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•	 536,240 copies of The Times 
published on a Saturday

•	 1,320,000 average print 
Saturday readership

•	 Distributed UK wide
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RATE CARD DEMOGRAPHICSDISTRIBUTION

AB - 64%

C1 - 25%

DE - 5%
C2 - 7%

WICKED WOLF Exmoor Gin (42%), Full Moon 

Gin (42%) and Silver Bullet Gin (57%) are all 

Taste of the West gold award-winning gins 

produced by Wicked Wolf. Dist illed and 

blended on Exmoor, they are all juniper-led 

dry gins. 

What makes Wicked Wolf gins different? 

They are pot-distilled in a copper alembic still 

Howlingly good gin!

Shop for your wickedly perfect gin  
at wickedwolfgin.com

then blended, filtered, 

bottled and labelled 

by hand in exclusive 

100-litre batches. 

Each aromatic is 

infused and distilled 

separately resulting in 

individual distillates 

which are then skilfully 

blended. This approach 

allows for complete 

control over the strength of each flavour, and 

enables consistency across each batch. The 

gin is filtered at 

each stage of the 

production process, 

producing smooth, 

full-bodied and 

elegant spirits. 

AWARD-WINNING GIN DISTILLERS Silent Pool 

Gin have a range of fabulous products for the 

festive season – including their signature gin 

and some tasty treats.

The premium gin distillery has collaborated 

with Coln Valley Smokehouse to create a gin-

infused smoked salmon. Combining their  

award-winning Silent Pool Gin with salmon from 

the cold waters of the North Atlantic, the product 

has been crafted to accentuate the Kaffir lime 

and juniper berry within the gin, resulting in a 

salmon bursting with unique flavour. And it only 

costs £12.50 for 200g.

No gin lover’s Christmas would be complete 

without the Silent Pool Gin Ultimate Christmas 

crackers. Each beautifully crafted teal and copper 

cracker contains a 5cl bottle of award-winning 

Silent Pool Gin, together with the Christmas 

cracker classics (hats and jokes). There’s no better 

way to kick off your festive feast, and they cost  

£65 for a box of six.

Silent Pool Liquid Gin garnishes are the ideal 

stocking filler for the cocktail lover this season. 

Choose from three distinct flavours: Kaffir Lime, 

Bergamot Orange and Christmas Spirit. Then, spray 

them onto cocktails to give them a festive makeover. 

Get your hands on a 3cl bottle for just £10.

Ideal for the gin aficionado in the family, Silent 

Pool Gin have recently released a stunning 

presentation gift box containing a 70cl bottle of  

the award-winning Silent Pool Gin and two 

beautifully designed 

Silent Pool Gin Copa 

glasses, all the better to 

sip your gin from. It costs 

£67 for a 70cl bottle and 

two Copa glasses.

Festive delicacies  
infused with juniper

For the full list of festive products, visit 
silentpooldistillers.com

WITH ALMOST 75% OF US now claiming to be 

passionate about sustainable living*, a drive 

already well underway in the takeaway coffee 

market, with more and more of us ditching 

the disposables for the reusables. But what’s 

happening on the supermarket shelves? Well, 

one retail coffee company has been causing 

quite the stir. 

Percol Coffee has 

achieved a world’s 

first with the launch of 

plastic-free packaging 

across its range of 

ground and beans – a 

pioneering move to 

combat the 100 million 

non-recyclable plastic 

packs used in the 

industry each year. 

Made from renewable 

resources such as  

plant fibres and 

eucalyptus wood pulp, 

the Percol packs are also fully home-compostable, 

meaning you can chuck them straight in with your 

food scraps. 

If you’re a coffee lover all about the beans, fear not 

– Percol’s new range doesn’t skimp on flavour. In fact, 

it’s 100% organic, Fairtrade certified, and made from 

single-origin Arabica beans. 

The London-based company cleaning up the coffee industry

This is a cuppa that does good and tastes 
good too. So are you ready to take the 
plunge? Visit percol.co.uk

*Research commissioned by Percol and conducted by Censuswide, 
with 2,024 general respondents between 26/10/2018 and 29/10/2018. 

Percol spent decades investing in the farmers 

who grow their  delicious coffee, generation after 

generation. Percol Coffee’s next mission? To be 

the most sustainable coffee company. Plastic-

free. Carbon-neutral. Fairtrade-certified. Here’s to 

positive drinking.

Personalised cards crafted in luxury chocolate

Available to personalise at candymechanics.com/godiva

The personalised Godiva x Candy Mechanics collection gives 

chocolate lovers an exciting new way to gift their favourite luxury 

confectionery. A custom message and design engraved 

directly into the chocolate using Candy Mechanics’ 

innovative personalisation technology. Available in 

milk, dark and white chocolate. You can even add extra 

sparkle to your gift with a dusting of gold lustre. 

FROM FESTIVE PARTIES to Christmas Day   

you’ll find your perfect bottle for any occasion 

at Majestic Wine.

Throughout the festive season Majestic will 

have  100s of wines, beers and spirits on offer 

which will have you covered for all tastes.

Their specially trained expert staff, alongside 

their FREE tastings everyday means that you are 

guaranteed to find a bottle that you’ll love or the 

perfect gift for loved ones at Majestic.

With 200 stores nationwide, free delivery  

when you order six bottles or more, and wines for 

every budget, be sure to make it Majestic 

this Christmas.

What’s more, Majestic is giving you an 

£10 off voucher if you spend £50 or more.

Making Christmas Majestic for 40 years!

To claim your discount online  
use the code  MAJESTIC10  at 
majestic.co.uk

FOR NEW CUSTOMERS ONLY  and single use only, holds 
no cash  value and is non-transferable. One voucher 
redeemable per transaction, per  household with a 
minimum spend of £50 or more. Not valid in Scotland or 
Calais. Not to be  used in conjunction with other offers. 
For UK residents aged 18 or over only. 

Look for the 
Red Tractor! 

For more information 
about what Red 
Tractor do, please visit 
redtractor.org.uk 

your seasonal vegetables,  

simply look for the Red Tractor 

logo for quality British food.  

RED TRACTOR is the UK’s 

largest food standards 

scheme. They believe 

everyone should have quality 

food they can trust this 

Christmas – and know that a 

growing number of shoppers 

are concerned over where 

their food has come from and 

how it has been produced. 

The great news is, you don’t 

need to work hard to find 

traceable, safe British food that has been  

farmed with care. Red Tractor works with 

supermarkets, pubs and restaurants up and down 

the country, providing Red Tractor-approved 

products sourced from UK farms that have been 

checked from farm to fork, giving you peace of 

mind when feeding your family. 

So, for your turkey, pigs in blankets and all  

Coppola ready-made soups, tomato sauces  
and organic ketchup with no added sugar

Visit Coppola Salerno  
store on Amazon UK at 
amzn.to/2LBV97K

ITALIAN TOMATOES FROM THE SUNNY 
South of Italy, real healthy ingredients, and 

long food family traditions are at the heart of 

Coppola products, including its new vegan 

POWERSÛP range of ready-made soups, no 

sugar added tomato sauces and organic no 

sugar added ketchup. 

Coppola POWERSÛPs are unique vegetable 

recipes, boosted by power ingredients, 

such as ginger, turmeric, sesame, chilli and 

basil. Bright colours and purpose make the 

choice very easy: Take a Break! with delicate 

pumpkin and turmeric; get energy with Up & 

Go! spicy beetroot and chilli; or, simply Shine 

& Glow! with tomato and basil. 

Coppola soups are made from 100% natural 

high quality ingredients, with no added sugar 

or sweeteners, providing three or four of your 

five-a-day. They have a beautiful creamy texture 

and are ideal for a quick and easy meal. 

Gluten-free certified Coppola Tomato 

Sauces are made from rich Italian tomato pulp 

and high-quality fresh ingredients, and most 

importantly have no added sugar, sweeteners, 

flavourings, thickeners nor colourings. The 

result is delicious, full of freshness, sauce, 

perfect for a quick pasta! 

Traditional Italian recipes of Classico, Puttanesca 

and Siciliana were awarded one-star at GTA 2018. 

The newest entry of Coppola No Sugar Added 

Organic Tomato Ketchup is made from red and 

fully ripe 100% Italian organic tomatoes with 

organic apple juice to naturally sweeten it, instead 

of corn syrup, cane sugar or artificial sweeteners 

widely used in standard products. 

Some 250g of fresh organic Italian tomatoes are 

used for each 100g of Coppola ketchup, resulting in 

an equivalent of 15 round tomatoes and three apples 

in each bottle of a well-

balanced, delicious and fresh 

tasting tomato ketchup.

SodaStream unveils limited-edition Spirit Gold

The limited-edition SodaStream Spirit Gold 
is available for just £99.99 at sodastream.
co.uk/products/spirit or call 0800 0858 373.

SODASTREAM, THE WORLD’S LEADING 
SPARKLING WATER brand, has launched the 

limited-edition Spirit Gold, a variation of its ever-

popular Spirit sparkling water maker.

The Spirit Gold is a cost-effective and stylish 

solution to stay hydrated and cut down on plastic 

at home, with each machine having the potential 

to save thousands of bottles in its lifetime. 

Transforming tap water into exciting, 

hydrating sparkling water in seconds, 

SodaStream can provide a healthy alternative to 

sugary fizzy drinks, as the water can be infused 

with juices, natural fruit or the brand’s extensive 

range of flavours.

Using the machine couldn’t be simpler and it 

doesn’t require electricity either. Simply twist the 

60l recyclable gas cylinder into place, secure the 

carbonating bottle in one single-push motion 

and enjoy sparkling water within seconds.

Customers can now save £42.97 when 

purchasing the Spirit Gold hydration pack. This 

includes four BPA-free PET carbonating bottles, 

each with a lifespan of up to three years, two bottles 

of organic and vegan-friendly Soda Press flavouring 

and a SodaStream gas cylinder, which offers up to  

60 litres of sparkling water. 

With research showing that 30% of the UK 

population now want to gift environmentally-

friendly presents* a SodaStream sparkling water 

maker really is the must-have gadget to gift people 

this Christmas.

*SodaStream research – July 2018. 2,000 respondents conducted  
by One Poll

Eat different, 
make a difference

And when you thought it couldn’t get any 
better – order your box now and get 50% off 
your first delivery using CHECKLIST50 at 
oddbox.co.uk/delivery and start saving the 
planet one box at a time.

HERE’S THE SCENARIO: while over 

one-third of the food produced goes to 

waste, accounting for 8% of all annual 

greenhouse gas emissions, over eight 

million people in the UK live in food 

poverty. Feeling overwhelmed? Don’t! 

Doing good and eating well can be easy. 

Here’s how ODDBOX is London’s first 

sustainable fruit and veg subscription box 

that tackles most of our food shop and 

environmental worries in one go. With a 

low-waste philosophy, they work closely 

with British farmers, rescuing surplus fruit 

and veg at risk from going to landfill. Reasons 

why rescued produce doesn’t make it to 

supermarket shelves vary. Strict cosmetic and 

quantity requirements often mean  

farmers find themselves with too much or  

‘less perfect’ versions of a certain crop. And 

that’s where ODDBOX comes in, delivering 

delicious, colourful fruit and veg to more  

than 10,000 mindful homes in London. 

Reduce plastic, introduce variety, eat seasonally 

and affordably and have your weekly shop, farm 

fresh, directly delivered to your door. With every 

medium ODDBOX you save an average of 7kg of 

veg from going to waste, 14kg of CO2 emissions 

(the equivalent of 35 miles driven in a car) and 

1,722 litres of water. On top of this, ODDBOX 

partners with local charities that fight food 

poverty, donating up to 10% of their produce. 

Elevate your culinary skills in your own home

Visit Anolon, stand R110 at BBC Good Food 
Show Winter at the Birmingham NEC. To find 
out more about Anolon, visit anolon.co.uk 

AWAKEN YOUR INNER CHEF with premium 

cookware brand Anolon at the BBC Good 

Food Show in Birmingham (29th November 

– 2nd December). Engineered to professional 

standards and restaurant-tested by the very best 

chefs, Anolon’s range of innovative cookware 

will help take your cooking to a whole new level.

Boasting world-class craftsmanship, cutting 

edge designs and features, including a premium 

heavy gauge construction and reinforced long-

lasting Teflon™ non-stick technology, Anolon 

will have an exclusive offering of cookware 

available for consumers to purchase at the show.

Bringing together the UK’s greatest chefs 

and experts, once again, esteemed chef Lesley 

Waters will be attending the Winter BBC Good 

Food Show with Anolon this year. Well known 

for her regular television appearances on Ready 

Steady Cook, Great Food Live and This Morning, 

Lesley also heads up the judging panel for the 

Teflon™ Diamond Standard Awards cookery 

competition, which Anolon headline sponsors. 

Lesley will be demonstrating both simple and 

advanced cooking techniques, as well as  

preparing and offering samples of some of her 

delicious recipes. 

Learn recipes from 
chef Lesley Waters
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ADVERTISEMENT ADVERTISEMENT

To advertise with Food & Drink Checklist, please call Hurst Media Company on 0203 478 6017

Get inspired and transform your eating habits with  
our selection of the finest gourmet goods, health foods,  

tantalising tipples and food services on offer

The Food & Drink Checklist is a full-colour, 

tabloid sized double-page spread of advertorial 

content published in the Saturday edition of 

The Times.

The Times has always been a trusted source of 

eatery inspiration for foodies with a keen eye for 

alternative cuisine and culinary trends. The Food 
& Drink Checklist will serve as an essential guide 

for readers to transform the way they eat in and 

dine out.

It showcases a high-quality selection of products, 

services and experiences to benefit the food 

savvy, ranging from gourmet goods, kitchen tech 

and gadgets, culinary travel, wines, spirits and 

cocktails, and seasonal dining options.

 

Published on a Saturday, the Food & Drink 
Checklist is the perfect shop window for brands 

and organisations to benefit from an engaged, 

affluent audience who are accustomed to  

expert food and drink commentary from award-

winning journalists.

•	 �When talking about brands, The Times 

readers are 25% more likely to mention ads

•	 34% of The Times readers are more likely to 

purchase organic groceries than the national 

average

•	 On average £84.87 a week is spent on 

groceries by The Times readers, which is 

over £6 higher than the national average

•	 The Times readers have 24 conversations 

about Food & Drink daily
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HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Main body copy

Call to action

Images

Main body copy

Call to action

Images
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200-250 words 

i.e. Discount offer, website, 
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1-2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
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1-2 image + logo

Total word 
count
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Images
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SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required.

•	 Please ensure any amendments are clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media Company reserve the right to make changes or to make 
grammatical changes and corrections to ensure it meets house style.

FILE TRANSFER
Files less than 8mb (total attachment limit) can be emailed to  
production@hurstmediacompany.co.uk. Larger files can be sent to  
production@hurstmediacompany.co.uk via wetransfer.com. Please  
clarify in your message your company name, publication, theme and  
on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media Company supplies the copy ONLY, and all images/logos are 
provided by the client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater.  
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour.


