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THE LEADING LIFESTYLE MAGAZINE TARGETING THE UK’S AFFLUENT & MATURE MALE AUDIENCE
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 28 DECEMBER 2017 
	FEBUARY 2017 



THE MAGAZINE

THE OPPORTUNITY

What? 
CAL IBRE  AT  A G LANCE
CAL I BREMAG .CO .UK

Print: A4-sized, perfect bound, glossy,  
full colour, printed to the highest standards

Cover Price: £4.99  

Pagination: 164 pages

Content Ratio: 60% Editorial/40% Advertising

CONTENT AREAS: 

`` Lifestyle `` Technology

`` Culture `` Food and Drink

`` Travel `` Money

Exclusive interviews with famous names from our target 
demographic’s generation, topical comment and debate on the 
serious and whimsical issues of today.

Content Source: 100% original content written by 
experienced writers, with significant contribution from 
authors intimately aligned with our target audience. We have 
compiled some of the wittiest and most insightful writers 
from across the country. Tongue-in-cheek, but with an acute 
eye for detail, our writers will always meet and exceed the 
expectations of our readers.

Design: Timeless yet contemporary with classic styling, 
strong, vibrant and sophisticated visuals.

Cover: Eye-catching design, high gloss 200gsm cover, 
featuring an iconic social hero or celebrity selected to pique 
our reader’s interest.

Circulation: 60,000 printed copies
Frequency: Bi-monthly 
Shelf life: 8 weeks
Copy deadline: 2 weeks before release date
Nationwide print distribution by comag: 
• WHSmith High Street and WHSmith Travel 
• Martin/McColls
• Eason Ireland
• Waitrose and Sainsbury’s stores
• �All major stockists and independent newsstands

Additional distribution by Gold Key Media: 
• �5 & 4 star hotels
• �Airline lounges & departure gates
• �Private members’ clubs
• �Cruise liners
• �Golf clubs
• �Yacht clubs

• �Male grooming salons

• �Private hospitals and clinics 

Digital distribution: 

• �Selected features, article previews and extended content 

available online at calibremag.co.uk 

• �Online competition entries with email and demographic 

data capture

• �250,000 promotional emails sent to prospective 

subscribers

• �Regular email newsletter and promotions  

for subscribers

• �Multi-channel digital marketing through social media and 

affiliated partner promotions.

CALIBRE magazine is the leading lifestyle magazine aimed at 
the UK’s affluent, mature male audience. CALIBRE provides a 

diverse range of rich, in-depth content specifically attuned to the 
interests and passions of this lucrative demographic. 

READERSHIP: 
180,000

 SOCIAL DEMOGRAPHIC: 
AB/ABC1 demographic

AGE: 
55 yrs+ (Core Market 60+)

GENDER: 
Male

THE AUDIENCE

RATES & SPECS
DPS: 	 420mm x 297mm 
Full Page:	 210mm x 297mm
Half Page:	 186mm x 128mm

Inside Front Cover DPS:	 £10,950
DPS:	 £9,950
Full Page:	 £5,950
Inside Front Cover:	 £6,950
Outside Back Cover:	 £7,950
Inside Back Cover:	 £6,950 
Half Page:	 £2,950

Please see page 9 for full rate card
Additional 10% for advertorial content
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C
alibre man is the alpha male of this demographic. He is active 
and passionate, takes pride in his accomplishments and is a keen 
student of life. Despite having been there and done that, he is 
forever curious and actively searches out new information and 
knowledge, which he is proud to pass on. Despite this place in 
our society, calibre man is often unaccounted for. He finds 
there is no medium that speaks directly to him and in his voice  

with the trust, understanding and authority he has come to expect.
He abhors the OAP treatment and loathes being patronised. He demands 

that his knowledge, status and lifestyle are catered to intimately by the 
products and services he chooses to interact with. calibre man is from 
an intelligent and inquiring generation that demands to know more. 

calibre man is from the original advertising-savvy generation and 
has been advertised to his whole life. He is highly aware and critical of 
advertising campaigns, especially those that are misguided when targeting 
his generation.

As accessible as he may first appear, sales approaches must be sensitively 
tailored to meet the needs of this very complex and sophisticated buyer. 

Why?
THE CALIBRE MAN

PREDICAMENTS AND PROBLEMS, 
AMBITIONS AND EMOTIONS,  
THAT’S WHAT PEOPLE OVER  

50 IDENTIFY WITH.

55+ MEN SHOW AS MUCH 
INTEREST IN NEW BRANDS AS 

THE 30+ DEMOGRAPHIC. THEY HAVE 
THE TIME AND MONEY RESOURCES TO 
RESEARCH AND FIND NEW BRANDS 
THAT SUPPORT WHAT THEY NEED

THEY HAVE A  
COLLECTIVE SPENDING POWER  

OF £175 BILLION IN DISPOSABLE  
INCOME, MORE THAN ANY  

OTHER AGE GROUP

25% TRY NEW PRODUCTS  
OR SERVICES AFTER SEEING 

THEM ADVERTISED – OPEN TO TRY 
NEW BRANDS AS THEIR INTERESTS 
DEVELOP AND ARE NOT AS BRAND 

LOYAL AS 20 YEARS AGO

INDULGENT & PRUDENT
» 27% More likely than average  

to have stocks and shares
» 10% More likely than average to take  

3+ holidays per year 
» 61% More likely than average to have unit trusts

» 42% More likely than average to have been  
on a sea cruise within the last year

» 52% More likely than average  
to drink Scotch whisky

FINANCIALLY FREE
» No longer have mortgages 

» No longer have dependent children
» Gaining assets from property portfolios

» Liquid inheritance and inherited property
» More likely to pay for private healthcare

» Pension quality and security

BIG SPENDERS
» 70% believe in paying more  

to get quality goods
» They possess 80% of all private  

wealth and 85% have private pensions
» 44% are prepared to pay extra  

for products that make life easier
» 25% try new products or services  

after seeing them advertised
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Digital file specifications 
`` Please ensure all text is at least 10mm inside the trim edge
`` Please ensure crop marks are offset to 6mm
`` If the size is not correct the advert will fail our preflight and be returned to you for resizing
`` Our preferred method of delivery is Adobe Acrobat PDFs set up to PPA Standard file formats
`` Please ensure all images are high resolution (at least 300dpi) & CMYK colour
`` It is the client’s responsibility to ensure URL links within artwork link through correctly for the online magazine
`` Artwork MUST be supplied in PDF format – JPEGs, EPSs and TIFFs will not work
`` URLs must include www at the beginning of the web address, eg. www.calibremag.co.uk
`` Ensure the URLs fit onto one line
`` Ensure URLs are text — do not convert text to an outline or a bitmap image as it will not be detectable
`` Embed all graphics and fonts in the PDF

Wide Skyscraper 
advert
Traditional banner strip advert  
along side features: 

`` Alternative mobile format
`` Prominent placement
`` Site-wide display 
`` Runs for 2 months (per issue display) 

Naming files
Artwork should be supplied with a colour  
proof and be clearly labelled as follows:

`` Calibre0317_YOURCOMPANYNAME

File transfer
`` Files under 8Mb can be sent via email to 

production@calibrequarterly.com
`` Please contact the Production Department 

for further information on file transfer if 
files exceed 8Mb: +44 (0)20 3478 6016

DPS
TYPE AREA: 392mm x 277mm

BLEED: 426mm x 303mm
TRIM: 420mm x 297mm
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Quarter 
Page

Vertical
TRIM: 90.5mm x 

128mm

Print Advertising Specifications

Full Page
TYPE AREA: 190mm x 277mm

BLEED: 216mm x 303mm
TRIM: 210mm x 297mm

Digital Advertising Specifications

THE DETAILS
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Lor apic tem es deserch iciatium ventibea voluptatque iliasperum ditiasperae pres simi, opta seque quiasi il magnit, conserepro qui.
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volupta pora eum nimus dias resequatis di ium quis dolorat exernatia as aut et occum deroremped elesedi taquas et ut etur, ullupti namusapid molendusant as eum reptaer feruptasperi blaut que rerum quam, tempore nderiatatis aut asitior molesti nulparia dolor as sintintiani re volorem 

volorepere vent.

Quas seque parum lique ratibus perchicaerum est fugia que laniasp iduntis il ipsum etusamusdae volorerro etus aut dolupis eos dolorei cipicim faccupidus.

Epro eossedipsum, aciis aceaque et exeri veligni hiliqui soloribus es ut que consectiur molorro quam et earita ipsa volorrum voluptas serum rent illacep eriorem ipsae aliquam que sae. Et voloria que volecat vellorunt volupta derum quatio. Ihil magnam laboribust, qui adit ab id moluptas est, 

es eum earitatiorum quia delignat mil imus, que volorro quibusa muscimus pliae voloreris moloriscia qui debis ari vit delit repra doluptatus is re vit laccab ipicimi nuscia venesti ducius enis cus es dipsandam, officae. Et omnia dolore, conseque

Ipsum, ut volenda pra cusa velibus imil modi aliste comnis sit volecte mpereri autemqui inveligenet, evel mi, autendita dolum et quis sed ullecum volorio eremqui ipienture, od eremos doluptasin pore nihillor simolup tatassum con res acimi, is elia cumet et, ommolorum aligend usanduntis 

eum facepel ecestin ctorem quae rerumendae. Tio minis adi cus.

Nam ea quossim porepre, cum eum et ma cum autem quas nobis ad ea veles volo is exped quisci ut il eicabore mo eost rehentio quat volorro berumquuntis volorrovid ellut a ilici to quiam es adipsunto tota voloribus.

Alitatiunt incia dolut vidio commolene re sitia nient maio. Sinctio. Et voloria dest eribusae lab ideles et oditem fuga. Ut porem que simporiae ea que eost, volore nost aut esedis cum quassun tibus, simil molor moluptate nost et, voluptiatius comnihicil maior audipsape non pa quo 

entureperum, quibusam amet, conseque offic testo ent ut rempora estiunt excepudit lant quist officiis enia dit aut ommolupta de voloresci iliciet ex eatiae si recerchil id ea ium nia nisto entibus.

Occum re ditiatibus maio vit est fugiatur? Ibustin ullorum derum aut et, quo dignis etus niment.

Aliquo totatiamet eum eicatur?

Ibeat lamus porro offic to et ommolent aut quatectus, id quae pediscipsus.

Sunderf ererior erspelit eum ipsum que pratem fugit quaspiciet re aut quia net lat alit volorerum aut voluptatius.

Dusae planda velestrupta volorunt harchil ipsa nonsendiate et arciliciam harum eum quam voluptatur? Corrum qui culpa dolestoris aliti dolupta tisciam apis ad ut as non cust, et as eveliquatus et aut eatate nulluptatem quo doluptatia nusda dempor a dolorum es que ex etur alis vel ium, seque 

num fugitat uritio blantio riostota conet undam nossimp erspid eosaest et laccus et laborporeped maximagnimo omnimus, enienda ex et aspel inti bla di quis apiente mod quamet alibusanit il et, occus quat vel esequatio. Eribus, cus dolles dit, cum repudit essequi num fugitam dicia que 

cusdaeror rerio eosaped erum, sus alitiati rehentia cus undant pos volores siminve rspicid ute nosandipiet venisciam qui quiassim quis doloratur? Qui dis serem. Nem. Voloremperit ommo dolupta atur atem aliciaestion recum eos molut doluptist fugitat isquis esectiat dolupit alit experionse 
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Please note: All of the above subject to change.
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`` calibre magazine Nº14 
On sale: 7 September 2017 
(Copy Deadline: 8 August  2017)

`` calibre magazine Nº15 
On sale: 2 November 2017 
(Copy Deadline: 2 October 2017)

`` calibre magazine LUXURY issue Nº2  
On sale: 2 February 2017

`` calibre quarterly Nº16 
On sale: 28 December 2017 
(Copy Deadline: 1st November 2017)

`` calibre magazine Nº17 
On sale: February 2018 
(Copy Deadline:  January 2017) 

Why not?
CALIBRE VALUE

`` CALIBRE coverstar 
We deliver an in-depth interview with an emphatic social icon

`` The CALIBRE Debate 
Our social media followers discuss the issues of today

`` Road Test 
High-end cars as seen through the eyes of our expert 

`` Audiophile 
The latest trends in high-end home audio equipment

`` In The Frame 
Get the most from your digital camera and latest kit

`` Competitions 
Top competitions and prizes from calibre partners

`` World Travel 
Real world reviews of luxury holiday destinations

`` Taste of Tech 
Themed reviews of the latest technology for  
your home, office and garden

`` Homes and Gardens 
Ideas and inspirations throughout the year

`` CALIBRE Fashion 
The styles and fashion of the movie stars

`` Food & Drink 
Top recipes from celebrity chefs, restaurant reviews and advice 
from our wine experts

`` Health 
The latest ideas and advice for men

`` Exhaust Pipe 
Regular comment from Rick Wakeman

   

Publishing Schedule Editorial Features

STANDARD RATES
`` Double A4 Page Spread (DPS) Colour	 £9,950
`` Full A4 Page Colour	 £5,950
`` Half A4 Page Colour	 £2,950
`` Quarter A4 Page Colour	 £1,450

ADVERTORIAL RATES 
`` Advertorial – Content Provided (includes design)

Standard size rate 	 +10%

`` Advertorial – Full Production  
(includes design, copywriting and image sourcing) 

Standard size rate	 +20% 

PREMIUM RATES
`` DPS Inside Front Cover	 £10,950
`` Inside Front Cover	 £6,950
`` Outside Back Cover	  £7,950
`` Inside Back Cover	 £6,950
`` Facing the Foreword	 £5,950
`` Full Right Hand Page/Content Positioned 	 £5,950

DISCOUNTS
`` Series Booking Discount	 -10%  
`` Pro-forma/Advanced Payment Discount	 -2% 

DIGITAL RATES 
`` Tower banners	 £4,950

PUBLISHER
James Hurst  |  james@hurstmediacompany.co.uk

EDITOR-IN-CHIEF 
Barnaby Dracup  |  barnaby@calibrequarterly.com

BUSINESS DEVELOPMENT TEAM 
Jim Ellis  |  jim.ellis@hurstmediacompany.co.uk 
Robert Dugmore  |  robert.dugmore@hurstmediacompany.co.uk 
James Smith  |  james.smith@hurstmediacompany.com 
Patrick Magill  |  patrick.magill@hurstmediacompany.com 
 

EDITORIAL 
Josh Stephenson  |  josh@calibrequarterly.com 
 

ACCOUNTS MANAGER 
Sarah Robinson  |  sarah@hurstmediacompany.co.uk

ADMINISTRATION 
Onitha Antoine  |  administration@hurstmediacompany.co.uk 
 

DESIGN 
Robert Hearn  |  design@hurstmediacompany.co.uk 
 

PRODUCTION MANAGER 
Jennifer Harland  |  jennifer@hurstmediacompany.com

Rate Card Contacts

calibre magazine is published by  
Hurst Media, United House, North Road,  
Islington, London N7 9DP 

www.hurstmediacompany.co.uk
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