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Ethical and organic 
clothing for kids
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natural is not enough
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Weddings that don’t 
cost the Earth

Grass-fed beef  
the natural way
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Power your home 
from the sun, at night

A bank that cares 
about the issues  
you do

Green, ethical 
insurance for the  
eco-friendly customer

Are we really just 12 years from climate catastrophe? 
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Bamboo tissue 
for sustainability

quatur, solupiscium, con prem 

cor magnisinto conse non 

pero occab ipsapis soluptatus 

et fugiatis qui ium volor sit 

quibus, secest eos.  

website.co.uk  
00000 000000

LIQUIS AUTEM LACCUS, ommodiandi 

sitium cum venis et explaccum, ut accabor 

ectincia cum eatur rernam aperit eiunt.

Ut utatur, et a sitias ma consequ asperibus 

aut qui doluptas ut modignat faceste omnimin 

veruptate nonsequ asimilitis evelique nus atem 

nonseque cullupi derepudicti aut officii scipsun 

tescilitium qui dolutat eceatum est, te re, tem 

inverferios modi officitae cumqui ommolorume 

non nihillessus aliquibeat ent qui rerchil litibus 

aut eum facersp idestin veniminvent.

Nustium nim rerchicit magnia aut doluptae 

officiist ad minvell atemqui busaect emporion 

excerrum fuga. Ut laborep reiusda quis eium nust 

maxime et as ulparumquid eum auta sunt estis et 

vit, sapid magnis et assit et lab illamenet eseque sae 

non recatur res nonsedi dolor sita qui cone dolupic 

atiorecus eos et quam im facepta tusanihil imusae. 

Bora porepratur, conserferum reperunda 

doloresequis il excea volores eruntios sitatio. 

Ehendi aut a doloreptat aped quidias eressitas 

aliquistem sandusam rehe iis tiorest, nimus, 

omnimincto dolorio culparum es eatios 

aut odi non cuptur sim fugit, con cum 

dundempore nonectur autem fugit dem  

dolo con rerum lates volorpora sam 

ratquasped quis ra nos simporro vollicillaut 

dolupta spelluptate sumquia speress iminis 

ipsum hil isitatquis dolo et ommolum 

et estio quo tem. Obitatae nullupta de 

quatempos alis rectur. 

website.co.uk  |  00000 000000

Wool, the green 
alternative to plastic 
packaging
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Luxury, cruelty- 
free VELA LED   
handbag with the latest  
tech materials inside
Worth £385!
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published on a Saturday
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•	 Distributed UK wide
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(THIS IS NOT A SUPPLEMENT, IT IS FEATURED INSIDE THE NEWSPAPER AND IS INCLUDED IN ALL NATIONWIDE PRINTED EDITIONS)

PUBLISHED WITH   SATURDAY 18 JANUARY 2020

The Green and Ethical Checklist is a full-
colour, tabloid sized double-page spread of 
advertorial content published in the Weekend 
section of The Times.

The Times readers have an average family 
income of £55,885. This wealthy readership 
believes it is worth paying extra for quality 
products and services. The Green and Ethical 
Checklist will therefore serve as an essential 
guide so that readers can lead a more 
ecologically aware lifestyle.

It showcases a high-quality selection of 
environmentally-friendly products and 
services ranging from fashion, food & drink, 
technology, charities and travel.

The Green and Ethical Checklist is the 
perfect shop window for brands and 
organisations to benefit from the robust 
editorial environment in The Times, and a 
readership which is highly sympathetic to  
the cause.

•	 Times readers are 25% more likely  
to mention ads when they talk  
about brands

•	 718,000 Times readers are interested 
in topics on the environment, natural 
world and countryside

•	 Times readers have 24 conversations 
about food and drink daily, 20% more 
than the average

•	 The Times is read for an average of  
76 minutes on a Saturday
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FILE TRANSFER
Files less than 8mb can be emailed to production@hurstmediacompany.
co.uk. For larger files please send to production@hurstmediacompany.co.uk 
via wetransfer.com. Please clarify in your message your company name, 
publication and on sale date as per your booking. 

DESIGN PROCESS
•	 Once all material is submitted according to specification, Hurst  

Media Company will layout your advertorial within the house  
style of the publication

•	 Layouts may vary depending on images and/or text supplied

APPROVALS & AMENDMENTS
•	 Hurst Media Company will provide a PDF for client approval 

•	 The client will have the option of two rounds of amendments  
before final approval is required

•	 The final third PDF is for fact checking/approval/records only,  
as such please ensure any amendments are clear and concise

•	 Approval is required within 48 hours

Bespoke advertorials (in which Hurst Media Company supplies the copy ONLY, 
and all images/logos are provided by the client) will be charged at a further 
10%, or a one-off fee of £150, whichever is greater.

SUPPLYING CONTENT

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format 

•	 All images are high resolution (at least 300dpi) 

•	 Image ink density limit 240%

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

We cannot guarantee the quality of the final print for images supplied 
outside of these specifications. 

COPY SPECIFICATIONS
•	 All copy content provided in word processor file (avoid supplying 

in PDF format)

•	 Hurst Media Company reserve the right to make changes or to 
make grammatical changes and corrections to ensure it meets 
house style

* �Image use subject to editorial discretion and may vary depending quality, size and layout. 
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour.

CONTACT DETAILS 
Hurst Media Company 

United House 

N7 9DP 

Tel: 020 3478 6017 

hurstmediacompany.co.uk 
Company number: 08357910 

VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 

Fax: 0203 478 6018 

sales@hurstmediacompany.co.uk

PRODUCTION DEPT. 
Tel: 0203 478 6016 

production@hurstmediacompany.co.uk


