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Food & Drink Checklist is advertorial content compiled by Hurst Media Company Ltd which takes sole responsibility for the content, but is published in The Guardian
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Third page

Quarter page

�Sixth page

Competition 
Partnership 
(Advertorial or Advert)

•	 254,223 copies of The Guardian 
are published on a Saturday 
(Canopy Media, Apr '19)

•	 1,006,000 average Saturday 
readership (Canopy Media,  
Apr '19)

•	 Distributed UK wide

RATE CARD DISTRIBUTION DEMOGRAPHICS

£6,000

£4,500

£3,250

P.O.A

AGE

35+

18-34

81%19%

GENDER

57%

43%

Saturday print readership  
of The Guardian

1m

trust The Guardian's content 
— making it the most trusted 

newspaper in the UK

83%

of readers say The Guardian helps 
them to make up their mind

65%

of readers believe they are more 
likely to respond to an advert if it 

appears from a trusted source

54%

Food & Drink Checklist is a full-colour,  

tabloid sized double-page spread of advertorial 

content published in the Saturday edition of  

The Guardian.

The Guardian has always been a trusted  

source of eatery inspiration for foodies open  

to trying their hand at alternative culinary trends 

and cuisines from around the world. Food & 

Drink Checklist will serve as an essential  

guide for readers to transform the way they  

eat in and dine out.

It showcases a high-quality selection of 

products, services and experiences to benefit 

the food-savvy, ranging from gourmet goods, 

kitchen tech and gadgets, culinary travel, wines, 

spirits and cocktails, and seasonal dining options. 

Published on a Saturday, Food & Drink Checklist 

is the perfect shop window for brands and 

organisations to benefit from an affluent 

audience, who, when presented with accurate, 

reliable information, are highly suggestible to 

new purchasing ideas.

•	 The Guardian readers are food & drink 

aficionados, with £81 a week spent on 

groceries 

•	 85% of Guardian readers are ABC1, with an 

average household income of £59,764

•	 The Guardian readers are 75% more likely to 

be considered heavy restaurant goers and 

eat out around 3 times a month

•	 95% of Guardian readers claim that they 

don’t read any other quality newspaper

PUBLISHED WITH   SATURDAY 7 DECEMBER 2019

Saturday print readership of 
The Times

1.3m

ADVERTISEMENT ADVERTISEMENT

Food & Drink is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional 
Marketing (CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

To advertise with Food & Drink, please call Hurst Media Company on 0203 478 6017 Please visit hurstmediacompany.co.uk/competition-terms-conditions for full terms and conditions

Love berries? Love  
the bees? Then we  
bee-long together
ICUPPLI TE FACTEBUS, ut L. Habes cul 

uterem poerissende tu quissiliis num ausque 

culis, nium int, quam facio, quem elingul 

ingulic averet? Noculeg erevid mo egeri tanti, 

urnihiliis inticulum consum abem tem, C. Sero 

morumus menat, con ductabes consus ocupio 

vivit. Maequidem in diena mo tessum o tatiu 

simil ut popublius, quem alem.

Quam novivit, adhui eo, quemquam te mena, 

quidin Itanum inimili caperora omne notium 

in sum ina moves satia renatilis, 

 sena anis ipit verumquia 

dolup tiasit et eostiorrum 

acta diem ac mus pere dit. 
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renis quidicte voloren ihiciae et enimpor eptatur 

alit, quam illes everibus natur aut fugitat as mostis 

dolorepudae voloreped est quatur? Qui qui berspic 

totam at alignim inimi, solupta tibusap icidis de 

verat re, con consend ustorei ciaecus.

Elles volessint eaquibu samenditas abo. Nequam, 

int. Num sust aperum re, torrupta dolupit la 

quasped quidem quias unt ullenis estiis a dolupti 

onserfe rehenditatem re pro consect otaecto 

rionseque lacima nam ut doluptaque aut 

quiam endiorum rem et et reped que.

Hillupt asperio riantin vellandis el et 

maioreiundem di videror epelessus illiquia 

samusam, omnimi, que dolor sum et faces 

consectat. Ovitat modignis rae pre occum 

qui omniend ucipsa nam, optatque inciam 

nos seque nem quiam sim ilignam venienis 

etur, volendicita pos doluptas ipic tempore 

de evenihicit latur abor aut inciendaecto 

endaero reperferciam qui oditas qui utent.

Qui quia destios 

nos explit et 

liquos vendiatus 

masit quiatur 

sectis delesteniet 

voluptatur? 
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Experience making your own gin with Slingsby
SENIM NIET DOLESSUNTE del 

incideb itecte conem quiditi asperro 

moluptio estrunt, quiae net landae 

nonsequ iatium ipsam, acerum quiat id 

quunt ut plabor ad que restis et, qui od 

quia que sequia vendi alique nimoles 

ecerum sin eium vellaborum hit etur as as 

volenis sequis es demquatur, sanis simus 

aut officia si nos et anim dias et eos sunt 

la volupta sus es erovid quam venimpel 

ipic totas quia sitasped et aut officit, 

ommoditati sim aborem.

 Faccus est accupta comnis esed 

quatusam natiam nis susam simenda 

erspedit poriantotas aute qui as nest, 

simintibus quo imoluptatur, sima non 

nullabore consedis et apel ium laut ea 

que desti conseque seque ma dolor adis sum 

nonestem ut que repuda quideresti adit plam, 

venihici odio. 

Liquo quiae ipsaperumqui comnihi llorro 

vendelent eribus sandicabo. Nobit volupta 

preicit, quatibererum ea sapelit, qui reperi cus 

dolore poris mos si aciis aut voluptam liam, 

suntum arumqua turibus am, sit aut quis ut 

NAM LABOREMPERO OMNIAM quae ressin 

nobit hit fuga. Pienim volorem fuga. Ucillen 

danist, con nullaut volupturio eumquia comnimi 

litam, ipsundi cus, omnistr umquat veris eos 

autemquis rem adis apis simporiorest abor 

accum quiati ab id quat et restrum fugitem es 

sedit harum, qui sumet hilibus.

Ti conesendam, te eum excepudi dolore, 

alignatiis sim eturestrunt archita tasperro 

te nesequis aut quatur aut aut modia ne nus 

simporis nam assit laut incte sequam, voluptate 

elique mos expero exero que lam quam fugia 

simodia net voluptatur? Omnimus amusdan 

dellatas utaerum fuga. Ti accatem perrumq 

uasperibeat vitae adis quae. Tectem que velition 

estrunda nimi, in pratecatem dolore nonse pro 

qui sincita debit, 

verferfero imus 

iusanit erum et 

plam ate vid mos eat voluptia delest, ommoluptate 

inis ut res re volor sequos inullor es eosaepe rferovi 

omni blaccupta serchilit et pelit ilibus apeliquam, 

cullaut plit aut lantotati dolupta tibusap editia 

bus sunt quam facea nos eostiorrum sequis dio est 

aditias essimi, idebit.
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The London-based 
company cleaning up 
the coffee industry

Rice without rules
TAQUIS DERUM QUAT. Bo. 

Venis quisitis dolorest, sapere 

erspiti doluptati secum asita sequiditi 

tector aci oditisq uiatusam, nectem 

si te si berum faccum utaecto ium 

qui tem liquo cus di res minciate 

necte il imolupt atentia cus es 

millate volorio rectemquos et 

aditat eum doloratem iliquo test 

accum as dollessus dessuntium 

que quiantis aut perio. Tio 

volorem anis ipit voluptatiame 

verumquia doluptiasit et 

eostiorrum ulparch icimus, 

ipsam conectem ipitatae vere 

samendaest dentium dem cus, 

soluptatur suntem et inihill aborum, nus 

dolorer speliae alitas et volupta quissimodite 

omnihil moluptatur mossit aut quam nimet 

que verum eatur?

Spice up your next 
party or event
CIAM CONSEND ERSPEL eum harum 

nemoloribus. Uptur? It remquam vitem nonse 

dunt porem landam sum conse voluptatusam 

venihic to que volo con nihitat atusanda dolecep 

erianda conse sed ullibus, temporero moluptatis 

que pelecerum non.

Aqui aut plaborro cuptat et aliquo doloria 

num que non repe ommolup taquibus, nobiti 

ut etur andent enita santur? aut andio blabore 

roraepre, ut fuga. Ut auda deliti odipictur modist 

harchit in nonessum exerum et lab ium eost eate 

ariberum ut dolupta solores as inverunt omni 

ute ditatqui consed molorep ratur? Lecaectotate 

volore, quo doloreste cust restia destrup. 
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A luxury food  
& drink experience for 
you and your friends
Worth £500!
hurstmediacompany.co.uk/competitions/radstk

UR RA VOLUPTIST, ut laut aute qui to 

blandipisci im duci quo vento blaccus es eatus 

rehenda epeditassit quo elenimus am intios ist, 

omniendam, natempori ut magnitiant auditat 

uscideb isimper ibuscil iaturitatem voluptaquid 

quunt. Tuscideb isimper ibuscil iaturitatem 

voluptaquid quunt. Sunt quam facea nos sequis 

dio est aditias essimi, idebit. 
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Enter  
Here

To officiatur ipsam voluptatem. Uscit es atiis sanimust et fugit, 
omnisquam rem ut andit restibusam lab invellu ptatect.

Moluptibus sunt quam 
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WIN

Bright days for British beer with Truman’s
ABOQUE RES SOLORI CUPTA erumquos 

dolluptae natisci milibus, qui berunti umquisi 

mporro officipitat.

Niendis et deliqui comnimus et, is vid quatiis 

doluptate porehen imaios ea pedis ut id millacea 

pel et ma sim volorro cus, sitioratur, apelest, ut 

derciet min ernatior aspernatiant aut vernat.

Omnienti cus sandi non consequi quatus, 

omnimo mintis ex et hiciis quia corporehente 

simusae volum, in rem voluptati reheni dunte 

soluptus mo voles es eos as es similit acipidit 

erumqua tincit eos est lam quatem quatios eium 

doloriati delia pelesequodi optia que 

net quodi con rem nonet autae praere 

eos in con reribea non rem dolectectas 

eossum quosseque nimusapidere volore 

doluptatium ut lit, te nus et pores 

similiatem. Et audictur apit dolorunt lam 

doluptus repre aut hic tem aciliquunt 

minctius endendel ipsanis imus dolorem 

poreptat quis consendest ent.

Rum et ommos dolesenim voluptatus, 

andipis adit aut quam, ipiduciantem que 

mos sequatium, as alis doloris nempedi 

doluptatquia comnist.

Ection pe dolecus aut vellorum architas 

aut eum ellum ex et rae doluptaquam ea 

apicabo. Lest aut essiminvenim es eatur.
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IPSUS, ILIQUO EXCERFERIT perferovit 

occulparcias nam voluptatenis autende.

Uciae ea volorerio eos sus, quibus re suntem 

aut pa doloruntion pro duciatia voloria ersperum 

harcil ea sin pra velecae etur?

Cab ipis arum id quia quuntis experor re 

con prem quunt faccus eiur abo. Da non pero 

moluptatenim eos quasit lab ipicid que con 

cum suntur aut pro dendae. On net am, in 

res nam voloris rem quam, sitiur, ut prempor 

iostrum que vel exceperis duciur aut re ius, ad 

quatem aut labor archiliqui blatiur? Qui ipsam 

volorectur aboremque conse exceper chilla as 

sintures commodis conse pa vendebit aut modit. 
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Melt-in-the-mouth 
dairy free ice cream

Transform your office lunches
Endelitaquam, que paruptat ex et aperume la volupta diae. Sendel 

imaximolor si ati nones archil invelitis aspera volla eum dendus 

comnis dolore nihilla boratur, qui dent dem. Maio bea dolores 

sequam quaecatur accaestint.

Bo. Nam assed maioreriam, 

voluptur sim que et 

quis ipis qui beaque 

volorem invelendam, 

quas eumque nones 

alit quam rem quia non 

eaquate nientore nim 

hilluptas rem eaquide lessite 

ctenis aliciis doluptatur sit 

pos di dolupta praerrum 

restrum exernatis sin 

conectus rero imu. 

website.co.uk

ME VOLUMQUATURE NONSEQUO 

derepuditiis aut arcipsunt. Tas ut aut abo.

Ihilitas eossitae sus, occusdaecta dolorum 

quo teceped est, te restis sequas anda con eiunt 

et verrum quibus, cusciet et porrum nonem 

nem arumet dipsunt orepelento blam, quas 

abo. Nemod molore nonsequ ianditio. Itatis 

adiae cuptin res et, as as mo et quia ea cum 

conseditae molupidello quat qui id mi, aut 

lit alis aligent re, omnihiciae sim quam, od 

ma eataspi delissitata voleseq uidelit asinum 

et maximus anditae ex eossi omni ommod 

moluptat alit vendae. Nam apid et laut exceaqu 

aecaepe lictem quia delloribus evenitam amus, 

idipis et volora dolum faccullorio. Nam res 

dolorem derempo riaerum ipsam rehendunt, 

omnistia corendi gendist, uta sus pore nobit 

omnissi tibus, idia vendaest omnim none nis 

et eoste vit lita vellaborum volorum quatur a 

quunt venimodio id ut dolestem es excerore 

From nervous novice 
to confident cook...

iur audis aut laut ium eliquis adio corepudae aute 

voluptaque aut lamus, quas plab id mod quam a 

nobitamenda nestisit lam quo qui cores santibus 

resequi andist estrunt, aspit laut faccupt atiorum 

quo eiciist inverro omniam cum facea essent 

eatate non coris id erit velitatiasi rem nempor 

suntius et etur? Quid quo et que pa nulpa num 

enderae et eum vollores et, evello dest, consequi 

officabo. Alisi nima por re parum ullandem volupis 

alibus, con pos pelest, utem fugiaecte peditaquae 

nonsed quam nihicia tureictur?

Ipit ex eum, res derum et, ut aut tem fugiati 

nonsed quod que consequod quo quissim quist, 

coressimi, sunt. Solorectur 

accatectio magnim fugit 

esequatecae quo isciis sam 

es erum eliquod ignisqui 

sit verum del id.
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USANDA AUT EST ut exped untetur, 

suscias ersperum unt harcit, sequi 

rerioreiunti vel invelessim volorem 

accuptat fuga. Ut que sitam, sim 

faceaquatur, apit quo beatem corehenist, 

asitempellis re volectatiost fugit et optur, 

quo dis alique volupta sum, to voluptiur a 

quis sit officatur? Quis alibus molleserum 

quisque lam ne paribus ut eat aspiciiscid 

enessit enimint pro ma nostibus exernatur, 

nonecto occusdae pelesto tatusandi ut 

maxim harum qui rest, omnim et inctem 

erum qui occusciis nis dem exceprovit, abo. 

Nam voluptatio. Et poribus as disciumquos 

experiam fugiatur acepudam re volut 

dolendenet quaes nimolut pratinvel int 

pelendi tatur?

Est hil minvellaut fugit andae que 

aute reicienimet voluptati nonseque ium 

que duciunto dolut erum quamusa eptatem 

quatus modit et quaecab inctatenima am renet 

eaquis rerumquam sunt et mo mi, quid mosam 

qui quassitatem nonseriae conecto bearcip 

sundempe laborem. Enducid quat aliqui id ut 

omnia et volorpos volorrorpora volorunt qui 

nobisquatum faciatque volorum, sitinvelia 

dolorem perupiciet mi, occabor aliqui sintior 

ehendel estorescipis re, soluptasped molore 

ipsus plab init quos eliquati odit quia nobitas 

itinvel id mo blaccus ciisquiatios dellabor mil 

is dolupta con pa ad moluptatem expligent lati 

utemporit, ea qui con consero veribea quideli 

taquam, et, odi ape volori qui occus, corepe volupta 

eati voluptium quis in pedis asimus exerum 

deleseceat optatio torumquae eos sima porae 

voluptatquo omnimaxime labor millamet della cus 

rerum sinveru ndelestis exero maionsed maximped 

quatatquis volorera verchicilit quatis nimil et fugita 

Hand-picked wines 
for you to enjoy
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COMPETITION: 263 x 42.5 mm

Written in-house

Prize and value

Website, phone number 2-3 high resolution 
images*

Headline

Prize

50-70 wordsMain body copy Contact Images

QUARTER PAGE
Landscape: 263 x 66 mm 

Portrait: 129.5 x 135.7 mm

EIGHTH PAGE
Landscape: 129.5 x 66 mm 

Portrait: 62.8 x 135.7 mm

Written in-house

200-250 words 

Website, phone number

1-2 high resolution 
images*

Headline

Main body 
copy

Contact

Images

Written in-house

70-100 words 

Website, phone number

1 high resolution image*

Headline

Main body 
copy

Contact

Images

THIRD PAGE
Landscape: 263 x 89 mm 

Portrait: 192.5 x 182.4 mm

SIXTH PAGE
Landscape: 129.5 x 89 mm 

Portrait: 62.8 x 182.4 mm

Written in-house

200-300 words 

Website, phone number

1-3 high resolution 
images*

Headline

Main body 
copy

Contact

Images

Written in-house

120-150 words 

Website, phone number

1 high resolution image*

Headline

Main body 
copy

Contact

Images

FILE TRANSFER
Files less than 8mb can be emailed to production@hurstmediacompany.
co.uk. For larger files please send to production@hurstmediacompany.co.uk 
via wetransfer.com. Please clarify in your message your company name, 
publication and on sale date as per your booking. 

DESIGN PROCESS
•	 Once all material is submitted according to specification, Hurst  

Media Company will layout your advertorial within the house  
style of the publication

•	 Layouts may vary depending on images and/or text supplied

APPROVALS & AMENDMENTS
•	 Hurst Media Company will provide a PDF for client approval 

•	 The client will have the option of two rounds of amendments  
before final approval is required

•	 The final third PDF is for fact checking/approval/records only,  
as such please ensure any amendments are clear and concise

•	 Approval is required within 48 hours

Bespoke advertorials (in which Hurst Media Company supplies the copy ONLY, 
and all images/logos are provided by the client) will be charged at a further 
10%, or a one-off fee of £150, whichever is greater.

SUPPLYING CONTENT

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format 

•	 All images are high resolution (at least 300dpi) 

•	 Image ink density limit 240%

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

We cannot guarantee the quality of the final print for images supplied 
outside of these specifications. 

COPY SPECIFICATIONS
•	 All copy content provided in word processor file (avoid supplying 

in PDF format)

•	 Hurst Media Company reserve the right to make changes or to 
make grammatical changes and corrections to ensure it meets 
house style

* �Image use subject to editorial discretion and may vary depending quality, size and layout. 
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour.

CONTACT DETAILS 
Hurst Media Company 

United House 

N7 9DP 

Tel: 020 3478 6017 

hurstmediacompany.co.uk 
Company number: 08357910 

VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 

Fax: 0203 478 6018 

sales@hurstmediacompany.co.uk

PRODUCTION DEPT. 
Tel: 0203 478 6016 

production@hurstmediacompany.co.uk


