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IT'S TIME TO FOCUS ON THE FAMILY:
HERE ARE 10 TOP IDEAS THAT'LL MAKE
LIFE JUST THAT BIT EASIER
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The MailOnline is the world's largest English-
speaking newspaper website, with more than
160m unique browsers around the world. The
Femail page of MailOnline boasts a young, affluent
readership, with 69% aged between 15-44 and
73% who are ABC1. serves as

the essential guide to help parents make the best
choices available for their children.

Curated by an experienced team of MailOnline
copywriters, showcases a
high-quiality selection of products and services to
benefit the whole family, ranging from food and
drink options, fashion essentials, new mum advice,
plus family-friendly travel destinations and family
finances.

is the perfect shop window for
brands and organisations looking to benefit from
MailOnline's robust editorial environment, a mass
readership who are concerned about their family
and crucially the gravitas of being featured on one
of the world’s most visited websites.

. 41% of readers are more likely to have bought
health products online

. MailOnline reaches 65% of mums every
month

. 6/10 MailOnline readers like to try out new
food products
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Ultimate peace of mind that you're giving your child the best startin life

in the UK to sol rfecti

unrivalled style.

The multi-functional iCandy Peach is famous for its one-handed fold, ability o convert
into a double stroller and fashion forward colourways.

The engineering of the pushchairs are more in line with aeronautical design than that
of a traditional pushchair. Strong, lightweight aluminium frames with iconic styling

set them apart from the competition. The ride for baby seamless, safe and deliriously
comfortable, and the experience for you a pure pleasure. Just as important as the
design is the look - the look of luxury, modemity and style.

When you choose an iCandy, you're not just buying a pushchair — you're guarantesing
the utmost in quality, safety and functionality for your child and your family.

TRY IT: Click here to discover the iCandy Peach, worth £999!
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*Facts and figures from MailMetroMedia



https://www.dailymail.co.uk/femail/article-7925609/10-solutions-health-beauty-problems-leave-feeling-looking-best.html
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