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Education & Learning Checklist is a full-
colour, tabloid sized double-page spread  
of advertorial content published in  
The Observer.

In recent years, there has been a 
recognition to focus on the needs of 
the more practically minded student. 
The Observer is the perfect vehicle 
to showcase alternative Education & 
Learning Checklist, which will serve as an 
essential guide to help students of all ages 
make the best and most informed choices 
available to them. It will feature a high-
quality selection of vocational studies and 
apprenticeships, short courses, student 
loan advice, online training, tutoring 
options as well as evening classes and 
distance learning.

Education & Learning Checklist is the 
perfect shop window for brands and 
organisations to benefit from a time when 
life-changing decisions are made.

•	 60% of Observer readers are 
considered to be forward-looking 
individuals, curious about change 
and learning new things

•	 57% of Observer readers have a 
degree or doctorate qualification 

•	 85% of Observer readers are ABC1
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•	 161,984 copies of The Observer 
published on a Sunday

•	 698,000 average readership

•	 Distributed UK wide
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ONLINE TRADING ACADEMY’S core strategy 

helps everyday people learn strategies that 

could help them make the right moves inside 

the financial markets. 

With this methodology, there are two 

questions that matter:

• Where will price turn?

• Where will price move to?

Once we answer these questions, we can 

apply the core strategy to any market, whether 

investing in stocks, bonds, futures, forex, options, 

and real estate — in a way that could help support 

your financial objectives. 

Question 1: Where will price turn?

Market price turns at price levels where supply 

and demand are out of balance. Banks and financial 

institutions are generally very profitable, and they 

create the largest imbalances as they buy and sell the 

largest quantities. So, if we can see where they are 

Answer these two questions, and your next investing decision will be clear

It all starts with a free investing class at an Online Trading Academy location near you. 
There’s an investor in all of us. Call 01727 873847 or visit otauk.com today!

buying and selling on a price chart, we  

can buy and sell there also.

Question 2: Where will price move to?

In any and all markets, price simply moves 

from demand to supply and back again. 

Once all the buy and sell orders are filled at a 

demand or supply level, price simply moves to 

the next level. By seeing supply and demand 

on a price chart, we can predict market moves 

in advance with a higher degree of accuracy. 

No matter the asset class you’re investing 

in, developing skills designed to help you 

generate income and build confidence towards your 

retirement is the key to owning this knowledge.  

Note: Past performance is not necessarily a guide to 

future performance and that, unless guaranteed, the 

value of investments can go down as well as up.

WHILE FEW CHILDREN AND NO 
TEENAGER will admit to looking forward 

to the return of early mornings and 

homework, there are ways to make 

going back to school more acceptable,  

and even exciting.

Shop for new stationery and a school bag 

with your child to build the anticipation 

towards their first day. Kids love choosing 

those shiny new pens, pencils and erasers.

Put up a wall planner and get some 

stickers to make a visual reminder of how 

many days until the new term. Declutter 

their bedroom and allow them to choose where 

they want their desk. Reward them with new 

accessories for their desk – colourful pen pots 

and Post-it® notes in.

Start planning new ideas – ask for their input 

on what they’d like and try them before the new 

term starts plus let them choose a new lunchbox.

By preparing your child for school you can 

minimise the stress and make it a fun experience.

Prepare your kids 
for school

 Grab all the essentials they need with an 
exclusive 15% discount, now at staples.co.uk 
using voucher code: 
299001083.

STEAM IS THE ACRONYM USED FOR Science, 

Technology, Engineering, Arts and Mathematics. 

STEAM education differs from the conventional 

approach to teaching science and technology 

subjects. STEAM education emphasises an 

integration of subject knowledge and abilities 

– the thorough development of skills worthy of 

domestic and international job markets. 

Within this context, Richer Education aims to 

deliver a comprehensive and hands-on approach 

to STEAM education by going beyond the school 

curriculum and delivering content and activities 

that children would not usually experience in 

depth at school, while focusing on supporting 

children to develop problem-solving skills, 

teamwork and resilience. 

Richer Education engages children in real-life 

challenges and encourages them to put theory 

into practice in a fun manner, with a special 

emphasis on STEAM disciplines. Similarly, the 

learning of concepts through dialogue and 

questioning is key at Richer Education. Their 

tutors, mentors and supervisors also stimulate 

children to strengthen their skills in debating and 

public speaking to develop effective leaders who 

can communicate prolifically and enthusiastically. 

Richer Education provides a platform for children to 

develop their skill base for an ever-changing future. 

Sessions are available on Saturdays, Sundays and 

during half-term and school holidays. Weekend 

classes and camps are 

suitable for all levels of 

knowledge. Children 

aged 4-14 are welcome 

to join at any time.

Inspirational and fun learning through STEAM

Use code THECHECKLIST10 for a 10% 
discount. Full details of classes, venues 
and holiday camps are available on 
richereducation.co.uk

THIS SCHOOL TERM, invest in Pilot FriXion and V5 pens, the ultimate  

essentials for any kids’ pencil case. The Pilot V5 Rollerball Perfect for 

writing essays, as ink flows from the unique nib. An ink viewer window 

also means you won’t be caught out with an empty pen. The Pilot FriXion 

erasable pen Write, erase and re-write notes, thanks to the special ink.

Get your little ones classroom ready

Both pens are sold in Tesco, Asda, 
Sainsbury’s, WHSmith, Ryman,  
and local stationery stores.

The classic notepad

Shop the Rhodia brand at 
exaclairlimited.com/rhodia

DESPITE THE WORLD BECOMING increasingly 

digitalised, the need for notepads, especially 

in a school and university environment, won’t 

disappear any time soon.

Studies have found that taking down notes 

on a pad during lessons can help you to learn 

better and retain information for longer. This is 

because the areas of the brain associated with 

learning and memories work far better when you 

physically write something, compared to 

when taking notes digitally.

Rhodia believe in extraordinary notepads 

with exceptional paper quality since 1934. 

For over 80 years, our books and pads have 

featured the iconic super smooth, brushed 

vellum satin finish paper, loved by fountain 

pen fans around the world.

The UK’s No.1  
scientific calculator 
just got better

Learn more at education.casio.co.uk

FROM YEAR 7 TO YEAR 11, college to university 

and beyond, a scientific calculator is an 

important investment. Over the last 10 years, the 

maths curricula and exams have changed a great 

deal and become more demanding. For these 

reasons, the fx-83GT PLUS and fx-85GT PLUS 

have been discontinued and replaced with the 

new fx-83GTX and fx-85GTX. With 14 additional 

functions, clearer display and now using  

the latest ClassWiz technology, the new GTX  

range is built to last through those important 

educational years. The fx-83GTX’s new pastel colour 

range brings a fun, stylish feel to these calculators. 

The fx-85GTX has the addition of solar 

power to ensure no loss of battery during 

those crucial exams. 

Recommended by 87% of teachers 

across the UK and Ireland, the new GTX 

range can be used in GCSE and IGCSE, 

National 5 and Highers, Junior and 

Leaving Certificate examinations. 

NOW AVAILABLE FOR Mac and Windows 10 

users, Microsoft Office Home and Student 2019 

brings a host of exciting changes and additions 

to keep those teenagers off their gaming 

consoles. No, you’re not dreaming! 

Firstly, Word, Excel and Powerpoint have all 

been updated and are more efficient than ever. 

Microsoft Office Home and Student 2019 also 

gives you new inking and editing tools, the 

ability to make maths equations and a fabulous 

new PowerPoint Zoom navigation feature. And 

that’s just for starters… 

Great graphics Thanks to Scalable Vector 

Graphics, documents, worksheets and 

presentations have never looked so visual or 

been so easy to use. Graphics can now be easily 

rotated, moved, coloured and resized. 

Break the language barrier The new Microsoft 

Office Translator enables you to talk in your own 

language and have it translated into another 

language on screen in real time. For students for 

whom English isn’t their first language this is an 

invaluable learning device. Translate a selected 

portion of text or the whole document in an instant. 

Move it! A new effect called Morph creates 

animation in seconds which means presentations 

are much smoother and professional looking. This is  

so good that teenagers might actually enjoy  

giving a presentation!

Microsoft Office Home and Student 2019:  
the future is here!

These are just a few of the many fantastic 
features we’ve highlighted in Microsoft 
Office Home and Student 2019. We think 
you’ll love it. Search 910953 on Ebuyer.com 
for more information.

BESTSELLING AUTHOR AND INSPIRATIONAL 
EDUCATOR Ross Morrison McGill, aka @

TeacherToolkit, returns with a new book that 

tackles the top ten issues in UK classrooms.

We often talk about the challenges of teacher 

recruitment and retention, about new initiatives 

and political landscapes, but day in, day out, 

teachers and schools are delivering exceptional 

teaching and most of it is invisible. Ross 

Morrison McGill, bestselling author of Mark. Plan. 

Teach. and Teacher Toolkit, pinpoints the top ten 

key issues that schools in Great Britain are facing 

today. Providing strategies, ideas and techniques 

for how these issues can be tackled most 

effectively, Ross uncovers, celebrates, analyses 

and disseminates best practice in teaching. 

“This is a powerful working document for a 

better education system.” – Bobby Seagull,  

Maths teacher, University of Cambridge  

Doctoral Student, Author and BBC TV Presenter,  

@bobby_seagull 

“Just Great Teaching doesn’t disappoint.  

In an era of over-tested young people, a  

teacher recruitment crisis and grave concerns 

about workload, we urgently need solutions.  

This book provides a refreshing new vision  

of how our schools could be.” – Fiona Millar, 

Education Writer and Commentator,  

@schooltruth

“Ross McGill does it again. Taking a problem-

solving approach to key aspects of teachers’ work 

– marking, assessing, planning and pedagogy 

– he provides a research-informed, practical set 

of suggestions to ensure Just Great Teaching. This 

book walks the talk of teacher and student wellbeing.”

–  Stephen Tierney, CEO, blogger and author of 

Liminal Leadership, @LeadingLearner

The top ten issues in 
British classrooms

Learn more at bloomsbury.com/education

City of London Corporation apprenticeships:  
a world of career opportunities
CITY OF LONDON 
CORPORATION 
APPRENTICESHIPS are 

a great way to kick-start 

your career in a diverse 

range of jobs across 

the capital. Based at 

Guildhall in the heart 

of London, the City of 

London Corporation is 

the governing body for 

the Square Mile. Its role 

as a major London-

wide public services 

provider means you 

could be learning new 

skills, working across the capital at  

world-leading institutions. 

According to the City Corporation’s own 

apprentices, a career here is hugely rewarding: 

“The Barbican theatre and concert hall is a great 

place to work. What other job allows you to work 

on the lighting, sound and stage management 

for amazing plays, concert orchestras and other 

kinds of live entertainment?”

“It’s a very responsible role here at the 

Heathrow Animal Reception Centre, receiving 

and providing temporary accommodation for 

around 16,000 dogs and cats, 400 horses,  

200,000 reptiles, 2,000 birds and 28 million live  

fish each year.” 

All City Corporation apprentices are recruited 

from a diverse range of backgrounds and paid the 

London Living Wage. They are supported with 

careers advice after their apprenticeship. 

The City of London Corporation is hosting the 

London Careers Festival from 

17–21 June bringing together 

schools, employers and 

employees to focus on skills, 

training and employability in 

the Square Mile and beyond. 

Discover new opportunities at this year’s London Careers Festival.  
For further information about apprenticeships please contact  
Barbara.Hamilton@cityoflondon.gov.uk or call 0207 332 3918.

Learn to travel and travel to learn

Visit travelbound.co.uk or call 
01273 767675 to see how you can 
create the perfect educational 
experience for your school,  
college or university.

WORKING WITH TEACHERS FROM SCHOOLS 

around the UK, Travelbound tailor-made school 

trips provide the stimulus and inspiration for 

students to develop into lifelong learners. 

Choose from a wide array of city destinations 

within Europe; stay at Travelbound’s Château du 

Molay to experience the landing beaches and  

French markets of Normandy; or take your school 

group further afield so students can learn about  

new cultures. 

“Thank you so much to all at Travelbound for 

making the trip such a great success. The itinerary 

was incredible and the organisation was 

the best I have ever known on a school 

trip.” – Warwick School, trip to China

Ignite their passion for learning 

through discovery on a Travelbound 

educational tour this year. 

An investment in your children’s education lasts them their entire life. 
We take a look at a range of education ideas, including establishments 

with excellent facilities and a variety of philosophies
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i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words
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1 image + logo
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Call to action
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SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required.

•	 Please ensure any amendments are clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media Company reserve the right to make changes or to make 
grammatical changes and corrections to ensure it meets house style.

FILE TRANSFER
Files less than 8mb (total attachment limit) can be emailed to  
production@hurstmediacompany.co.uk. Larger files can be sent to  
production@hurstmediacompany.co.uk via wetransfer.com. Please  
clarify in your message your company name, publication, theme and  
on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media Company supplies the copy ONLY, and all images/logos are 
provided by the client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater.  
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour.


