINTED EDITIONS)

A
ll 

fa
c

ts
 a

n
d

 fi
g

u
re

s 
fr

o
m

 N
e

w
s 

U
K

, A
B

C
 o

r 
P

A
M

C
o

At Home & Garden Checklist is a full-colour,  

tabloid sized double-page spread of advertorial 

content published in the Home section of The 

Sunday Times.

With a 1.8m weekly readership, of which 62% are in 

the AB social-economic profile, The Sunday Times 

boasts a wealthy readership with high disposable 

incomes. They have the spare money to invest into 

their properties, either to improve their home or 

simply maximise their enjoyment of day-to-day 

living.

Full of inspiration for those who are spending 

more time indoors and in the garden, the At 

Home & Garden Checklist serves as an essential 

guide for readers on the latest food & drink 

options, entertainment, DIY & interiors, as well 

as delivery services, gardening, lawn games, al 

fresco dining and BBQs.

The At Home & Garden Checklist provides a 

perfect shop window for brands and organisations 

who are looking to benefit from a mature 

readership with more time to spend reading 

their newspaper, and a greater disposable 

income to spend on products and services to 

use whilst staying indoors.

•	 Readers spent over £316m on home 

improvement materials in the past year 

•	 Readers look to The Sunday Times for 

inspiration on renovating or decorating  

their homes 

•	 The Sunday Times readers are twice as likely  

to own a holiday home.

say the necessary legislation will
have cleared the Commons by
April 25, paving the way for a new
Brexit Day in the final week of May
or first week of June.

But if the deal fails, May will be
forced to request a long extension
of article 50 and hold EU elections,
at a cost of £100m. Last night May
said: “The idea of the British peo-
ple going to the polls to elect MEPs
three years after voting to leave the
EU hardly bears thinking about.
There could be no more potent
symbol of parliament’s collective
political failure.”

The leaked advice, circulating in
Downing Street, reads: “Once the
UK has taken part in the EU elec-

Amid the hail of gunfire and the
shrieks of pain came a moment of
humanity that defied the bullets —
a father’s love for his child.

There seemed to be no place to
hide when the gunman who had
slaughtered at least 41 people at a
mosque in Christchurch, New Zea-
land, turned up on Friday at his
second target — the Linwood
Islamic Centre, where numerous
Muslim families were praying.

Yet when the shooting started,
Zulfirman Syah had only one
instinct — to save his son. He threw
himself over two-year-old Aver-
roes, took several bullets to his
body but shielded the boy for long
enough for others to chase the gun-
man away. Seven people died in
the attack at Linwood. Another vic-
tim died in hospital.

A video of the scene taken after
the assault shows victims scattered
across a blood-splattered carpet in
a room filled with howls of misery.
It also shows Averroes clambering
desperately over his fallen father. 

They might have been playing a
game, but Zulfirman, known as Jul,
had been hit many times and was
clinging to life.

“My husband shielded our son
during the attack, which caused

him to receive most of the bullets,”
Averroes’s American mother, Alta
Marie, 33, revealed yesterday. “He
is in stable condition following the
extensive exploratory and recon-
structive surgery he had earlier
today. [His] road to recovery will
be long.”

Their toddler, who also has an
American passport, was hit in the
leg and buttock by shrapnel, possi-
bly from bullets that struck his
father, but his injuries were minor.
“He is recovering nicely and has
been cheerful,” said his mother, an
English teacher who was cooking
at home when she had a phonecall
from her wounded husband. 

Syah arrived in New Zealand
with his family from Indonesia two
months ago. 

A fundraising page set up by a
friend described him as a “tal-
ented, hardworking artist”. The
friend added: “They felt at peace in
New Zealand . . . let’s help restore
their peace and counteract this
horrible act of violence.”

The family’s story proved a rare
moment of relief on a day of
national mourning and despair.
Among the victims whose names
were published yesterday were
Mucad Ibrahim, 3, and Abdullahi
Dirie, 4.
@dipeshgadher

Dipesh Gadher and Shanti Das 

Comic Relief suffered an £8m fall in
donations for its Red Nose Day
appeal after the Labour MP David
Lammy criticised a celebrity
supporter for promoting a “white
saviour” complex.

Jimmy Wales, the founder of
Wikipedia, was among those who
attacked Lammy as the BBC
announced it had raised £63m,
compared with £71.3m at the end
of the previous show. It is on track
to raise the lowest sum since 2007,
far below the record £108m total
achieved in 2011.

Wales, who relinquished the
chance of becoming a billionaire
by making Wikipedia a free ser-
vice, wrote: “I notice David Lammy

wisely keeping quiet while the UK
celebrates Comic Relief #rednose-
day raising millions.” Others said
they had not donated because they
did not want to be accused of being
a “white saviour”.

The row broke out after Stacey
Dooley, 32, winner of Strictly
Come Dancing, posted a picture of
herself posing with a young African
child while making a Comic Relief
documentary in Uganda. Lammy
reacted by posting the comment:
“The world does not need any
more white saviours.”

Lammy, 46, MP for Tottenham,
declined to comment yesterday.

Comic Relief was unsettled by
the criticism and intervened to
protect another white female
celebrity, Dani Dyer, winner of
Love Island, from a possible

Nicholas Hellen 
Social Affairs Editor 

and Leicestershire, according to a
briefing produced for senior
Whitehall officials last month.

Armed police officers are also
preparing to step up extra patrols
around key UK mosques during
Ramadan, a holy month in the
Islamic calendar due to start at the
beginning of May this year. 

Darren Osborne was jailed for a
minimum of 43 years after driving
a van into worshippers at Finsbury
Park mosque during Ramadan in
June 2017. Makram Ali, 51, died and
nine others were injured.

Simon Cole, chief constable of
Leicestershire who leads Prevent,
the government’s deradicalisation
strategy, said the number of far-
right referrals to the programme
was steadily increasing.
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backlash. It edited her film about
female genital mutilation, shown
on Friday night’s broadcast,
because of fears that it might
provoke fresh attacks from activ-
ists casting her as a meddling white
westerner.

Dyer, 22, was filmed visiting a
project in Sierra Leone and urged
viewers to give £10 or £20, saying:
“That is girl power. I love that. I
need a little bit of this group at
home.”

But Nimco Ali, 36, a campaigner
who helped outlaw the practice in
Britain, warned Emma Freud, 57,
director of Red Nose Day, that the
film could backfire.
@nicholashellen
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No laughing matter --   Comic Relief 
down £8m after ‘white saviour’ row

A man was arrested in Oldham
yesterday for posting support for
the New Zealand terrorist attack
on social media as new evidence
emerged of a growing threat from
the far right in Britain.

Detectives from Greater Man-
chester police held the 24-year-old
on suspicion of sending malicious
communications. The arrest came
as The Sunday Times was shown a
secret Cabinet Office assessment
that says the far right now poses a
greater threat than Islamist terror-
ism in some parts of Britain.

Neo-Nazi extremists are causing
police greater concern than
jihadists in areas understood to
include Lincolnshire, Derbyshire

Tom Harper, Caroline Wheeler 
and Dipesh Gadher 

UK police warn of more far-right 
extremists and arrest supporter
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Back my Brexit 
or we’ll never 
leave, says May

The toddler saved by his daddy

Theresa May will tell Conservative
MPs this week to back her or risk
never leaving the EU, after she
was warned that if her Brexit deal
falls, parliament would have the
power to delay the UK’s departure
indefinitely.

The prime minister will tell
Brexiteers they have until Thurs-
day to support her or risk a “collec-
tive political failure” in the form of
a “Hotel California Brexit” where
“you can check out, but you can
never leave”.

Advice from officials, leaked to
The Sunday Times, says that if the
deal fails to pass and the prime
minister is forced to request an
extension of article 50, Britain
would have to hold EU elections
and MPs would then be able to
impose limitless delays on depar-
ture from the EU.

The warning comes as senior
Eurosceptics signalled they may
swing behind the deal. Iain Dun-
can Smith, the former Tory leader,
told friends that Brexiteers should
“jump together” if the Democratic
Unionist Party supports the deal. 

In a further boost for May, Matt-
hew Elliott, one of the architects of
the leave campaign, urged MPs to
get behind her. Writing in The Sun-
day Times, he said: “If MPs vote
down the withdrawal agreement
for a third time this week, Brexit
probably won’t happen. But if MPs
do allow the vote to pass, we will
leave in a matter of weeks . . . We
will be free from the EU’s political
institutions by the summer.”

Jacob Rees-Mogg, leader of the
European Research Group, is pri-
vately keen to get on board and is
urging Boris Johnson to join him.
Another MP, Daniel Kawczynski,
said yesterday he would change his
vote because the “mood in my con-
stituency is now changing quickly”
and “we may lose Brexit”.

The prime minister is planning a
third attempt to get MPs to approve
the deal on Tuesday before an EU
summit in Brussels on Thursday. 

If the deal passes, No 10 officials

Tim Shipman,
Caroline Wheeler
Andrew Byrne Brussels

Diehards waver in fight against PM’s deal
tions, there is effectively no limit to
the number of extensions of article
50 the UK can ask for or be
required to ask for by parliament.”
A senior source said: “We could be
in the EU forever.”

The same message was passed
by the European Commission to
ambassadors in Brussels on Friday.
They were told: “It is possible that
there is more than one extension.”

In an effort to drum up more
support, two of May’s most senior
aides and at least four whips have
sounded out MPs about whether
they would vote for the deal if the
prime minister agrees to resign.

Grant Shapps, a former party
co-chairman, endorsed the plan:
“The next stage of the negotiations
around Britain’s future partner-
ship with the EU will require a com-
plete change of the negotiating
team from bottom to top.”

May is at the mercy of a “gang of
15” Brexiteer MPs who won’t
budge, including a “suicide squad”
of around 10 plotting to vote with
Labour in any no-confidence
motion. If the Tories lost such a
vote they would have 14 days to
install a new leader or Jeremy Cor-
byn could become prime minister.

Corbyn will host cross-party
talks tomorrow to thrash out an
alternative soft Brexit plan, likely
to commit Britain to permanent
membership of the single market
and customs union.

One of the Tories he has invited,
Nick Boles, resigned yesterday
from his Grantham and Stamford
constituency party, saying that the
“values and views” of local activ-
ists demanding a no-deal Brexit
were “at odds with my own”.

May will offer the DUP a new
deal tomorrow, including a “Stor-
mont lock” clause in the UK’s with-
drawal legislation to ensure EU reg-
ulations imposed on Northern
Ireland would be adopted in the
rest of the UK, or rejected in both. 

There will also be a “clarifica-
tion” but not a “rewrite” of attor-
ney-general Geoffrey Cox’s legal
advice. Ministers expect to funnel
another £1bn to the province — but
only after the deal passes, so it
does not appear to be a bribe.
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Zulfirman Syah with his son Averroes and wife Alta Marie. Below, Averroes clings to his wounded father after the shooting in Christchurch
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DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required. Please ensure any amendments are 
clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media reserve the right to make changes, including 
grammatical changes and corrections to ensure supplied copy 
meets house style.

FILE TRANSFER WARNING: EMAIL ATTACHMENT LIMIT

Files less than 8mb (total attachment limit) can be emailed to 
production@hurstmediacompany.co.uk. Larger files can be sent to 
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publication, theme and on sale date as per your booking.
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