
Wedding Inspirations is a full-colour, 
tabloid sized double page spread of 
advertorial content published in the 
Weekend section of The Times.

To mark the royal wedding between 
Prince Harry and Ms Meghan Markle, 
Wedding Inspirations will serve as an 
essential guide to planning your own or a 
loved-ones’ big day.

It will showcase a high-quality selection 
of products and services ranging from 
fashion, planning, trends and honeymoons 
to inspire the affl uent Times readership at a 
time when they will be highly susceptible 
to making buying decisions. Wedding 
Inspirations is the perfect shop window for 
brands and organisations to benefi t from 
the excitement and feel-good factor around 
the royal wedding.

Particularly Considering
•  The Times is the number one daily title 

for reaching the UK’s Business Elite 
•  The Times boasts 1.13 million readers per 

day across all print and digital platforms 
•  Times readers are 25% more likely to 

mention ads when they talk about brands 
•  The Times reaches 938,000 readers within 

the affl uent ABC1 demographic 
•  42% of Times digital readers are 

conversation catalysts – twice 
the national average 

Published with The Times Saturday 19th May 2018 

RATE CARD

•  Third page

•  Quarter page

•  Eighth page

•  Sixth Page

£6,000

£4,500

£2,500

£3,250

•  563,921 copies of The Times 
published on a Saturday

•  79, 521 tablet format 
active views 

•  874,000 digital readership

•  Distributed UK wide

DISTRIBUTION DEMOGRAPHICS

Daily print 
readership of 

The Times

MAURITIUS        SEYCHELLES        DUBAI        ABU DHABI        MOROCCO        FRENCH RIVIERA

Trust your special occasion to the Indian Ocean experts

MAURITIUS 

Magical Mauritius is the perfect 
setting for your blissful wedding 
or honeymoon. Glorious palm-
fringed beaches, crystal lagoons, 
verdant peaks and an exotic 
mixture of cultures and cuisines 
all waiting to be discovered. Once 
experienced, the charm of this 
enchanting island will stay with 
you forever, and we’ll help you 
make the most of it.

Choose Beachcomber for your 
wedding or honeymoon and 
you’ll enjoy exceptional luxury, 
the very best beach locations, 
and our impeccable attention 
to detail, including your own 
personal wedding planner. Plus, 
we guarantee just one wedding a 
day at all of our eight lovely hotels, 
giving you an exclusive day you’ll 
cherish forever. 

• Luxurious accommodation
• Delectable cuisine 
• Soothing spas 
• Fantastic water sports 
• Outstanding all-inclusive options
• Superb honeymoon offers 
• Only one wedding a day, guaranteed

Fly direct with Air Mauritius from 
Heathrow and enjoy superb hospitality 
from the moment you board.

 

SAVE 30% 
ON ACCOMMODATION COSTS*

Start planning your Mauritius wedding or honeymoon today.  
Call us on 01483 445 632 or visit www.beachcombertours.uk

* 30% saving applies to honeymoon accommodation costs at the 
Beachcomber Hotels in Mauritius, for travel by 31 October 2019.

MAURITIUS MAURITIUS 

luxury weddings
        and honeymoons
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Queen’s Stairs, Hampton Court Palace

Hampton Court Palace • Banqueting House • Kensington Palace • Kew Palace • Hillsborough Castle

Celebrate your love at the
magnifi cent Historic Royal Palaces

hrp.org.uk/hireavenue
020 3166 6399

Dress by Naomi Neoh
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OWN THE
DAY

BECOME THE BRIDE

When the big day dawns, it’s your entrance that everyone is waiting for.
Steal hearts and gazes as you glide down the aisle. Become a breathtaking bride 

with Great Lengths hair extensions. From fi rst consultation to fi nally saying ‘I do’, 
we’re here to make you the leading lady of your very own true love story. 

Book a consultation and make your wedding day locks unforgett able. 
Visit greatlengthshair.co.uk/salon-locator to fi nd your nearest salon. 

G R E A T L E N G T H S H A I R . C O . U K / B R I D A L
AVAILABLE NATIONWIDE IN WAITROSE, MAJESTIC, 31DOVER.COM AND UK DUTY FREE

The ultimate gift list in your pocket
DOWNLOAD OUR APP
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Wedding Inspirations is advertorial content published by Hurst Media Company who take sole responsibility for the content, but distributed by The Times
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DESIGN PROCESS
Once all material is submitted according to speci� ction. Hurst 
Media Company will layout/design your advertorial slot within 
the house style of the publication. Layouts may vary depending on 
images and/or text supplied. 
Hurst Media Company reserve the right to make changes or to 
make grammatical changes and corrections to ensure it meets 
house style.

APPROVALS & AMENDMENTS
• Hurst Media Company will provide a PDF for client approval. 
•  � e client will have the option of two sets of amendments before 

� nal approval. 
• � e � nal third PDF is for fact checking/approval/records only. 
•  Amendments over and above the two rounds of amendments, 

will incur extra charge of £45 per round of changes / per hour. As 
such please ensure any amendments are clear and concise. 

• Approval is required within 48 hours.

Where a client cannot provide the advertorial material and 
requires the Publisher to create this content, this will incur a 
production charge of 25% of the value of the contract, unless 
otherwise agreed, or a minimum charge of £600†. 
� e service provided is outlined in this Media Pack and online.
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NAMING FILES
Content should be supplied clearly labelled using the correct 
naming convention. Publication name, month of insertion, year 
and name of advertiser. eg. WIT0518_YOURCLIENTNAME.pdf

IMAGE SPECIFICATIONS*
• All images are high resolution (at least 300dpi) & CMYK colour. 
• CMYK JPEGS
•  We can not use images from a client website as these are too low 

resoltion to print

We cannot guarantee the quality of the � nal print for images 
supplied outside of these speci� cations. Colours variations will 
occur if your � les do not utilise the colour pro� le and respect the 
ink density limit outlined above. 

COPY SPECIFICATIONS
• All copy content provided in word processor � le 
•  Avoid supplying in PDF format.

FILE TRANSFER
Files less than 8Mb can be emailed directly to: 
jennifer@hurstmediacompany.co.uk

For larger � les please call the Production Department on: 
+44 (0) 20 478 6016

CONTACT DETAILS
Hurst Media Company
United House
N7 9DP
Tel: 020 3478 6017
hurstmediacompany.co.uk
Company number: 08357910
VAT number: 161866882

MEDIA SALES
Tel: 0203 478 6017
Fax: 0203 478 6018
sales@hurstmediacompany.com

PRODUCTION DEPT.
Tel: 0203 478 6016
jennifer@hurstmediacompany.co.uk

*  Image use subject to editorial discretion and may vary depending quality, size and layout. 
Full pages: 2-5 used; half pages and smaller, may use just one image. 

† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour
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