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THE SMALLEST A3 PRINTER on the market – the 

C800 series – can handle all your printing needs, 

including business cards, pre-cut media, posters, 

banners up to 1.3m long and beyond. Combining 

unrivalled media flexibility, ultra-reliability 

and OKI’s pioneering digital LED technology, 

this productivity boosting device is perfect for 

creating professional quality customer-facing 

collateral, as well as day-to day-office  

documents in house and on demand. 

The C800 series warms up almost instantly 

and conserves energy thanks to OKI’s innovative 

fusing technology, saving time and creating 

efficiency, making it the perfect choice for any 

busy business workgroup. 

ARCHOVER IS A PEER-TO-PEER (P2P) business 

lending platform. We connect SMEs that need 

working capital with investors looking for a 

favourable return. Through our platform, lenders 

pledge to your project, providing you with the 

PAYSWELL CAN HELP YOU 

and your business with payroll 

solutions for contractors, temporary 

workers, recruitment agencies 

and individuals. Our organisation 

manages systems such as PAYE, 

LTD, UMBRELLA and CIS. 

We understand the demands 

made by contractors and agencies 

alike and can assist in mitigating 

the volume of paperwork. We 

offer a HMRC-compliant payment 

model, ensuring both agencies 

and workers are up to date with the 

current legislations. Here at Payswell we accept 

that charges can be one of the biggest deal 

Benefits of the  

OKI C800 series 

• Smallest footprint A3 printer on the market, 

perfect for retail where space is at a premium 

• Easy to set up and get started 

• Excellent media flexibility 

• AirPrint and Google Cloud Print 2.0 ready for 

printing on the go 

• LED technology means no moving parts for  

a longer life 

• Print marketing materials  

and retail signage in-house, thanks to 

outstanding print quality and media flexibility. 

money you need to achieve your goals. 

We’re all about quality. We carry out rigorous 

due diligence to ensure we fully understand our 

borrowers’ businesses, what they’re trying to 

achieve and the challenges they face. We get to 

know them, spending time with them to 

ensure they get the best loan for their needs. 

We come from an SME background, so 

we know that every business is unique, and 

should be treated that way. We have a proven 

record not only of helping businesses secure 

funding, but also helping our borrowers when 

they meet challenges outside their control. 

We believe that British entrepreneurialism 

is worth fighting for – so if a business is 

still viable, we’re willing to find the best way 

forward for it. 

We have a range of loan types that lenders 

can pledge to, with interest rates ranging 

between 6% and 10% depending on the level 

breakers when it comes to choosing an umbrella 

solution that suits you and your company’s needs. 

We believe it is essential to be highly competitive in 

this area and with the lowest charges in the industry 

tailored to your needs, Payswell simply puts you and 

your business first. 

All our clients are assigned their own 

dedicated personal account manager who will 

take care of all your payroll needs efficiently and 

effectively as well as offering advice on payroll 

whenever needed. 

Small and powerful: discover an A3 colour  
printer that’s compact, eco-friendly and offers 
endless possibilities

ArchOver connects high-growth SMEs with the 
cash they need to succeed. How can they help you?

Taking the pain  
out of payroll

Shop the range at oki.com/uk or call 01784 
274300 for more information. 

How can ArchOver help grow your business? 
Contact the commercial team today at 
commercial@archover.com or call 020 3021 
8100 to see how they can help. Visit  
archover.com for more information.

Our on-boarding process is an easy and 
simple procedure which takes a matter of 
minutes to complete via efficient online 
registration on payswell.co.uk

Considering starting your own business or already running a
 successful SME? There’s always help at hand – these ideas could 

be ideal to help your business succeed

ArchOver is authorised and regulated by the Financial Conduct 
Authority 723755. Lender capital is at risk and interest payments are not 
guaranteed if the borrower defaults. Lending over the ArchOver platform 
is not covered by the Financial Services Compensation Scheme.

of security. Lenders can also earn 

tax-free returns by using their 

annual Innovative Finance ISA 

(IFISA) allowance of £20,000, and we 

recently launched our Investment 

Plan service – an automated portfolio 

that spreads your money across 

multiple projects. 

P2P offers the potential of better 

returns for borrowers and lenders 

alike. ArchOver delivers on that 

promise for British SMEs. If you need 

capital to help you grow, we help 

make it happen.

Our lenders earn up to 10% p.a. 

whilst supporting British businesses 

Register via our website today, and 

start helping and earning!

DREAMING OF OWNING YOUR OWN BUSINESS? 
Consider buying a franchise. Get a ready-to-

go business idea and benefit from the support 

network this type of opportunity can offer. 

FIVE tips when buying a franchise:

• Get all the data, including all accounts  

and a full list of the equipment and stock  

to be provided. 

• Research the market and location and 

investigate the product and buying trends. 

• Take professional advice from lawyers, 

accountants business advisors and most 

importantly, existing franchise owners. 

• Consider your strengths and weaknesses and 

make sure they’re right for your new role.

• After any discussions with your franchisor, 

get things in writing immediately. 

Find franchise 
opportunities on  
FranchiseSales.com

Search over 160 UK franchise opportunities 
on franchisesales.com and kick-start your 
new business journey.

GODADDY IS EMPOWERING EVERYDAY 
ENTREPRENEURS to build amazing online 

businesses by introducing GoDaddy Websites + 

Marketing, combining an easy-to-use website 

builder with a suite of marketing tools to help 

people with little or no marketing know-how 

reach new customers and fuel business growth. 

GoDaddy have always helped customers build 

business websites, but now GoDaddy Websites 

+ Marketing offers GoDaddy InSight™ – a smart 

technology which guides users through the 

process of marketing their website and bringing 

their business to an ever-growing marketplace. 

GoDaddy InSight™ is the only product in the 

industry that provides tailored ongoing guidance 

based on business goals, comparing performance 

to other businesses in the same sector. 

Look great everywhere online that matters 

GoDaddy Websites + Marketing gives users  

access to intuitive SEO and email marketing  

tools that ensure they are visible everywhere,  

and connected with customers. 

“We know from speaking with entrepreneurs  

and small business owners that setting up a website 

can be daunting. Even once they’ve built their 

website, many are uncertain whether it’s visible, 

discoverable or effective,” said Irana Wasti,  

Senior VP of GoDaddy EMEA.

GoDaddy Websites + 
Marketing: empowering 
entrepreneurs

Designed to be the single tool you  
need to manage an online presence, 
GoDaddy Websites + Marketing combines 
the power of a professional website with 
the marketing reach of the world’s largest 
search, social and commerce platforms. 
More information at: uk.godaddy.com

THE DAYS OF FORKING OUT THOUSANDS to 

buy a commercial vehicle are over. At Northgate 

Vehicle Hire, we’ve created a range of flexible, 

fair and financially savvy hire plans. 

We’re the largest LCV rental supplier in the  

UK, with more than 52,000 vehicles and 56 

branches and workshops – so you’re never far  

from us. With more than 35 years’ experience,  

our core objective is to help our customers find a 

van solution that suits their needs.

From branding to beacons, racking to roof  

bars, you can tailor our hire vans to your 

business. They require no deposit (subject to 

credit), and come with servicing, maintenance, 

road-tax and breakdown recovery, all included in 

one simple regular payment.

Our vans are Ultra Low Emission Zone (ULEZ) 

and Clean Air Zone (CAZ) friendly – so you 

can work in Central London without being 

concerned about additional £12.50 per day 

charges hitting your bottom line. 

What’s more, if your business needs to change, 

you can return or swap your hire vans. 

Makes sense right? We call it Vanonomics.

Helping you get on the 
road, and stay there

Whether you need one or 1,000 vans for  
your business, find out how Northgate can 
help you. Visit northgatevehiclehire.co.uk  
or call 03301 089 175.

Time to scale-up your eCommerce business?

Why not get in touch 
for an informal 
chat or simply visit 
buzzbrand.com for 
more information.

AS AN ENTREPRENEUR YOU’LL be looking 

forward to your business growing, the 

money starting to flow in and that critical 

point when you start generating a healthy 

profit. But are you dedicating enough time 

to developing your strategy, products and 

services – or are you tied-up with making 

boxes, negotiating with parcel couriers or 

learning the intricacies of SEO? 

We know that 

starting and scaling an 

eCommerce business 

can be complicated 

and confusing. At 

BuzzBrand, we offer 

a personalised set of 

services to help start-

up, small and medium-

sized eCommerce 

businesses turn their 

dreams into reality. The BuzzBrand team can 

help your business with just about anything, 

from website development and digital marketing 

through to order fulfilment and bookkeeping.

THE SAVINGS AND INVESTMENTS 
markets are not working for savers. 

The market is peppered with bad cash 

ISAs that give low returns on savings 

products, which means people are 

not getting the returns they deserve 

from their money. 

It’s an endemic issue that 

easyMoney, part of Sir 

Stelios Haji-Ioannou’s ‘easy’ 

family of brands, is tackling 

head-on by shaking up the 

market. Just as easyJet gave 

everyone in the UK and 

beyond better access to air 

travel, easyMoney is now 

giving people access to better 

quality investment products. 

The truth is that existing 

savings products on the 

market just aren’t pulling 

their weight. Even the very best easy-access 

cash ISAs out there offer a worryingly low 1.45%*. 

Inflation running at 1.9%** means that cash ISA 

savers are actually losing 

money in real terms. 

The big players are 

refusing to give investors 

competitive returns, but 

there are better options 

available. easyMoney’s 

Innovative Finance ISA 

offers tax-free returns of up 

to 7.28% to investors across the UK - far better than 

cash ISA offers on the table. 

easyMoney does this because they have no 

high-street branches that drive up costs and no old 

computer systems that need to be fixed every year. 

This allows them to pass on better rates to investors. 

How easyMoney 
can help solve the  
savings crisis

The ‘easy’ brand is known worldwide  
for giving people value for money, and  
that’s exactly what they’re giving  
investors with easyMoney. If you want  
better returns on your hard-earned money, 
visit easymoney.com today.

*moneysavingexpert.com/savings/cash-isa-transfers    
**ons.gov.uk/economy/inflationandpriceindices

The easyMoney ISA is not a bank account and, as with all investing, your 
capital is at risk. E-Money Capital Ltd trading as easyMoney is authorised 
and regulated by the FCA (FRN 231680). No FSCS. Tax treatment 
dependent on individual circumstances and subject to change.

Escape corporate accounting

To take the first steps in forging your  
own career, please get in touch at  
aims.co.uk/accountancy-franchise  
or call 020 7616 6632.

TAKE CONTROL OF YOUR CAREER. With some 

200 accountants across the nation, AIMS offers 

an unparalleled opportunity to build the career 

that’s perfect for you.

Your time is precious – so we’ve summarised 

the key benefits of AIMS into five points:

• Escape corporate life – there’s no office 

politics or bureaucratic management, just 

you and your clients. 

• Set your optimum work/life balance –  

work free of corporate performance targets. 

• Deal with real people – your clients aren’t 

corporations, they’re people. You’ll see  

how your work has a real impact on  

peoples’ lives. 

• A proper support structure – you’ll never  

be alone. You’ll always have the support  

of AIMS head Office. 

• Your efforts equal your rewards – you benefit 

from your own efforts. No credit-stealing, 

you’ve earned every bit of what you get. 

Award-winning personal and business savings

Find out more at htb.co.uk or call 020 7862 622

YOU WORK HARD for your savings, so why not make your savings work hard 

for you? Hampshire Trust Bank is focused on helping UK businesses realise their 

ambitions. At HTB, customer service is central. Dedicated UK-based support teams 

are on hand to provide an effective and helpful service to ensure customers receive 

the expertise they need to achieve their savings ambitions. HTB works hard to 

inspire people and businesses to have savings in place, to help them feel financially 

resilient and help them achieve their savings ambitions. 

Business Checklist is an independent spread of advertorial from Hurst Media Company. While every care is taken in ensuring that the content is in compliance with the Advertising Standards Authority and The UK Code of Non-Broadcast Advertising and Direct & Promotional Marketing 
(CAP Codes), the publishers assume no responsibility in the effect rising therefrom, and readers are advised to seek professional advice before acting on any information.

ADVERTISEMENT ADVERTISEMENT

To advertise with Business Checklist, please call Hurst Media Company on 0203 478 6017

Be Your Own Boss Checklist is a full-colour, tabloid 
sized double-page spread of advertorial content 
published in the Saturday edition of The Times. 

The Times is the number one daily title for reaching 
the UK’s business elite, reaching 52% more than  
The Daily Telegraph and 35% more than the 
Financial Times. This makes Times readers the 
perfect audience for Be Your Own Boss Checklist, 
which will serve as an essential guide for those 
embarking on their first business venture, as well as 
current business owners. It will give these readers 
a deeper insight into everything they need to know 
about starting their own company and bettering 
their business.

Showcasing a high-quality selection of products 
and services, Be Your Own Boss Checklist 
published with The Times will include financial and 
legal services, IT and technology, networking spaces, 
recruitment options and corporate venues.

Published on a Saturday, Be Your Own Boss 
Checklist is the perfect shop window for brands 
and organisations looking to benefit from a 
readership, who, when presented with accurate, 
reliable information, are highly suggestible to new 
purchasing ideas, and have more time to spend 
reading their newspaper than a weekday instalment. 

•	 45% of Times readers agree they are more 
likely to take some action after reading articles 
in this section

•	 Times readers are more than twice as likely 
to be interested in personal finance and 
investment topics

•	 The Times is the number one daily title for 
reaching the UK's business elite, reaching  
35% each day

•	 The Times is read for an average of 76 minutes  
on a Saturday

PUBLISHED WITH   SATURDAY 28 MARCH 2020

Be Your Own Boss Checklist is advertorial content compiled by Hurst Media Company Ltd which takes sole responsibility for the content, but is published in The Times
All bookings are made subject to our Terms & Conditions of advertising, which are available here: hurstmediacompany.co.uk/hurst-media-advertising-terms
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QUARTER PAGE
Portrait: 132 x 136.6 mm

EIGHTH PAGE
Landscape:  132 x 66.25 mm

Portrait:  64 x 136.6 mm

THIRD PAGE
Landscape: 268 x 89.7 mm

Portrait: 183.6 x 132 mm

SIXTH PAGE
Landscape:  132 x 89.7 mm

CONTACT DETAILS 
Hurst Media Company 

United House 

N7 9DP 

Tel: 020 3478 6017 

hurstmediacompany.co.uk 
Company number: 08357910 

VAT number: 161866882

MEDIA SALES 
Tel: 0203 478 6017 

Fax: 0203 478 6018 

sales@hurstmediacompany.co.uk

PRODUCTION DEPT. 
Tel: 0203 478 6016 

production@hurstmediacompany.co.uk
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CHECKLIST

S T R I P

HEADLINE

120-150 words

i.e. Discount offer, website, phone, or social links

2 images + logo

60-80 words

i.e. Discount offer, website, phone, or social links

1 image + logo

Main body copy

Call to action

Images

Main body copy

Call to action

Images

STRIP Landscape: 268 x 42.5 mm HEADLINE Landscape: 134 x 42.5 mm

200-250 words 

i.e. Discount offer, website, 
phone, or social links

1-2 images + logo

Total word 
count

Call to 
action

Images

70-100 words 

i.e. Discount offer, website, 
phone, or social links

1 image + logo

Total word 
count

Call to 
action

Images

200-300 words 

i.e. Discount offer, website, 
phone, or social links

2-3 images + logo

Total word 
count

Call to 
action

Images

120-150 words 

i.e. Discount offer, website, 
phone, or social links

1-2 image + logo

Total word 
count

Call to 
action

Images

LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE. LAYOUT BELOW FOR ILLUSTRATION PURPOSES ONLY. EXACT LAYOUT SUBJECT TO CHANGE.

SUPPLYING CONTENT

DESIGN PROCESS
•	 Once all material is submitted according to specification,  

Hurst Media will layout your advertorial within the pre-approved 
house style of the publication.

•	 Supplied copy will by subedited by Hurst Media's editorial team. 
Spelling, grammar and punctuation will also be corrected to the 
house style.

•	 Layouts may vary depending on style of images and/or text supplied.

APPROVALS & AMENDMENTS
•	 Hurst Media will provide a PDF for client approval. 

•	 The client will have the option of two rounds of amendments  
before final approval is required.

•	 Please ensure any amendments are clear and concise.

•	 Approval is required within 48 hours.

•	 Please note that the newspaper must also approve all advertorials and 
they reserve the right to make changes or corrections to ensure copy 
passes their compliance standards.

IMAGE SPECIFICATIONS*

•	 CMYK images in JPEG, TIFF or PSD format. 

•	 All images are high resolution (at least 300dpi). 

•	 Please supply images at their original size and aspect ratio.  
We will crop images to an appropriate size when laying out  
your advertorial.

•	 Please do not supply images with any copy i.e. slogans on top. 

•	 We recommend supplying lifestyle images depicting your target 
audience, service or general message; or product shots.

COPY SPECIFICATIONS
•	 Total word count includes max. 10 words for headline and  

max. 20 words for a call to action.

•	 Hurst Media Company reserve the right to make changes or to make 
grammatical changes and corrections to ensure it meets house style.

FILE TRANSFER
Files less than 8mb (total attachment limit) can be emailed to  
production@hurstmediacompany.co.uk. Larger files can be sent to  
production@hurstmediacompany.co.uk via wetransfer.com. Please  
clarify in your message your company name, publication, theme and  
on sale date as per your booking.

* �Image use subject to editorial discretion and may vary depending quality, size and layout. We cannot 
guarantee the quality of the final print for images supplied outside of these specifications. 

Bespoke advertorials (in which Hurst Media Company supplies the copy ONLY, and all images/logos are 
provided by the client) will be charged at a further 10%, or a one-off fee of £150, whichever is greater.  
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour.


