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Trade Responsibly: Trading CFDs involves significant risk of loss.
Profoundly European: FxPro UK Limited (FCA registration no. 509956); FxPro Financial Services Limited 
(CySEC licence no. 078/07; FSB authorisation no. 45052).

Create your account at www.fxpro.com

Call Gina Miller on 0207 838 8650 or visit our website at www.scmdirect.com
to find out why so many people trust SCM Direct with their money

WINNERS 2016

UK Long-Term Return Fund of the Year • ACQ5
Transparency Champions • Transparency Taskforce

Fund Manager of The Year • Acquisition International
Inspirational Women Innovators - Gina Miller • Brummel
UK Leading Fund Management Firm of the Year • ACQ5

Fund Manager Elite, Family Office • Wealth & Finance
UK Game Changers of the Year (FM) - Alan & Gina Miller • ACQ5

WINNERS 2015

Best Long-Term Returns • Wealth & Money Management
UK Game Changers of the Year (FM) - Alan & Gina Miller • ACQ5

Most Innovative Fund Management Firm UK
Wealth & Money Management

UK Leading Fund Management Firm of the Year • ACQ5

WINNERS 2014

City Champions Alan & Gina Miller for Moral Leadership • Spears

No gimmicks 
Just investing

OFFERperiod_

FREE 
GIFTS!
Promotional
Period
MONEY BACK!

FEE FREEPERIOD
early bird

Some see
a holiday,
we see your 
lifelong dream.

or email us at info@equityreleasesupermarket.com
and visit us at www.equityreleasesupermarket.com

Contact us now to book your FREE initial consultation:

0800 678 5074

HOW SMALL 
CHANGE 
COULD 
MAKE YOU 
BIG RETURNS

There aren’t many investment opportunities with a 2,000 year old heritage. 

But investing in rare coins with Stanley Gibbons could help you protect your fi nancial future by
securing assets from history.  
This, for instance, is a coin with the seal of approval from the fi rst Emperor of Rome.  
It is a gold ‘Aureus’ struck in 15-13 BC, featuring both Augustus, the Emperor and a butting bull.

This Augustan Aureus is priced at £32,000. 
In 2013 an Aureus from 15-13 BC was auctioned for US $425,500, 227% up on its $130,000 estimate.  
Another, with a unique heifer design, sold for £300,000 in 2014. 

Uncorrelated with other asset classes, rare coins and stamps can provide clients with strong portfolio 
diversifi cation and the potential for capital growth. 
In today’s constantly changing investment climate, securing some solidity for your portfolio 
might prove a wise choice.  

The value of your investment can go down as well as up and you may not get back what you put in. Stamps and certain other collectibles are not designated investments for the purposes 
of the Financial Services and Markets Act 2000 (Regulated Activities) Order 2001 and as such are not subject to regulation by the Financial Conduct Authority (FCA) or otherwise. Past 
performance or experience does not necessarily give a guide for the future. Minimum investment £15,000. Stanley Gibbons Investment does not provide valuations; please visit www.
stanleygibbons.com for information on valuations, and stanleygibbons.com/investment for full terms and conditions. Please note: Past performance does not necessarily give a guide for 
the future.

HOW SMALL 

BIG RETURNS

To find out more call 
0845 026 7170 or visit 
sginvest.co.uk/roman

RATE CARD
b  Double page spread £15,950

b  One full colour page £9,950

b  Half page £4,950

b  Quarter page £2,950

b  �20% premium for advertorial 
features

b  Premium position sponsorship

b  �250,000 printed copies 
distributed with The Evening 
Standard on Tuesday 11th  
September 2018

b  �250,000 electronic copies

b  �Distributed within the London 
and Carlton regions

DISTRIBUTION

INVESTING  -  SAVING  -  BORROWING  -  PROPERTY

LEGAL SERVICES  -  FINANCIAL ADVICE  -  RETIREMENT & PLANNING 

F inancial Services is a full-colour, 
tabloid-sized newspaper section 
distributed with the Evening 

Standard, featuring high-quality editorial 
throughout, and serving as an essential 
guide to the world of financial services.

Londoners live in one of the world’s 
biggest financial capitals and on average 
earn £10,000 more than the rest of the 
UK, so they have a necessity for clarity, 
new information and inspirations on how 
best to manage their money and wider 
financial portfolios.

This publication will provide the latest, 
most concise insight into how they 
can make the most out of their money. 

We will provide readers with expert 
analysis across all saving, borrowing 
and investment options and our editorial 
features will cover property, insurance, 
investment opportunities, financial 
advice, pensions & retirement and 
banking options.

In this robust editorial environment 
and with 80% of commuters feeling 
positive during their evening journey 
home and suggestible to new products - 
Financial Services distributed the Evening 
Standard presents a fantastic opportunity 
to get your company in front of an affluent 
and engaged ABC1 audience and deliver 
your brand message.

DEMOGRAPHIC

SOCIAL GRADE GENDER
61% 39%

AB - 38%

C1 - 27%

C2DE - 35%

AGE
15-24                12%
25-34            	                                       26%
35-44	                                    24%
45-54	                          18%
55-64	              11%
65+	          9%

 Particularly when considering:
- Evening Standard readers have an 
income 36% higher than the GB average
- 70% of readers have acted upon 
advertising in the Evening Standard
- They are time-poor professionals who 
shop on their commute home
- Youngest average audience age of all 
the mainstream dailies with a median age 
of 39
- 80% of commuters feel positive during 
the evening commute – making people 
suggestible to purchases
- 66% of commuters want brands that 
help them to achieve their goals
- 63% of readers are ABC1.

(Source: NRS PADD Apr-Mar 2017)

Distributed with                     on 17th October 2018

Financial
Services

Editorial features

Saving, Borrowing & Investing



DESIGN PROCESS
Once all material is submitted according to specifiction. Hurst Media 
Company will layout/design your advertorial within the house style of the 
publication. Layouts  may vary depending on images and/or text supplied. 
Hurst Media Company reserve the right to make changes to make 
grammatical changes and corrections to ensure it meets house style.

APPROVALS & AMENDMENTS
  �Hurst Media Company will provide a PDF for client approval. 
  �The client will have the option of two sets of amendments before final 
approval. 

  �The final third PDF is for fact checking and approval/records only. 
  �Amendments over and above the two rounds of amendments, will 
incur extra charge of £45 per round of changes / per hour. As such 
please ensure any amendments are clear and concise. 

  �Approval is required within 48 hours.

Where a client cannot provide the advertisement/advertorial material 
and requires the Publisher to create this content, this will incur a 
production charge of 25% of the value of the contract, unless otherwise 
agreed, or a minimum charge of £600†. The service provided is 
outlined in this Media Pack and online.

IMAGE SPECIFICATIONS
Please supply images as high resolution (300dpi) CMYK JPEGs. We can not 
use images from a client website as these are too low resolution for print. 

SUPPLYING FINAL ARTWORK

DIMENSIONS
 �Height 159mm
 �Width 256mm

DIMENSIONS
 Height 159mm
 Width 126mm

Advertisement sizes

DIMENSIONS
 Height 340mm
 Width 268mm

ADVERTORIAL SUBMISSIONS

Advertorial feature

FULL PAGEFULL PAGE

HALF PAGEHALF PAGE

QUARTER PAGEQUARTER PAGE

 �Headline: 10-30 characters
 �Main body copy: 480-530 words supplied in 
a word document

 �Box copy: 10-30 words, which could include 
an offer flash, contact details and address

 �Images: 2-5 high resolution images* and 
company logo.

 �Headline: 10-30 characters
 �Main body copy: 160-350 words supplied in  
a word document

 �Box copy: 10-30 words, which could include 
an offer flash, contact details and address

 �Images: 1-2 high resolution images* and 
company logo.

 �Headline: 10-30 characters
 ��Main body copy: 120-150 words supplied in  
a word document

 �Box copy: 10-30 words, which could include 
an offer flash, contact details and address

 �Images: 1-2 high resolution images* and 
company logo.

NAMING FILES
Artwork should be supplied with a colour proof and be
clearly labelled using the correct naming convention.  
Publication name, month of insertion, year and name of 
advertiser. eg. FS0918_YOURCLIENTNAME.pdf

DIGITAL FILE SPECIFICATIONS
  �Our preferred method of delivery is Adobe Acrobat PDF’s sent via 
email. Standard: PDF/X-1a:2001 Compatability: Acrobat 4 (PDF1.3). 
Colour Profile / Output intent: ISOnewspaper26v4  

  �All images are high resolution (at least 300dpi) & CMYK colour. 
  �Avoid RGB and spot colours.
  �Ink density is no higher than 245%
  �Single colour text is no smaller than 6pt and is not tinted or screened 
as they will not be legible. 

  �Coloured text or reversed out white text on coloured background is no 
smaller than 8pt bold

  �Avoid using fine serif type faces, line weight must not be less than 1pt 

We cannot guarantee the quality of the final print for files supplied outside 
of these specifications. Colours variations will occur if your files do not 
utilise the colour profile and respect the ink density limit outlined above. 

FILE TRANSFER
Files less than 8Mb can be emailed directly to  
jennifer@hurstmediacompany.co.uk. For larger files please call the 
Production Department  on 0203 478 6016 for further information.

DISTRIBUTED WITH THE EVENING STANDARD

CONTACT DETAILS
Unit 310 Highgate Studios, 
53-79 Highgate Road, 
NW5 1TL 
Tel: 0207 253 9909 
aplmedia.co.uk 
Company number: 3393234 
VAT number: 701391176

MEDIA SALES
Tel: 0203 478 6017 
Fax: 0203 478 6018 
sales@hurstmediacompany.com

*� Image use subject to editorial discretion and may vary depending quality, size and layout. 
   Full pages: 2-5 used; half pages and smaller, may use just one image. 
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour

PRODUCTION DEPT. 

Tel: +44 (0)20 7253 9906 
anthony.wright@aplmedia.co.uk


